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TOURISM—CONCEPT, RESOURCES
AND DEVELOPMENT

The beauty of nature lies in its variety which indeed is endless. So is the
timeless desire in the human beings to appreciate the nature from the bottom
of their heart. This is why since ancient times explorers, discoverers and
travellers undertook adventurous journeys in spite of al difficulties they
came across. The underlying idea of visiting new places to appreciate their
beauty, in course of time, has given birth to a modern industry called
tourism. It is the job of tourism industry to spot such places of beauty and
interest and bring people and places physically closer to one another by
providing every facility and comfort. Thus natural scenery, favourable
weather and climate and cultural heritage are used for area development
through promotion of tourism. In this lesson, we will study the meaning
of tourism, types of tourists and attraction for a variety of tourist places.
Also we will answer question about the need for tourism and contribution
of variety of tourist resources to the development of modern tourism.

:)) OBJECTIVES

After studying this lesson, you will be able to :

e explaintheprocessof transformation of travel of past into tourism of today;
e discussvarioustypesand related purposes of tourism;

e explainthevariety and value of tourist resourcesof India;

e explainthe causesand factorsresponsiblefor the growth of tourism;

e analysetheareadevelopment through the promotion of tourism;
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e |ocateand classify tourist placesknown for varying attractionsin different
regionsof India.

30.1 MEANING OF TOURISM AND INTERNATIONAL TOURIST

Tourisminitsmodernformisnot thesameastravelsof theearly periodsof human
history. Inthelanguage of Jews, theword ‘ Torah’ means study or search and
‘tour’ seemsto have been derived fromit. In‘Latin’ theoriginal word‘ Tornos

standsclosetoit. ‘ Tornos was akind of round wheel-like tool hinting at the
ideaof atravel circuit or apackagetour. In Sanskrit, ‘ Paryatan’ meansleaving
one's residence to travel for the sake of rest and for seeking knowledge.
‘Deshatan’ is another word which means travelling for economic benefits.
‘Tirthatan’ isthethird equivaent which meanstravelling for religious purposes.
All the three words convey the meaning and concept of tourism much more
appropriately. Since 1970, Indiacollectsstatisticsin regard to tourist traffic on
the basisof following definition givenin United Nations Travel and Tourism paper
- “A person who travelsin Indiaon foreign passport for aminimum period of
24 hours and the maximum period of 6 monthsisatourist provided he or she
doesneither settles nor getsemployed (or exciled) inthiscountry.” It applies
tointernational tourists.

Tourism as a modern term is applicable to both international and domestic
tourists. It isthe temporary movement of peopleto destinations outside their
normal place of work and residence. Such a pleasure-seeking tourist is a
traveller moving from place to place or visiting the same place time and
again. Tourism includes al economic activities which are organised around
the needs of such travellers. Any travel for holidaying, business or
professional trip becomes a part of tourism if it is temporary and is
undertaken voluntarily, without an aimto earn any livelihood out of it. Theconern
of businessor professona tourismisfor exchanging viewsfor seeking collaboration
between different parties. It isan eraof economic reformswithin the prospective
of globalised economy. It is bringing more and more business tourists to our
metropolises and other growing centre of industry and commerce.

Theword‘holiday’ isderived fromtheterm * holy day’. Thereason being that
for long it was associated only with the day of religious observances. By 19th
century, anumber of other holidays have being fixed keeping in view the secular
activitiesof the state.

The concept of annua holidaysallowed or taken by acitizenand their association
withtourismisavery recent phenomenon.
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e Themeaning of ‘tourism’ isfound implied inthe suggestivewords
used for it in Hebrew, Latin and Sanskrit languages.

e Tourismrefersto atemporary and voluntary movement of people
mainly for holidaying, seeking pleasure or business
collaboration.

30.2 GROWTH FROM EARLY TRAVELSTO MODERN TOURISM

Travel asawonderlust in someform or the other has attracted human beings
fromtheearliest periodsin history. Thesagesin Indiatravelled to theHimalaya,
sea shores, views or lake sides and close to forests for meditation. People of
all faiths have since been visiting shrines established in every nook and corner
of India.

Wealso come across examplesof travelling to explore new placesand looking
for changes in environment. Such travels were undertaken in the absence of
facilities provided now by modern tourism. There were neither well defined
routes, nor any kind of maps nor any safety measures along these paths. Yet
the explorations contributed to the d ow growth of civilisation and of knowldge
about homeland of the Homo Sapiens.

Thereisaninteresting tale of adventuroustravelsof afew Indian explorersto
Tibet and the adjoining areasin the mid-19th century. In those daysthe maps
showed Tibet as one huge white blank asit was covered by snow. The native
rulers were suspicious and hostile, not permitting the foreignersto enter the
remote region. On the other hand the British officers of the Survey of Indiahad
no knowldge of towns, mountains, rivers, roads and passes of theregion, which
was just 500 km to the north of Indian capital city of Calcuttain those days.
The British government wanted the information to protect India's northern
frontiers. Mohammad Hameed, ayoung clerk inthe Survey of India, Nain Singh,
Mani Singh and Kishan Singh, intheir thirty’sfollowed by many otherswere
selected to enter these areas. The Singh brotherswere code-named as ' Pundits
to collect the va uableinformation secretly, posng asBuddhist pilgrimsor traders.
Asthey belonged to aplace closeto Indo-Tibet border, they had the advantage
of looking like Tibetans. Thejourney they undertook wasnot atrave for enjoying
the secnic beauty of the areas.

Mohammad Hameed went from Ladakh in 1863, reached and stayed in Yarkand
for six months, recorded the much-needed information, under the constant risk
tohislife. Hedied of illnessand exhaustion in the Karakoram mountainson his
way back. Histravel notes proved very valuable.
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Kishan Singh, codenamed as*A .K.’, crossed and recrossed theregionin 1870s,
went round the Everest and reached the heart of Gobi desert upto Lake Lop
Nor beyond the Himalayacovering 4,500 km. After over four years, thisdaring
‘traveller tourigts could returnviaDarjedling carrying thisprized informationwith
him.

How different werethetravel s of these gallant explorers, asagaof endurance
and of great risks. It was the culture of the persons committed to their great
missions. Today travel isthe concern of businessmen, the pleasure seekersand
the holders of Leave Travel Concession tickets.

30.3TYPESOF TOURISM

Tourism and tourists are of many different types depending on length of stay,
mode of transport used, distance covered, purpose of trip and the price paid
by thetourists.

Here we will discuss about four primary types of tourism. International and
domestic tourism, long and short distancetourism arethe most important types.
Aninternational tourist crossesthefrontiersof many countries, usesdifferent
currencies and faces different languages. Larger countries are likely to have
greater attractions for international tourism. It is simple to state that longer
distances will have to be covered in this type of tourism. Yet for small size
countries like Netherlands, Bangladesh, Nepal or Sri Lanka, crossing into a
neighbouring country involvesvery short distances.

Ontheother hand, domestic tourism concernstraveling within the home country.
It does not face the problem of seeking apassport and visa or the conversion
of onecurrency into another. Scopefor itsexpansionisgeneraly moreinalarge
sizecountry likelndiawith rising standardsof living of itspeople. Thedistinction
between these two typesis getting reduced with the greater ease of movement
between countries. A large number of countriesin Europearenow includedin
the groups called the* European Union’. So from January 1993, all travels of
thecitizensof itsmember statesare classed asdomestic. Thelowering of barriers
between friendly countrieslike the USA and Canada may also decrease this
distinction for practical purposes. Evenin case of Pakistan and India, travel is
becoming easier ascompared to many earlier years. Yet travel betweenIndia
and Nepal has been generally free of such hindrances.
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Tourist generating areas Areas of Transit , o
or |, Routes and Mode |—| Toursit Destination
Tourist markets in Europe of Transport in India
(ii) International (i) Domestic Tourism
Tourism |
On the basis of Local Religious National level
distances coursed excursion trips travels

Long-haul  Short haul

On the basis of

purpose
[
Common Holiday Business
Interest tourism tourism tourism

Fig. 30.1 Types of tourist areas and types of tourism

Onthebas sof distance, tourism can bedivided into two types. (a) Long-distance
tourismisgenerally taken to bejourneysof over 3,000 kms(b) Short-distance
tourismisbelow that limit. Thisconsiderationisimportant for managing aircraft
operation and for providing the marketing facilities. Greater thelevel of details
required to be observed, larger is the level or scale of tourism. From a
geographical viewpoint, tourismisalso considered ranging fromthelocal levels
of homelocality to regional or national level of the country and theworld level
areas. Theflow of tourists at home or in local areas may take place in many
directions. It may be between the cities or out of citiesto the coast, alake or
the countryside and vice-versaasashort of travel excursion. Availability of land,
suitable stesand favourableenvironment for planning thedevel opment of tourism
areimportant determining factorsat thislevel.

At regional and national levels, the extent of areabecomeslarger and thereis
agreater variety in patternsof tourist flows. We haveto keep finding new places
for development of tourism to avoid the crowding of areasaready devel oped.

