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DEVELOPMENT OF
INFRASTRUCTURE AND
GROWTH OF TOURISM

India has aready made a place on world’s tourism map because of its great
potential to attract tourists to the diversity of itstourist sites spread all over
the country. It is also known that we still lay behind our other neighbouring
countries like China, Singapore, Malaysia and Thailand.

In this lesson we will discuss the relationship between the status of
infrastructural development, including the transport network and hotel
accommodation and tourism.

We shall also study the duties of trained functionaries like tourist guides
and tour operators at various levels with reference to their places in the
management of tourism.

) OBJECTIVES

After studying this lesson, you will be able to :
e analyze the impact of tourism on the greater need for development of
transport network;

e assess the role of infrastructure like hotels, restaurants and hospitality
services for organising the required amenities for tourists,

e explain the significance and establish relationship between local and
long-distance modes of transport and tourism;

e evauatethe utility of tour guides and tour operatorsin promoting tourist
activity;
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e explaintheindividual level and group level roles of tour guides and tour
operatorsasfunctionaries of atravel agency;

e distinguish between season-specifics and destination specifics of tour
operation.

31.1 TRANSPORT AND TOURISM

A transport system acts as a bridge between places of tourist origin and
destination. It opens out aregion by providing an accessto itstourist places.
Initsabsence, theresource potential for tourismi.e. attractionsand amenities,
can't be of any benefit. We cannot talk of the planning of tourismin an area
without orgnising itstransport system. The system consistsof anetwork of routes
or means of transport and the modes of transport. Theformer includesair, sea
or water routes Inland routes include roads or the motorways and the rail
transport. The modesof transport refer to aircraft, ships, steamers, cars, taxies,
luxury coaches, busesand therailway trains. Taxies, cars, motor likeautorickshaws,
tangas, mopeds, bicyclesand tramsare particularly important asitemsof local
transport. It is meant to carry travellers from airports, bus-stands or railway
stationsto hotelsand tourist siteswithin acity. At high atitude placesin tourist
areas, you may come acrossropewaysand eectricdriventrollies, pony or tonga
riding and sailing boats.

Tourismismogt attractiveif acountry hasall possbletypesof aternativetransport
facilitiesbothinitsmajor and minor networks. Trunk routesareinter-state routes
forming the nationa network. They providelinkages between main transport hubs
of India. The connectionsbetween thetrunk routes and the nodal townswithin
atourist region aremostly managed by regional transport authority. Itisaminor
network at theregional level. Privatetravel organisationshave agreater role at
thelowest level tolook after the transport needs of touristswithin the smallest
local network. A tourist requiresnot just an accessto atourist region but also
an easy access in terms of cost, time and level of comforts. For instance,
whenever an easy connectionislost for areaof high atitude or of bad weather,
alternative mode of transport must be at hand for atourist.

Theprovisonsarefavourableif thereare easy connectionsa so between different
modes of transport from oneroute to another; and between the major and minor
places of tourist interest. Now-a-days, it isthe capacity of atransport system
which determinesthe size of tourist traffic, theincrease or decreasein the pace
of tourist flows. Beside an increase in the capacity of transport system, the
provision of comfortable seats, reasonably high speedsand discountsintherail,
road and air faresare becoming incentives. They further gotoincreasethetourist
traffic, inturn ploughingin greater revenue. It isestimated that the tourists pass
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ontheir incometo us by spending around 40% of their total expenditureontravel
aone.

A.Air Transport

Aircrafts are known to carry tourists over long distances. About 97% of
internationd touristsarrivein Indiatoday by air. Within the country, 82% of them
travel by air ascompared to 11% by seaand water routesand 7% by land routes.
Comparedto 120 hoursof seatravel, between London and New York in 1920,
themodern jet planeflying high abovethe zone of disturbing surfaceaircrafts
windstakes 6 hours. These aircrafts generally fly at the speed of about 1000
km per hour though these are capabl eto gai n the maximum speed of sound which
151194 km per hour. These are bound to assume primary importancefor global
tourism because of their gigantic carrying capacity and high speed during non-
stopflights.