Attheworldlevel, there may be one dominant direction of thisflow depending
on the location of the areas of origin and destination of tourists. In Northern
Hemisphere, it isfrom north to south and in case of Indiafrom west to east,
e.g. from developed countries of the Western world to our country.
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The tourist flow between places depends upon general attractiveness of one
country for another and businessor cultural connections. The countriesof origin
of international tourism are onetype of areasand those of their destination are
of another type. Theformer are called thetourists-generating areasand thel atter
aretourist-destination areas. For examplethetourist generating areasof India
aremostly in the countries of Western Europe and North America. Theseare
our tourists markets. Thetouristsdestination areasfall in our own country in
thiscase We haveto provideamenitiesto thearriving tourists, for accommodating
them in hotels, in tents or in the camping grounds. We have also to create
attractionsnot generally found in their native countries.

Thethird type of areas cover thetransit routes between the places of originand
of destination. The accessibility between thetwo, the efficiency and comforts
of transport, influence the size and the direction of flow of tourists.

Onthebasisof purpose of tour or the motivesof tourists, (a) common-interest-
tourism,(b) holiday-tourism and (c) business-tourism arethethreetypes. The
purpose of visiting and the visited personsiscommon in thefirst case. Visiting
friendsor relativesin histype putsvery low pressure on the provision of tourist
facilities at the destination. Holiday-tourism isthe most popul ar type. A fine
weather favourablefor sightseeing, touring, recreation and going round different
cultural Sitesare sought after by theincoming touristsof thiscategory. Business
touriststravel to attend trade fairs and conferences pertaining to commerce or
professions. Yet they combineit with recreations using the sasmefacilities as
provided for holiday tourists.

e Tourismisclassified into a number of types and sub-types on
different bases. The criteriaadopted are thelength of stay, mode
of transport used, distance covered, purpose of trip and even the
price paid by thetourists.

. NTEXT QUESTIONS 30.1

1. Fill uptheblanksinthefollowing sentences, picking up one correct word
from the brackets.

(i) International tourist is a migrant to another country
(temporary/permanent).

(i) Modern tourism being a voluntary movement, a person from
classof peoplecan havethefreedomtotravel. (rich/any).
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(i) A tourist generating country isa for tourism. (destination/ | inIndia
market).

(iv) Travel of Europeansbetween aparticular group of European countries

isnow considered as tourism.(domestic/international).
Notes

2. Mark thefivebasesfor classifying tourismintoitsdifferent forms?

o @
(iii) v
V)

3. Match correctly the pairsgiven in two columnsbelow :
A B

() Littleornodiginctionbetween () Local tourism
domestic and international
tourism.

(i) A characteristic shared by (b) 3000 km or more
early travels and modern
tourism.

(iii) A resident of Udaipur (c) Wanderlust
visiting its lakes.

(iv) Long-haul tourism. (d) Across Canada and the USA

NATURE’S ROLE IN TOURISM

30.4 WEATHER AND CLIMATIC RESOURCES

Indiaisaland of varied climates. Theregiona climatic variationsin Indiamay be
ascribedtofivefactors: (i) thevast size of thecountry, (ii) thetapering shapeof its
peninsula, (iii) thelatitudina extent astridethe Tropic of cancer, (iv) theStuation at
thehead of the Indian ocean; and (v) therole played by the Himalayan Mountain
system asaclimatedivideor barrier, protecting the subcontinent from extreme
coldwindsof central Asia.

Theclimatic conditionsin the continental north are different from thoseinthe
south. Theclimatic conditionsof the coastsare different from theinterior, even of
west coast from east coast. Theclimateof thegreat northern plainisdifferent from
the snowy Himalaya. These major contrastsare of great advantage to engage
touristsinavariety of activitiesduring their stay inthe country. Thisdiversity and
the phenomenaassociated with it are strong enough the attract visitors. Thein-
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coming tourist can chooseto stay in any type of climatic region and enjoy the
changing Satesof weether whilemoving about from one placeto ancther throughout
theyear. Larger istheir diversity, greater isthe potentia of climatic conditionsto
developtouriam.

Itismore useful to state that the mean temperaturein Indiaare nowhere below
20°C or over 33°C except in May and June or at high altitudes. It makes our
country aprized tourist destination because of amuch longer timefor outdoor
activitiesduring theyear. Region-wiseatourist canlook for the mildest winter in
South India(mean minimum temperaturesbeing about 23°C), whileinthenorthit
islower by 5°to 9°C.

In January, the placeslike Shimlaand Srinagar in the Himalayabecometoo cold
with freezing night temperature of -3°to -7°C, but it helpsto keep the snow lying
for months, offering an opportunity for winter sports, likeskings. Thesummersare
moderately warm to cool and pleasant reminding the European Visitor of smilar
weether of their homelands.

Seasond distribution of theintensity and duration of high or low temperatures,
rainfal or snow; deet or hail, anount of cloud cover invariousseasonsareimpor-
tant to note beforeinvesting for the promotion of tourism. A genera attractiveness
of the climate gives an idea of its resource value to determine the nature and
duration of particular tourist activities.

e Changesintemperatureandrainfall, thevariety of climatic and weather
conditionsarethe base of climatic resource potential for tourism.

e Prevalenceof 20°-33°C mean temperaturein larger partsof the country
throughout the year enhances the scope of outdoor activities of tourist
interest.

e Mildwinter in South India; pleasant summer and cold freezing wintersat
hill stations; Monsoonal rhythmsof rainfall providetourist favoured envi-
ronment throughout the year and acrossthe country.

30.5 LANDSCAPE RESOURCES

Geology and the landform are two other major bases of landscape resources.
A growing interest in them hasgivenriseto theterm ‘ geological tourism’. Both
along with the climate determine therocky peaksfor climbing, cliffsor scarps
for hang gliding, very steep snowy dopesfor skiing and cavesfor exploiting them
for aserioussightseeing. To alarge extent, rock formation exposed in areaslike
Deccan plateau or Ladakh attract more for trekking. Quiet rural landscape
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appealsfor experiencing anon-urbanway of lifefor aperiod. High quality rural | inIndia
countrysideisan attraction for cycling on branch or cand -sideroads, horseriding
or walking through itsgreenery. Water bodies or waterpointsare apart of the
landscape. Riversides, gorges, waterfals, springsincluding hot water and mineral
springs provide spectacular views to the tourists. Luckily Indiahasall these =
featureswithinitsterritory. Sunbathing and adventurousrafting or rowing are Notes
associated with water tourism.

Himalayas as the world’s highest mountains have sailent features, powerful
enough to attract the mountaineers and the trekkers. It is amusing that our
erstwhile British rulers named the main hospital within Shimlatown ( over 2000
metres hight) after Britain’shighest Snowdon peak whichisjust 1085 metres
high).

It may be of interest to know the preferences of touristsin regard to various
relief features. A small study conducted inthe U.K. reveal ed that the mountains
were preferred by most tourists and thelowlands by the least. Mountainsand
other high relief featuresafford short views comprising deep valleys, high peaks,
sharp cliffsand escarpments. Lowlandsand other low relief featuresprovidelong
view of undulating plainsand plateau surfaces. Thefollowing tablevery clearly
indicatesthat the preferencesarein descending order from very highto very low
relief features. Thisisbased on a project Report of the Researcher A.Glig of
Exter University inU.K.

Table 30.1 Tourist’s Preference to Various Relief Features

Relief Tourists Preferences Rank
Mountains 75 1
Boldhills 61 2
Hilly country 53 3
Plateau uplands 47 4
Low uplands 46 5
Low lands 37 6

Plateaus and plains are considered | ess scenic because of thelr flat terrain. But
flat lands closeto beaches and the seaare prized for construction of buildings
for accommodating tourists. Inland water attracts many to lakes, reservoirs,
rivers, canalsor waterfallsand the use of flat lands along themisalso valued.
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Wild landscapein mountainsand rocky areasof highrelativerelief becomesfar
moreattractive. Forest |landscapeirrespective of topography is, however, found
to be equally attractive. It isfor this reason that the International Union for
Conservation of Nature and Natural Resources has earmarked protected
landscapesin National Parks, Biosphere Reservesetc., asnot to be exploited
inany form other than tourism. Seeing wildlifeinitsnatural habitat thaninazoo
or asafari park istermed asNature Tourism these days. Vegetationin Wilderness
and theanima sthat depend uponit constitute another important e ement of tourist
landscape. Though forestsarethe major areaswhich preservebiological diversity,
the grasslands, agricultural areas, wetlands, wastelands, deserts, fresh and salt
water lakes also provide protection toit.

Wetlandsare nolonger considered aswastelands. Although thesearetransitional
zones between dry land and open water on their own yet they cover alarge
variety of habitats. They range from rivers, floodplains and rainfed lakesto
mangrove swamps estuaries, fresh and salt water marshes. A common factor is
that they have plenty of water for at |east apart of theyear. The mgestic Royal
Bengal Tiger hasitshabitat in the wetlands of sunderbansmangroveforest. The
Manipur deer livesin the swamps around L oktak L ake of thevalley. Besides
mammals, arich variety of waterfowl is also found in almost al wetlands,
Bharatpur’s Ghanabird sancturary being animportant example. Our country has
58.2 million hectaresof wetlandsexcluding riversbut including paddy fieldsand
themangroves.

If saved from depletion, Asa slargest fresh water lake of Kolleru can beasmuch
asourceof atraction for thetouristsasfor thefishermen. Located between deltas
of Krishnaand Godavari and 32 km from the seg, it isalso abird’s sanctury.

Whilethe natural waterbodiescover only 36% of thetotal areaunder wetlands,
thebaanceisentirdy man-made. Thusif manfails, thewetlandswill fail andtheir
attraction astourist resourceswill disappear.

Besdesthelandformsand natural vegetation, the presence of humansand human
effortsinatouristsareaare of nolessimportance. Terraced hillsidesincluding
terraced gardens clsoe to the Kaveri river’s barage near Mysore, the large
botanical gardenin Calcutta, the grasslandswith fieldsand hedgesaround them
areafew examplesof the creations of man. The natural landscape exploited by
humansin these forms are nowadays termed as landuse |andscapes.

e India has a variety of major and minor landforms and a rich
biological diversity forming the basesfor devel opement of tourist
resources and environment friendly tourism.




Tourism—Concept, Resour ces:

MODULE - 10B

Geography of Tourism

inIndia
e T : — : : = |
e il
k L1
| INDIA
NATIONAL PARKS AND
WILD LIFE SANCTUARIES
b -
. i
[ PAKISTA
CHINA
bil . M - '}L "y i}
. w, ﬁngﬂund;!‘mgL - P .
egert Sariskae - \\..._5'94 - BHUTANT'} Kazirapde! . sed
Ghana g .~ 't,‘__Juldupuru_'Szb __.m?_ ....... g
Ronthambore e T - 9= " olFakim
iy A T 3 " efsiny 14
----- Noroyor ‘l ey . . e "‘-.'J'T{eibd LO‘TH]_OE_ S
o MYANMAR
it Sl
o Karnala
Koyana OF
o BENGAL
- Rodhonagri
ARABIAN
SEA
:-1...«»_&!: . Pulicat o National Parks £ .
on NagarholeXx o il i ildli i §
My : o Wildlife Sonctuaries g .
-, .+~ Mudumalai cé'
g Silent Valley 0
O{P‘; %‘
' Wegp ¥ -
A S T g,
‘/% ¢
2, ;
r %Y R
k100 0 100200 300 400 500 km %, { I
% 1}
INDIAN OCEAN 3 j
C L 1 1 1 1 ; — ! M
| WE S 3 3 S [ E. e
— —-

Baned upon Survey of e outhoe map printed in 1875
Tiwe parrea sl waters of India ~iend into the sea to 1 distance of vweive nawucel miles messn o frem the aperopriawe base fine,

The roursdery 51 Magholivs shown on tins Me0 it 35 Peerereled frem the forth- Esstern Afeet (Heorsanston) Act 1871, but has yet 1o be verthed_

Fig. 30.2 National parks and wildlife sanctuaries

30.6 SEASCAPE TOURIST RESOURCES

Coadtal watersof mainland and of idandsare another source of tourist attraction.
Sandy beaches, coves, spitsand lagoons, reefsand seasidecliffsaretourist’s
hot spots. These arevisited for sunbaths, swimming, boating and surfing. These
recreations are possible wherethe waves are gentle and tidal currentsare not
dangerous.

A wideand afairly fit beachisthefirst rateideal sitefor holiday makers.This
form of tourism becomes popul ar wherever the seaand thetourist facilitiesare
not out of reach fromthe beach. Thereisagreat lossif buildingsare constructed
GEOGRAPHY
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closely alongside anarrower beach. Itislikely to becomeavictim of attack by
seaerosion or of the danger of getting washed away. If one hastowalk along
distance alongitssloping platformjust to reach the shore at lowest tide or the
shallow waters, it also does not favour to develop it asatourist beach. Both
thehigh and afast tidal range are dangerous. It isobserved along the mouth of
Narmadariver in contrast to that of the Gangatrough. Yet suchtidal wavesare
beneficia becausethey carry away thedirt and beautifully resort the sand along
the beach.

Asamatter of fact, themodification and improvement of beaches can a onekeep
them attractivefor thetourists. For an example, if strong off-shore currentsare
not controlled by some means, these arelikely to sweep away the swimmer as
well asthe small inflatable boats out to the sea. Touristsgenerally select those
beacheswhich not only provide shelter from the high tides and the winds but
alsotheprivacy for the users. For anglersand the divers, clean and unpolluted
water abounding in marinelifeisthe primary need.

Thematerials, i.e. sand, mud or shingle forming the beach, the nature and the
size of waves, tidesand currents, shape and the stability of the beach and the
coast aredl equally important. Eventhe character of 1and above high water mark
istaken into account before investing for beach tourism. A shingle beach is
dominant in high latitudesand more of muddy onesarefound near theequatoria
waters. Thesetwo arefar lessattractivefor tourism. On the other hand the coral
beachesinwarm and clear shallow waters, asalong thetropical L akshadweep
Sea and most of our own sandy beaches are rated high. Indiahasafew well-
devel oped such beaches which are popular among thetourists.

Latitude

ge 200 40° 607 80°
|

Types of Beach Materials

Fig. 30.3 Types of Beach materials
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Development of both the landscape and seascape resources for tourism is
generaly favoured aong the peripheriesof large population centers. For al these
reasonsthe plannersagreeto concentrate on such tractsin the mountains, along
the coasts or in desert areas.

e Platformsof sandy and coral beaches closeto the sea, sheltered
fromhighwavesandtida currents, help to devel op beach tourism.

30.7 HISTORICAL AND CULTURAL RESOURCES

Thewealth of theseresourcesisfound in artifically created landscapes. This
component of India stourist resourcesiswidespread amost in every part of the
country. Theseareassociated with somehistorical, religiousor acultural event.
During the course of avery long history of India, different peopleand different
religionshaveleft amark in the concreteforms. They comprise statues, shrines,
tombs, minarets, forts, pal aces, ancient monuments or recent buildings created
by our people. Theseareknown for their architecture or the plans of citiesnow
lyinginruins. Many sitesmay not be having any visual appeal today. But these
arestill significant for some historical or religious events or because of their
associationwith thelifehistory of agreat person. Thereareevidencesof changing
settlement like seven Delhis constructed in the same areaover aperiod of 455
yearsin 121 to 17" centuries. Two of theselast citiesareyet intact. Some such
old Sitesareeven now of great economic use by earning revenuethrough tourism.

Aboveall, the performing arts (music, dramaand dance), traditionsand customs,
costumes, cuisine, languages, social habits, religious rites and festivals are
expressionof culture. Theindustria and planned cities, scientificingtalations, river
dams and other modern structures created in independent India, are the
attractionsadded to India sheritage. Greater the variety of tourist resourcesand
their easy accessibility by well-connected transport network, more are the
chances of the development of tourism resource potential.

Therevenue earned and the direct or indirect sources of employment created
for the people, have made the great pool of all our tourist resources of much
relevance.

e Almost every part of India has ancient monuments or recent
buildingsof varied architectural designs. Itisfamousfor avariety
of its performing arts and life styles of people. This heritage
providesfor our cultural resourcesof tourism.

e Theincreasing number of foreign and businesstourist arrivals,
revenue earnings and jobs for the local people have also made
tourismrelevant, at local aswell asnational levels.
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INTEXT QUESTIONS 30.2

1. WhyisiIndiacalled aprized tourist destination?

2. Whatisthenameof Asia'slargest fresh water lakeand whereisit Situated?

3. Inwhichperiod‘seven Delhis constructed?

30.8 DEVELOPMENT OF TOURISM

Tourismreceived asudden greet fillip by industrid revol utionwhich brought about
many changesin social and economiclifeinitswake. Socid life becamemore
secular i.e. it got disassociated from the so called religiousfestivitiesin many
respects. It gradually led to anumber of paid holidays allowed to workers as
amatter of their right. For spending these holidays the workers are now free
toexercisetheir individua choices. Eveninlndia, aworker can chooseto have
leave on an average of 30 daysinayear aspaid holidays. The provision of such
holidaysand concessionshasasoincreased thefreetimeavail ablefor recregtive
tourism. Greater freedom of voluntary movement, moreisthetimeand leisure
for peopl€e sparticipationin recreationsof their choice. Thesearetheinitial set
of determining factors. They have acted in apositive way for the devel opment
of tourisminIndiaaswell.

Theleisurewithout more of incomeisof little valuefor the growth of tourism.
All kinds of tourists must have large disposal incomes and fewer financial
commitmentstowardstheir families. Thismakesit possiblefor themto spend
more money and time the way they like. During the years prior to the second
worldwar, only afew rich leisure-loving persons could afford to move out and
stay on at aplace of scenic beauty and cultural attractions. Since 1945, alarge
number of touristshailing fromall classesof the society, each withitsown level
of income and tastes have started moving about. They may liketo spend less
money and arein ahurry to seethemaximumwithin ashort time. Thisisnatural
because sparing long seasond vacationsfor recregtivetouringisbecoming ararity
in modern times. They may choose to combine holidaying for relaxation with
something of an adventuroustravel, recreative sportsand entertainments. They
may liketo travel asanindividual or in agroup.
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The provision of seasonal charter flight fares, |leave travel concession, travel
concessions and low-budget hotel or tent accommodation have emereged as
necessary incentives. I ndiahas been much more conscious of the need to boost
tourism sincethelast decade. It hashel ped the growth of tourismto alarge extent
though at alow pace. Theworld prosperity and world tourism move hand in
hand. For thisreason, foreign touristsvisiting Indiacome from the devel oped
high-income countries of thewestern world. A greater value of their currencies
makesthelr travel in Indiavery cheap for them. At the other end, if adeveloping
country isvery poor, it can spare much lessfromits scarce resourcesto expand
theamenitiesand transport facilitiesfor theincoming tourists.

AslIndiaisadeveloping country in terms of economic growth, it hasledto a
relatively greater devel opment of tourism as compared to many other countries
inthethird world, particularly in Africa. On the other hand, Southeast Asian
countrieslike Thailand, Malaysia, Singapore, Indonesiaand Philippinesarefar
ahead because of their font growing economicsin recent years. Thus, at thelevel
of anindividual, the motives, availability of leisure, physical energy for active
holidaying, income, education and freedom to utilize the personal budget act
together. These are the motivating PUSH FORCES at the sametime, thereare
the PULL FORCES. The pull forces pertain to the attractiveness of natural
landscape, culturd sitesand afavourable climateat tourist destinations. A region
or aplace having avariety of such tourist resources exercisesthe greatest pull.
Multipleattractionsof tourist resourcesinaregion arelikely to havethemaximum
pull effect on theincoming turists. The development of travel - tourismisthus
theresult of theinterplay of both these forces.

Closer thetwo countriesgeographically, histrocaly, culturaly and commercialy
greater may bethetourist flow, between them. India sincreasing tradewith a
growing number of the countries, itscollaboration for sharing technica skillsand
cultural tieshave paved theway for faster development of tourism.

Although Indiaissituated along the cross-ways from the east and the west, it
isfar distant from touri st-generating devel oped countries of Europe and North
America. Only 10% of world'stourist is of along-haul type so far. But it is
becoming less costly and lesstime-taking than in the earlier days. The share of
distantly located developing country like India in thistourist flow has been
increasing thoughit isnot yet high enough.

A moderntourist with higher standard of living requiresto make about hurriedly
by a comfortable and fast moving air, rail or road transport to places of
recreational tourism. Indiacould attract alarge number of international tourists
only after providing greater infrastructrurefacilties. However it still remainsa
weaker link inthe chain of our tourism development.
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Besdesthe positivefactorsencouraging tourism, thereare negativefactorswhich
act ashurdles. The political instantbility, conditionsof insurgency in partsof the
country and keeping forelgnersashostages by terroristshave also drastically cut
downthetourist arrivalsintheaffected regions, particulary in Jammu & Kashmir
andintheNortheast. Evenarapidrisein prices, cost of transport and crisislike
that of thescarcity of petroleum productsoccasionally may discouragethe growth
of tourism.

Asakey economic activity, at present Indian tourism has started contributing
5.3% of our total grossdomestic product. Anoverall prosperity (measuredin
term of GNP per head of population) and normalcy of political, economic and
socia conditions at the two ends determine the growth of tourism.

e Theeconomic, social and political changes brought by industrial
revolution have steadily pushed up the tourist traffic acrossthe
worldincluding India

e More of leisure, greater affluence, paying attention of the
development of tourist resources, provision of faster means of
transport and other amenities have been positivefactorsfavoring
the growth of commerciallised modern tourism.

e Negativefactorshave aso been causing periodica setbackstothe

growth of touristsflowsinthe country.

1. Which three major factors have boosted the growth of domestic tourism?
(i)

(ii)

(iii)

2. Fill up the blanks by choosing the correct word from thelist given in the
bracket below :

NTEXT QUESTIONS30.3

(Infrastructure, pull, push)

() Indiasinadequate development of hassowed downthe
development of tourism.

(i) Travel-tourismisthenetresult of interplayofthe . and
the forces.
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30.9 CLASSIFICATION OF TOURIST PLACES inIndia

The tourists places are of many types because of their location in different
geographical regions, diverse characteristics of their sites, and a scope for

avariety of tourist activities. These are classified to sum up their attractions

and amenities asthe bases of tourism. However, there are many tourist centres Notes
which aremultifuncitona and offer acombination of attractionsintheir environs.

Such places get the benefit of prolonged stay of tourists.

Tourist Areasand Tourist Resourts

Areas of Nature tourism Areasof Heritage Areas of wildeness
tourism tourism
| | |
Hill Beach Adventure Sports National Parks
Resorts Resorts or Resorts sanctuary

High Medium Low Mountain Trekking| Snow Water Cave

atitude  atitude altitude peaks Routs | sports  sports
resorts  resorts resorts
Hang- Para- Rafting Surfing An- Sail- Scruting Shorkeiling
gliding gliding gling ing
1 T ] T |
Alongoron River Hill Lake On Skiing  Hei  skiing Skating

ridges sides tops sides spine

Place Pilgrim Forts  Ruins Mausoleum Festivals,
associated Centres | | Museum
with (temples of Stups I Art-
historic various cities, Memorials ~ Victory Shrines galeries
events faiths) shrines tower performing

and center

Fig. 30.4 Tourist Areas and Resorts
(A) Mountain and Hill Resorts

We comeacross numerous such holiday resortsalmost inall partsof the country.
Besidesthehigh Himalayasinthe north, thereare high hillsin the northeast and
around the Nilgirisin the South. Thereare hill ranges of mediumto low height
intheVindhyas, Satpuras, theAravallisand the Western Ghatsin addition to
isolated hillocks el sawhere. For thisreason, even stateswhich have predominantly
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plainor flat lands, have oneor two hill resortswith the exception of Orissaand
Punjab. Locationally, out of 100 hill stations, thelargest group of 42 areinthe
west Himal ayas extending from Kumaon (Uttaranchal) to Kashmir. Thenextlong
enough of 25ismarked along the Nilgiris-Western Ghatshill divideforming the
boundary of our three southern most states. A bunch of 15isfound along Sahyadri
ranges, mostly in Maharastraand another 12 are scattered in the north eastern
hills. One comes acrossthe remaining six unevenly scattered on central hills,
Eastern Ghatsand theAravallis.
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Fig. 30.5 Popular Mountain Peaks, Hill Resorts and Beaches

Some of theseresortsarerelatively more devel oped and are most popular. Many

havethe potential to gainimportancein yearsto come and thereare otherslying

undevel oped. We can group these hill stations altitude-wise in three broad
categories.
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(@ Hill resorts at low height ( between 800 and 1200 metres at sealevel) in India

(b) Resortsat medium height (between 1200 and 2100 metres at sealevel)
(¢) Resortsat great height ( between 2100 and 3500 metres at sea level)
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Theaccompanying map locatesavery large number of them at medium height,
anumber of them at low height and afew at very great heights. Most of them
sharethe saubriousclimate, pleasant summers, but usudly rainy monsoon season
and mildly cool winters. Some of them located in the Western Himalayas

experience severly cold winter with frequent snow fall. They are famousfor
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providingrelief tothevistorsfrom heet of the burning hot plainsin summer months
and recreation in the winter season. There are the examplesof lessknown hill
resorts, not even marked on general maps. These are Morni at 1000m height
inHaryananear Kaka, Haflong (1637 m) in north Cacher Hillsof Silcher district
of Assam, Jampui (1390 m) in North Tripura, Ukhrul (1900 m), east of Imphal
in Manipur, Mao (1788 m) on Dimapur, Imphal route, Harsaly hills (1265 m)
enroute to tirumala Temple of Andhra Pradesh, Mannar (1600 m) in\Western
Ghatsof Kerala, unspoilt Matheran (830 m) closeto Mumbai, Saputara (873
m) on the second highest plateau of the Sahyadristo the Southeast of Gujarat
and Chikadara (1000 m) on Satpurahillsnear Amaravati townin Maharashtra.
Thelr less popularity and low degree of development are largely a matter of
chanceacasual neglect. They can hardly beruled out for being less attractive
sites. No doubt they regaintheir lush greenery and seasonal cascadesevery year
during summer rains. Over a dozen such places are situated on western and
eastern ghatsor on Satpurahill ranges. Each of them isnot without auniqueness

of itsown.

Ridgesiteslike Shimla, Darjedling, Gangtok or Mussoorie attract by opening out
awider view of the deep valleysand of the snow-clad mountains. Thewall of
the forest green as a backdrop to the slopes parall€el to the ridges add to their
charms. If theforest cover isreplaced by wholesal e cutting down of the trees
and mushrooming of thetiersof concrete buildings, the scenic beauty of theresort
islost. Theattraction of the distant viewson sunny daysisasmuch likeastheir
mystic landscape wrapped in clouds on other days.

Somemountain resortslike Naini Tal, Udagamandalam (Ooty) and Kodaikana
have come up around the lakesides, lying inabowl and hemmed in by thehills.
Their slopes are thickly wooded upto the water edges. In some cases like
Srinagar in Kashmir and Ooty in Tamil Nadu, theencircling mountainsareat a
great distanceand the sitesliein awide open valley or an undulating grassland.
Thelakesideresort of Udaipur in Rgjasthan isan example of alakesideresort
outsidethe Himalayan and the hill regions.
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Fig. 30.7 Lakeside Resorts of (a) Srinagar and (b) Udaipur.

Resortslike Mt. Abu, Morni, Matheran, Pachmarhi, Saputaraand Ranchi are
stuated on ahump backed broad hill tops or on an uneven plateau surfacegiving
panoramic views of the lush green valley or wild landscape. Shillong and
Dahousiearetwo examplesof placessituated on agroup of hillsseparated by
narrow valleys. Dharmsalain Himachal Pradesh occupies aflat-topped spur
projecting from DhaulaDhar towardsthe Kangravalley. Longwaksadongaridge
from end to end of circular rounds of the hills engage the visitors everyday.
Riversidelocationslike Manali and Pahalgam combine the advantages of the
valley siteand the dltitude of amountain. Tawang inArunachal Pradesh along
Indo-Bhutan border Leh and GuimarginJ& K state, Chail, Shimla, Dalhousie,
Tabo, Sangla, Thanedar and Masholorain Himachal Pradesh arethe examples
of high-altitude or near high-altitude hill stations.

Morethan the absolute height, ahigh degree of relativerelief ismost attractive.
It isameasure of the dissection of the landscape. Greater the dissection, more
dramatic is the effect on the mind of the observer. Presence of water in the
landscapeintheform of alake, cascade, waterfal, springsor subterranean pools
add further charmstothesite. Besidesthelakesat variousaltitudes, Dhuan Dhar
waterfalls on Narmada river near Jabalpur and the subterranean pools at
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Pachmarhi areafew noteworthy examples. Thewaters provide asharp contrast
to the surrounding hills. Thereflection of anearby forest in water of thelake
or of ariver imparts the effect of depthsto the view.

Thescopefor water recreationshel psto engagethetouristsfor alonger duration.
Nearnessof ahill resort to abig city isanother locational advantageinthe-sense
that busy urban dwellersgo thereto enjoy their weekend holidaysfor rest and
recreation. Matheran, Mussoorrie, Mahabal eshwar, Shimla and Kasauli are
reached from Delhi, Pune, Mumbai and the towns of Punjab withinfew hours
journey. But easy accessibility leadsto overcrowding by touristsin the peak
summer months. It hasdegraded their natural environment into an environment
of concrete structures.

A singlehill stationinastatein predominantly flat plainishighly valued. Such
asingularity hasturned Pachmarhi, Mt. Abu and Ranchi asimportant summer
resorts for their respective states. Other than the site and the locational
advantages, the scope for multifariousactivitiesand for circuit toursfor aday
or twoto vigit other attractivelandmarksaround add to their worth. Organisation
of winter, summer or folk festivas, exhibition of local handicrafts, therareplants,
the performing artsof thetribal nativesat fairsof someinterest enhancethe apped
of theresorts. A placard at the entrance of thetiny hill resort of Tripuraspeaks
about itself thus: You will never pinefor the applesof Shimla, If you ever taste
the pineapplesof Tripura.

Many hill resortsplay theroleof base stations by arranging to snow views, sunset
or sunrise points, wild life sanctuaries, temples or monasteries, caves, rocky
terrains, rock muralsor rock cut imageintheir vicinity. You may liketo find out
which hill resorts have added to their attractionsin some such ways.

(B) Beach Resorts

India’slong coastline of over 7000 km from Kandlain Gujarat to Kolkatain
West Bengd and dong theidandsoffersopportunitiesfor the promotion favourite
beach tourism. A number of beautiful beachesof Goaandthat KovaaminKeraa
areon thefavouratelist of thetourists. Even the number of domestic tourists
to these two beaches has been thirteen times more than theforeign touristsin
certainyears.
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Kovalamishighly popular because of itscalm temperate and shark freewaters
along the palmfringed coast. Although sunning isnot alowed to the extent which
atractsthetouriststo Spain, Italy and Southern France coasts, yet one can enjoy
Kovalam. Itisahedth resort for body’smassagesa ong ancient Ayurvediclines.
Itisideal equally for water gameslike surfing or water skiing. Beachesof Goa
attract because of their wider sandy and open sunny stretchesfrom end to end.

Therearemilesof shining golden sandsof thebeachesalong Gujarat’s Saurashtra
coast. Erstwhile Nawab of Junagadh built the palace beach resort for private
use of theroyal ladiesand their companions at places known as Chorwad and
Ahmedpur-Manadvi.

Along Maharashtra'scoast thereare eight small beaches starting from Mumbai’s
popular Juhu to Murud at adistance of 220 km south. These unspoilt though
small-sized beaches aong the whole stretch have the natural beauty but are
awaiting the devel opment of an activetourism. Down south Goa' s 105 kmlong
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coastline has as many as 40 beaches though 12 are the most popular so far. A
booming tourismisalready experienced herelargely duetoit’shospitable and
happy people. Karnatakaal so hasits beaches at Mangal ore and Malpe along
its south coast and at Karwar along its north coast.

Theprideof Chenna isitssun-swept and litter-free Marinabeach, second longest
intheworld, running for 12 kmfrom Chennai harbour in the north to Santhome
('St. Thomas) churchinthesouth, joining the Elliot quieter beach extending upto
Adyar’sresidentia colony. Closetoit, inthegulf of Mannar, thereare 21 sandy
littleislands approachabl e from the mainland just by short hops.

Andhra has its share of two beaches close to Vishakhapatnam known as
Ramakrishnamission and Rishi Kondabeaches. Orissahasits seabeach close
to theancient seaport of Gopal pur surrounded by sand dunes. Besides Puri and
Konark, Chandipore near Balasoreisknown for its 55 km recession of thetides
each day at its beach.

West Bengal has a quiet Dighabeach close to Ganga's seamouth. Itis6 km
long, oneof thewidest intheworld amidst gently rolling seaand thick casuarina
forest on its sides. The shallow and calm sea has recently made it a popul ar
seasideresort for sailing, fishing and relaxing.

e Tourist resortsare many typesdepending upon their location, Sites
and scopefor tourist activities.

e Mountain resortsare widespread at different altitudes on tops of
ridgesand hills, along riversand around lakes.

e Aresort’'snearnessto acity and to other attractionswithin ashort
reach enchancesitsvaluefor tourism.

e Indiahasthe potential to develop beach tourism along itslong
coadline.

e A number of beaches other than the popular onesin Keralaand
Goadtill lieneglected.

. NTEXT QUESTIONS 30.4

1. Citeoneexampleeach of thehill resortsoccupying thefollowing typeof Sites:
(i) Alongaridge(in Himachal Pradesh)

(i) Topsof closely spaced hills (in Megha aya)
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(i) Riverssideinamountainvalley (in Jammu & Kahsmir)
(iv) Around alake (in Uttaranchal)

2. Statetwo major factorsfor the popularity of Kovalam beach.
0)
(ii)

3. Which threeitemsout of the following add to the value of ahill resort?

Dissected landscape, fashion-minded tourists, proximity to acity, tempeles
for worship, nearnessto asnowline, multi-storeyed buildings.

@)

(if)
(iii)

4. Name one important beach each in Maharashtra, Orissa, Tamil Nadu.
@)

(if)
(iii)

(C) Cultural Centers(Heritage Tourism)

Indiaisrichinheritagetourism. Thisistrue of amost every part of the country
andtoday 26 such siteshave been included among world tourist sites. Our cultura
heritage consists of ancient temples and shrines held sacred by the people of
different faiths. There are numerous siteswhich were once abodes of the saints.
Thesearethe pilgrimage centersvisited every year by lakhs of devotees. Their
number isthelargest and these are most widely distributed as compared to all
other tourist centers. Theimages, symbols, diverse architecture and legends
created around the origin of ancient temples seem to carry an appeal even for
the curioustourists. The stylesof templebuildings, the mineratesand the arches
vary from onepart of the country to the other. The clear examplesof thisvariety
arethe gompas (Buddhist monasteries) of Ladakh and Sikkim, the gopurams
with complex patternsof Hindu templesof Tamil Nadu and other southern states.

Hindus have shown keen sense of directioninlocating different pilgrim centres
inevery maor corner of thewhole country. Therearefour places of the highest
order of pilgrimage called ‘Dhams'. Circulating them in one’s lifetime was
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consdered agreat act of devotion eveninancient periodsof difficult communication.
Theseare Badrinath inthe north, Rameshwaram in the south, Dwarkainthewest
and Jagannath Puri inthe east. Thereareasmany asseven ‘Puris or theholiest
shrines. They are Puri inthe east, Kanchipuram in the south, Varanas (Kashi
puri), Ujjain (Avantika puri) and Ayodhya (Ayodhya puri) in the centre and
Dwarkapuri inthewest. Inmythological termsthere arethetwelve most sacred
shivatemples spread all over theland. These are named asthe* Jyotirlingas
tracing their originsfrom different legends. Likewise arethefifty one places
recognised as‘ Shaktipeeths' venerated by the devoteesworshipping various
goddesses, symbolising power or virility. Mathura-Vrindavan isanother tract
renowned for Hindu pilgrimage because of itsassociation with thelifeof Lord
Krishna

Great flexibility in mattersof belief hasgiven riseto numerous sectsand to such
a large number of places of Hindu pilgrimage. Ancient temples occupy
remarkablesites, hilltops, river confluences, river or lake sides, islands, forest
grovesor anucleusaround which thewhol e city hasgrown and expanded. There
isagreat need to have trained guides, well-versed in ancient lore and with a
skill to present the history of pilgrim centresproperly. By explaining theinfluence
of geography and of the history of areas of pilgrimage we can create atourist
interest in the temple heritage of the country.

Nextinorder arethehistoric cities, ruinsof ancient citiesand therock-cut temples
inside the caves. There are the remmants of the great halls or the* Chaityas,
‘Stupas’, ‘ Towers' and the arches of Buddhist places of worship. Therearethe
templesitespartially or wholly submergedin seaor lying inruins. At somesuch
stesnew templesor shrineshave beenrebuilt. Theseare still visited for worship
or prayershby thefollowers. The sitesassociated with thelife of Gautam Buddha
aremarked in Bihar and the adjoining areas and are the centres of international
attraction. The Jain shrines are scattered in Gujarat, Bihar, Rgasthan and
Karnataka. Within them arethe beautiful images of Jain saintsand scul ptures of
their lifestories. On Mt. Parasnath near Hazaribagh in Bihar issituated the most
sacred centre of pilgrimagefor Jains.

Thegreat skhshrinesexistin PunjablikeHari Mandir Saheb at Amritsar, in Bihar,
Karnataka, Maharashtraand in parts of the Himalaya. India has the pridein
retaining someold churchesespecialy in Goaand K eralaand centres of worship
of the Jews and the Parsis.

The great mosques are recognised from a distance from a number of their
minarets and big quadranglesfro congregation of Muslims. Mark the sites of
important JamaMagjid at Delhi, Meccamosque at Hyderabad, Tg) mosque at
Bhopal, the old Shah Hamadan and the new Hazratbal mosquesat Srinagar, the
famous shrine of Moinuddin Chisti at Ajmer, Nizamuddin Auliaat Delhi and
numerous other Dargahs elsewhere. Many old shrines are venerated by the

peopleof al faiths.
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Fig. 30.9 Important Religious centres of India

The examples of two great ruined cities continue to be number one tourist
attractons. Oneis Hampi in the state of Karnataka and the other is Fatehpur
Sikri near Agrain Uttar Pradesh. Hampi’ sruinsareimpressive asaplayground
of theold rocks of Decean plateau. They include remainsof palaces, temples,
markets, reservoirsof water closeto the banks of Tungabhadrariver. It remained
capital of thegreat Vijaynagar empirefor two centuries. The empire extended

from the shores of Arabian seato those of the Bay of Bengal and included Goa
intherealm.

Thesefortswere built by the Raj puts, Mughals, Marathas and other powerful
rulersof their timesfor needs of defenceor for their own grandeur. Victory tower
like Qutub Minar at Mehrauli near Delhi and Kirti Stambh inside the massive
Chittorgarh fortin Rgasthan attract all typesof tourists. A few fortsof different
styleswere added by the British rulers such as Fort William at Kolkata, Fort
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St. George at Chennai and a portuguesefort at Kochchi. Mark thelocation of
important temples, ruined citiesand monuments likeforts on the map.

India scultura heritagealso includesplacesor sitesknown for the heroism and
the penance of coutry’sgreat sons. Haldighati near Udaipur, JalianwalaBagh
at Amritsar, Cellular jail at Port Blair, Vivekanandarock memoria at Kanya
Kumari, Gandhi ji’'sAshrams at Sabarmati in Ahmedabad and Sewagram in
Maharastraand the Aurobindo Ashram at Pondichery areexamplesof thistype.
One cannot leave out the birth place of Adi Shankaracharya at Kaladi near
AlwayeinKeraa.

The museums, zoos, art galleries maintained in our major cities or places of
historicinterest in addition to entirely new citiesbuilt inindependent Indiaare
of nolesscultura significance.
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Fig. 30.10 Major cultural centres of India
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e Cultural centres includes places of pilgrimage, ancient forts, InIndia
monumentsand ruins of varioustypes.

e Placesassociated withthelife of India sgreat persons, museums,
art galleries and occasional exhibitions are the components of
heritagetourism. Notes

INTEXT QUESTIONS30.5

1. Namethefollowersof different faithsfor whomthefollowing placesaremost

sacred :

(i) Saranath ( ) (i) Amritsar ( )
(iii) Somanath ( ) (iv) Ajmer ( )
(v) Old Goa ( )

2. (i) Namethefour mgor centersof Hindu pilgrimage at the extremes of
four cardinal directins.

0)

(ii)

(i)

(iv)

(i) Enlist any threethe geographical sitesof the ancient temples.
0)

(ii)

(i)

(D) Adventure Tourism ( Off- Beat Resorts)

Adventure sportsopen off-beat destinations and new avenuesfor the promotion
of tourism. It coversactivitiessuch astrekking, skiing, river rafting, water games,
mountai neering, rock climbing, hang gliding, paragliding hiking and campingin
the habitats of wild life.

At present outdoor adventure travelers constitute only about 7% of the total
tourist traffic. It can beincreased for attracting the youth in the age groups of
25-35years, inlarge numbers. Asapart of thetourist package, it will benefit
by adding aweek to an estimated average span of 28 daysstay of foreigntourigts.

() Trekking : Theterm ‘terk’ oncereferred to long migrations of the Africans
by ox carts and now means an arduous travel, walking or biking over long
distancesfor recreation. Itisfun-filled activity insomeway just likealong range
patrolling carried out by thearmy.
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Walking over the rugged and remote terrain having no other good means of
transport consists of going up and down the hills, crossing passes and coping
with extremes of variableweather at high atitudes. Infact walkingisthe oldest
meansof trangport in human history. Itisquitealow-cost adventureand requires
no other equipment except good stamina, patience and passion for observing
nature. Whilereal adventurein trekking isinthe high mountains, an easier one
can beundertakeninlow hillsall over the country. Such trek routesare marked
especialy in areaslike Sikkim, Arunachal Pradesh, Himachal Pradesh, Ladakh
and its neighbourhood.

The upper reaches of Kumaon-Garhwal Himalaya combine anumber of long
and short trekking routesfor internationd trade and the pilgrimageto holy places
in Tibet such asKailash and Manasarovar.
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(if) Mountaineering : Themountainscape and itshigh Himalayan peaksare not
only attracting theforeignersbut even Indian climbers. Nain Singh and Kishan
Singh mentioned earlier werethefirst Indian mountaineers. Their history does
not end with Tenzing Norgay, one of the Everest conquerors. A great number
of our countrymen and women and theforeignershave been successful climbers
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with far less equipment. Bachendri Pal’sname standshighinthelist of India’s
heroic women mountaineersand high-dtitudetrekkers. Asthetimegoes, Everest
climbing hasturnedinto afully commercialized mountaineering activity. A large
number of partiesfrom different countriesget aprior booking from the Nepalese
Government on payment of lakhs of rupees. It includes payment for the services
of Sherpa guides. Also it covers charges for transport and delivery of the
equipment on the spot. Sinceit isthe soleresourceto exploit for earning aliving,
the activity sustainsthe Sherpa population concentrated at the base of the peak.
It is aso the greatest foreign exchange earner for the economy of Nepal. It
reconfirmsthe economic value of mountaineering for Indiaand alsotheneedto
conservethe natural beauty of our mountains.

High Himaayasinthenorthern half of Himachal pradesh have many ranges of
snow capped peaks, glaciersand deep valleys. Thereare nearly 150 peaks, one
after every 20 km. On an average each peak is over 5400 meters high.. For
long it was considered adisrespect to go over the mountain summits. For this
reason many of them remain unnamed and unclimbed. Easy weather conditions
from May to October and an expensive network of roads upto their bases
compensatesthetechnica difficultiesrequiring equipment and training. In Jammu
and Kashmir, there are a series of mountain peaks in the Pir Punjal, Great
Himalaya, Zanskar, Ladakh and K arakoram ranges passing through the state.
These are between 5000 and 7000 meters high. One can even look to the
neighbouring countries of Pakistan and Tibet (China) from their tops.

Uttaranchal Himalayas have an additiona advantage of nearnessfrom Delhi. The
traditional source of the Gangariver, afew km abovethe Gaumukh’sice cave,
is considered one of the best mountaineering areas in the world. Thereisa
congregation of a number of glaciers, high-altitude lakes and the peaks.
Eastwards, Sikkim Himal ayas open awindow to thetraditions of its people by
viewing chortensand prayer flagsall along the mountaintrails. Thefiveareas
in North Sikkim having high peaks and K hangchendzonga (K anchanjunga)
reaching the height of over 8000 metres, only two of these are open to mountain
climberssofar becauseof crucia border with Tibet. Thewatching of theglaciated
landscape and walking over them at heightsover 3700 metresisnolessattractive.
Thebeauty of theglaciers, icecavesand theglacia lakesfromwhich our rivers
draw their perennial water supply cannot be conveyed through words.

Thelndian Mountaineering Institutesat Mandi, Darjeeling and Uttar Kashi and
thelndian Mountaineering Foundation at Delhi helpin organising and sponsoring
the mountaineering expenditions. They arrangeto broadcast special weather
bulletins over the All India radio, provide information to the climbers and
coordinate with the Indian Air Force for rescue work during emergencies.
Regulating the expeditions by disallowing too frequent and too many of themis
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required to protect thefragileenvironment inthehigh dtitude zone. Litteringaong
thetrails needsto be checked in daysto come. There are wider opportunities
for rock climbing even along thefoothillsof outer Himalaya, Sahyadrisand the
Central Indian Hill ranges.

(i) Winter sport resorts: Skiing isone of the most popular winter sportson
thesnowy dopesof theHimaaya. In Himalayan region of India, thereisiceand
the snow terrain available all the year round. The excitement of skiing can
convincetouriststhat this country has something moreto offer besidestemples,
monuments, fairsand the colourful festivals. Gulmarg at 2730 metresheight is
not just ahill resort but hasthe highest ski ground of India. Thissport isthemost
well-developedin country’slargest and best equipped resort. Snow liesthick
enough from December to April and there are ski lifts, chair cars and the
ropeways. Thereareingtructorsproviding 10-21 days, skiing and mountaineering
courses. Theski mountai neering route reachesthe a pinemeadow of Khilanmarg,
fivekm up at 3045 metres. TheAlpather [akeliesonly another eight km away
at the base of Apharwat peak at 4135 metres height. Its slopes were studied
to develop heli-skiing. In January, 1988, it was started herein India- thefirst
country in Asiato introduce the sport. The skier is dropped to the top of the
ridge by helicopter from wherethetourist can sidedown. It savesthe skier the
difficult task of climbing up the terrain. The game was banned in France
cons dering the noise of the helicoptersdisturbing themountain fauna. In Canada,
skiersare often trapped by the bad weather intracts, far away from civilisation.

Kashmir has the advantage that its areais so large, valleys so vast that such
problemsare not expected. The project earnsnormally morethan half amillion
dollarsayear. Thehigh cost of helisking restrictsthe gametoricher touristsfrom
Europe and North America.

InHimachal Pradesh, Narkandaamidst coniferousforest at 2,700 metersdtitude
overlooking Sutlg river isonly 64 km north of Shimlaaong the Hindustan Tibet
National Higheway. Six to 10 metersthick snow liesfrom January to April al
along the slopes from Hathu peak to Stokes' famous apple lands at Kotgarh.
Another place known asKufri near Narkandaand shimlaisal so taking off for
this sport. The extensive slopes along Solang Nala close to Manali hasfine
weather favouring skiing both during winter and part of the summer seasons. In
Garhwal Himalaya, aski resort of Auli near Joshimath onway to Badrinath has
been developed for thissport. The place affordsaview of NandaDevi summit
anditsadjoining area. A cable car largest in Asiaconnects Joshimath at about
2,000 metersheight to thetop lope of Kauri passat 3,900 meters. But the lack
of warmwater during freezing cold inthemorning, i nefficient heeting and medical
facilitiesand low quality of equipment like ski boots are the current handicaps
aAuli.
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There are good golf grounds at Gulmarg, the highest intheworld, at Naldera
near Shimlaand in Naintal’s Rg) Bhawan estate for promoting golf tourism as
apromoting tourist industry. While skating sink on frozen ice hasbeen developed
within Shimlatown and near Gulmarg, now surfing can belooked forward to
in yearsto come.

(iv) Hangdliding and Par agliding : Thesetwo sportsgivethethrill of soaring
highinsky likean eagle. In Paragliding the aerofoil wingsareten timeslighter
than thewingsusedin hang gliding. Paraglidingispopul ar among adventure-loving
tourists, hang gliding isnow confined to competitive events. Centersfor thissport
aremarked inlow and medium valleysof Bilaspur, Manali and Bir(Kangra) in
Himachal Pradesh and at Udagamandalam in Tamil Nadu. Lack of good trainers
and the high cost of equipment are the hurdles yet to overcome.

(v) Water sportstourism : River rafting hastremendous scopefor itspromotion
inIndia. Sofar such areasarelimited to Ganganear Rishikesh, Beasnear manali
and part of the Indusin ladakh. But Teestain Sikkim, Brahamputrain Assam,
Chandrain Lahaul (Himacha Pradesh) and Bharali in Arunacha Pradesh offer
excellent conditionsfor adding to thislist. Thereisthe need to replace costly
imported equipment by manfacturing indigenous equipment and to provide
trainersand river guides. Indiahas numerousnatural aswell asman-madelakes
to promote aquatic games like sailing, angling of the prized trout fishiin cold
mountain torrentsand wind surfing. Besidesthelakes, thereisalong coastline
ranging from roaring seawavesat Goato calmer watersof the coral reefsalong
our two islandsgroups. So far, the arrangementsfor the best devel oped water
gamesexistintwo lakes, oneisthe Pong damin Himachal Pradesh and the other
inUmaim near Shillong. Thefirst water sportsfestival organised at Pangji onthe
banks of Mandavi river in Goahas proved that it can offer much morethanthe
fun, sun and swim onits beaches. A number of riversand canalscrisscrossing
Goa scoastal strip havethe potential to develop water gamesif goodinstructors
and cheaper equipment are supplied to attract more of home tourists.

The clear seawater among the corals of L akshadweep and Andaman-Nicobar
idandsprovidesided stesfor devel oping diving sportsfor the most adventurous
tourists. Inthe sport of scrubing, aperson plunges head long 40-50 metersinto
the seafrom aboat. Similar isthe peaceful game of snorkelinginwhich afibre
glass mask is used to cover eyes and the nose under waters. The scuba and
snorkel arethe names of the breathing and protective apparatus carried down
by the diversupto thelimit of sunlight inthe sea. These sportsgiveafeeling of
thrill, aperson experiences wei ghtlessnesswhile roaming among the shoal s of
fishes

(vi) Cavetourism : Although Indiahasalarge number of cavesand rock-cut
temples, they have not so far been considered for the promotion of cavetourism.
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There are as many as 30 caves around Aurangabad, Ajanta being the most
popular a pair of them at Chitrakoot with stream water flowing along their
base.Thereisastory that Ram and L akshman held court in these caves, sitting
on adlab of rock inside. There are about 500 cavesin Central India around
Pachmarhi and Bhimbetkanear Bhopal. Many of them provided rock shelters
to pre-historic dwellersin seven different periodsin the area’srocky terrain and
denseforests. Some of them possess cave paintings of the early man. Thetwin
hill of Khandagiri and Udaygiri near Bhubaneswar have caves showing rock
scul pturesand Jainimages.

There are beautiful caves near Cherrapunji inthe Garo Hillsof Meghalayain
Limestonerockswith well devel oped stalagmite and stal actite formations. A
recent discovery of Asia slongest 19.2 km cavein this state besides 200 others
intheJaintiahillshasproved aturning point. Sofar the promotion of cavetourism
has remained an unknown concept. But now the state has brought out aspecial
brochure on its caves and has arranged a package tour to them.

(vii) Wildernesstourism : Even Africadoesnot offer half asmuch diversity
infloraand faunaasIndia. Indiahasrich biological diversity besidesitswell-
known cultural heritage. Wilderness tourism develops on National parks,
sanctuariesand thewet-landsof al types, dready discussed in an earlier chapter.
Wildlifebroadly includesentire uncultivated range of floraand faunaand so all
theformsof lifeliving in wilderness or growing without thedirect intervention
of humans. Plants, mg or mammalsand insectsareitsessential constituents. The
most popular wildernessresortsfor (wildlifeloving ) touristsare summed up
below :

TheKashmir valley sheltersHangul or Kashmir stag or Musk deer at Dachigam
sanctuary. Thefirst ever Nationa Park named after Corbettisstuated intheNaini
Td foot hills. It providesanatura habitat to thewild e ephantsandtigers. It further
extends into Nepal territory. The Kanha National Park situaited mid-way
between the Vindhyaand Satpurahills of Madhya Pradeshisahome of tigers,
panthers and spotted deer or chital and Bhandhavgarh, closetoit, isspecially
renowned for tigers. The bird santuary of Ghananear Bharatpur in Rgjasthan
isknown for migratory birdscoming from central and northernAsia. Thereare
alsoitspermanent residents namely the water fowls. The Melghat inVidarbha
region of Maharshtra provides seclusion to tigersand panthers. Gir forestsin
Saurashtraisthe only home now left for Asian lion. Inthe Bandipur National
Park in the western ghats of Karnataka are found el ephants and in Rgjasthan
great Indian Bustard - alarge sized crane. The Chilkalakein Orissahasalarge
aguatic faunaincluding birds. KazirangaNational Park inAssamiswell known
for itsone-horn rhinos. The Manas National Park in Assam along the borders
of Bhutan possesses elephants, tigersaswell asrhinos. Infar southi.e. in Periyar
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National Park of Kerela, thewild boars, el ephantsand barking deer are common.
The proposed park near Khajuraho or Orchaisexpected to protect 800 bears.
Indiacanrightfully boast to possessawidevariety of natural habitantsinitswide
plateaus, shalow watery marshes, deep ravines, marshy grassandsand brackish
lagoon waters. Locate all these varied habitants on the map.

Theopening up of new areasin National Parksand introduction of eco-friendly
transport within them not to scarethe animalsarethe two incentivesto promote
wildlifetourism.

Side by sidethewildernesses need to be protected from theinflux of trekkers,
hikers and mountaineers. A sound policy for promotion of tourism calls for
creation of awarenessfor conservation of wild lifeamong thelocal peoplewithout
looking for only immediate and heavy cash returns. Nowild life can be protected
without protecting the proper environment for it.

e Adventuresportsliketrekking, mountaineering and rock climbing,
river rafting, water and snow skiing, hang-gliding, golf-tourism,
visitstowild life habitat and caves are carried on in off-the-beat
tourist destinations.

. INTEXT QUESTIONS 30.6

1. Namethelocationsreputed for thefollowing animals:

Asiaticlion; Hangul or Stag ; One horn Rhino ; Water fowls ; Wild boars.

2. Locatethethree Indian Mountaineering I nstituteson amap. What aretheir
functions?

3. What arethe specific advantagesof heliskiing at Gulmargin Kashmir unlike
the conditionsin France ?

5
F 4l \WHAT YOU HAVE LEARNT

You have studied the meaning of today’sorgani sed tourism by contrasting it with
exampleof old timetourist and their travels. Tourismisnow further divided into
anumber of primary typeson different bases. Recreation or entertainment and
holidaying has beome a part and parcel of any type of modern tourism.

Indiais resources for developing tourism have a great potential. Apart from
diversities of weather and climate, there is arich biodiversity consisting of
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protected plants, wild anima sand birdsin areas of wildernessaway from clusters
of human population.

Next are the scenic landscope reserves of mountains, their peaks and snowy
slopes, hills, scaps, cliffs, varied rock formations, caves, and water bodies
including wetlands of many types. Seascapetourist resourcesare marked along
our coastal water comprising avariety of beaches of great promise.

Theterraced gradens along hillsides, enclosed fields and open grasslandsin
quieter rural countryside many of these created by man, are other resourcesin
thelot.

Our rich cultura heritage extending over centuries of history isanother great
weather enriching Indian tourism. A great variety of performing artsand festivals
carry agreat appedl for touristsin thisancient modern land of ours. Theincreasing
number of incoming touristshave brought jobsfor millionsof local peopledirectly
orindirectly.

All theseresources of moderntourism areof great relevancefor earning revenue
particularly inthe current eraof world-wide economic reforms.

Tourist resortsare classified inter mountain and hill resorts, beach resorts, cultura
centresof great variety and destinations devel oped for many typesof adventure
tourism. All these are categorised on the basisof their location, Sitecharacteristics
and scopefor variety of attractionsfor thetourists. The placeswithin easy access
and devel oped for providing accommodation and other amentiesbecome popular
for drawing the largest number of tourist. However, off the beat tourist
destinationsin difficult areas are meant for these who have advanturous sports
likeriver rafting, mountaineering, water and snow gamesor costly ventureslike
hang gliding, paragliding, golf playing and helisking.

El TERMINAL QUESTIONS

1. Answer thefollowing questionsinbrief :

(i) What type of beaches are rated high in their value for tourism?

(i)  Whichitemsareincludedin historical and cultural tourist resources of
India?

2. Citesix important reasons making mountains attractive for touristsduring
ummers
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3. Didtinguish betweenthefollowing: in India
(i) Tourist andtourism.
(i) Tourist generating and tourist destination areas.
4. Describethefactorsdeterming the growth of modern tourism. Notes —
5. Tick onecorrect itemin each of thefollowing group of statements:

() (& Largenumber of mountainresortsareinthe Himalayabetween 1200
and 2100 metres above sea level.

(b) largenumber of hill resorts are between 800 and 1200 metres height.

() (& Nearnessof ahill resortfromacity isagreat |ocational advantage
toit.

(b) itsnearnessfromacity ishelpful evenif itisnot easily accessible.
(6 Nearnessof ahill resort from acity reducesthetourist influx.

(i) (& Beachtourism cannot bedevel oped aong Konkan and Gujarat coast.
(b) Beachtourismiswell developed along Keralaand Goa coast.

(iv) (@& Growth of numeroussectsand religionshave multiplied the number
of pilgrim centres.

(b) Peopledeveloped pilgrim centres on getting bored by seeing fortsand
palaces.

6. Locatethefollowing inthe outline map of Indiaobtained by you :

A fort city in Rajasthan, places where Mecca M asjid and Shah Hamadan
magid aresituated, placeswhere JallianwalaBagh, Cdllular jail, Sabarmati
ashram, Sanchi stupe, Solar monastery and amountai neering | nstitute of west
Bengd aresituated.

7. Distinguish betweenthefollowing:
(i) Mountaineering andtrekking
() Riverraftingand scrubing
(i) Skatingand skiing
(iv) Paraglidingand hanggliding

8. Cancel out onewrong itemin each of the following not belonging to the
category :

(i) Ujjan/ Kangral Jammu/ Varanasi / Kohima
(i) Gwalior/Lohgarh/DilwaralJaisalmer/Golconda
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(i) DoeTiba/Rup kund/Harmukh/Shivling
(iv) Hadighati/Rishikonda/Md palGopd pur/Ahmaedpur-mandvi
9. Givereasonsfor thefollowing:
() Cora seaismore suitable for scrubing sport.

(i) Therearemany sanctuariesfor tiger but few for Hangul, Great Bustard
and the Rhino.

(i)  Uttaranchal recoredsagreat influx of pilgrimtouristsbut it remainsan

areaof low developed tourism.

ANSWER TO INTEXT QUESTIONS

30.1

1. () temporary (i) ay
(i)  market (v) domestic
2. (i) lengthof stay (i) mode of transport used
(i) distancecovered
(iv) purpose of trip and
(v) pricepaidby tourists
3. () withd (i) withc (i) witha
(iv) withb
30.2

1. Indiahasamuchlonger timefor outdoor activitiesduring theyear that’ swhy
it'scalled‘ prized tourist destination’.

2. Lakeof KolleruisAsiaslargest fresh water lakeand it issituated between
deltas of Krishna and Godavari and 32 km from the Sea.

3. Seven Delhis constructed in the same area over a period of 455 years
between 12" to 17" centuries.

30.3
1. () Provisonof paidleave(ii) Travel concessions

2. (i) Infrastructure; (i) Push/pull
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1. (@) Shimla(i) Shillong(iii) Pahagam (iv) Nainital

2. (i) Apamfringedheathresort, (ii) cam and temperate seawater, (iii)
freeof sharks(iv) ideal for water games|likewind surfing and water Notes —
Kiing.

3. Dissected landsacpe, proximity to acity, nearnessto asnowline.

4. (i) Juhu(ii) Puri (iii) Marina

30.5

1. (i) Buddhigts(ii) Sikhs(iii) Jains(iv) Hindus(v) Muslims(vi) Christians

2. (i) BadrinathintheNorth, DwarkaintheWest, Jagannath Puri inthe East
and Rameshwarm in the South.

(i) Hill topriver confluenceslakesides, forest groves, Idandsand nucleus
of asettlement. (any three)

30.6

1. GirinGujarat; DachigaminKashmir; Kazirangaor ManasinAssam; Ghana
near Bharatpur (Rajasthan); Periyar inKerala.

2. Indian Mountaineering Institutes at Darjeeling, Uttar Kashi, and Manali in
West Bengal, Uttarancha and Himacha Pradesh respectively. Theseingtitutes
organise and sponsor mountai neering expeditions. They help theclimbersin
getting information through specia weather bulletinsand rescuing them during
emergencies.

3. Heliskiing has been banned in France because the noise of the helicopter,
dropping the skies up the slope, disturbed the mountain fauna. In Canada,
it has also been stopped because the skies could not be easily reached in
bad weather, being for away from civilisation. Gulmarg in Kashsmir hasthe
advantages of slope being in range area and in avast valey both highly
favourablefor it.

HINTSTO TERMINAL QUESTIONS

1. () Referto30.6
(i) Referto30.7
2. Refer to 3(A) under 30.9
3. (i) Referto 30.1
(ii) Refer t0 30.3
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Refer to 30.8

0]

a (i) & (i) c; (iv) c

Make use of maps given in the lesson

0]

0]

Refer toD. (ii) under 30.9; (iii) Refer to water sportsunder 30.9. (iv)
Refer to 30.9D. (iii). (iv) Refer to hang gliding and paragliding under
30.9D

. Cancel Kohimain (i); Dilwarain (ii); Rupkundin (iii); Haldigahati in (iv)

Refer to (v) water sports, under 30.9D

Because these species have becomerare and have been ontheverge
of exitnction.

Placesof pilgrimage become popular irrespective of any development
of tourist facilities, due to age old devotion of the people. Other
attractive placesin Uttarakhand are by and large undevel oped.
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