Discounted fares, in the form of concessions or easily manageable passes
alowedfor different age-groups, charged differently for off-season and the peak-
season, go along way in the promotion of active tourism.

High classtravellersfrom rich countries coming more asbusinesstouristslike
topay for costlier air travel even while moving about within India. Thereason
being that they want to compl etetheir businessdeal sand a so visitsto maximum
tourist spotswithinthelimited timeat their disposal . They do not mind foregoing
any concessionsoffered by air travel companiesbecausetheir main concernis
tosavetimeat any cost. Still in order to attract low budget leisuretourist, our
public and privateair servicesoffer concessional tickets becausethey formthe
largest proportion of air travellers.

A beginning to better manage our air network has been made. It will convert
12 of our international airports into model ones and will upgrade the other
ones at important tourist places. This exercise would finally incorporate
Amritsar-Srinagar in the north, Hyderabad-Bangal ore-K ochchi in the south,
Ahmedabad-Goa in the west and Guwahati in the north east. The maor
international airports at our metro cities of Mumbai, Delhi, Kolkata and
Chennai are already included as the cores for extension of improvement
facilities. Varanasi, Bhubaneshwar and Jaipur, the three of most frequented
tourist cities will not be left over for long. Next in line is Nagpur to be
converted into an international airport. In addition, we have got 85 domestic
airports and 28 civil aviation terminals for smaller aircraft at present. Air
connectionsfor popular tourist destinations have become such aforemost need
that it istempting many state governmentsto come forward with new idesas.
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The Rgasthan Govt. hastaken astep ahead by proposing to construct airstrips
for smaller aircraft at new places having tourist attraction though yet untouched
by tourism. Himachal Pradesh aspiresto emerge asatourist statein theright
earnest in the year to come. It proposes to have an international airport at
Sundernagar initscentraly placed Mandi district. Theexpansion of Kulu, Kangra
and Shimlaairportsfor bigger planes and the extension of privately managed
helipad taxi servicesto connect itsinterior with already existing 55 helipadsare
itsother suggestion.

AsMumbai and Delhi areentry pointsfor over 70% of international tourists,
they act asacountry’smajor clearing housesfor them. Anamost full occupancy
of air seatsand hotel accommodation at these placesindicatesthat confirmation
of their prior booking in now being speedily donefor busy foreigntourists. Since
Indiaisnolonger dropped so easily fromtheir travel schedule, our country now
standsasfifth top destination for tourists. World travel organisation estimatesthat
other than the maintenance of high standards of air transport, a mere 10%
reductioninthe cost of air tickets catchesanincrease of 17 to 22% in the number
of tourist travellers.
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Fig. 31.1 Air routes and air ports of tourist importance
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B. Sea Transport

It haslost itschoiceto air carriage of passengersover long or time consuming
distances. But cruising for short distancesasfrom Mumbai to Goain our coastal
waters, inlakeslike Chilkaor Vembanad, hopping from mainland toislandsor
fromoneto another idand holds promisefor tourists. All inclusive packagetours
for domestic and for theforeign touristsfrom Kochi to Lakshadweepidandsand
from chennai or Kolkatato Port Blair and Car Nicobar are becoming popular.
Suchatour includesthetotal cost for providing travel accommodation and other

fadlities

Inthelong run, theimprovement of navigationin suitable stretches of river like
Brahmaputrain Assam, could provideimmense possi bilitiesfor opening out new

routefor tourist travellers.
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Fig. 31.2 Waterways of Sunderban

C. Road or Motorways

Since 1970s, agreater use of private carsexclusively for an affluent individual
and hisfamily, and of taxies, luxury coaches, busesfor lower budget group of
81030 persons, havebeen gaining popularity. TheNationa highwaysand motels
built along scenic and busy roads have revol utionised their use by the holidays.
Motorways provide move and easy linkswithin the network of major routes.
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All these vehiclesa ong themotorwaysare of great conveniencefor acomfortable
sight-seeing through al inclusive packagetour of important tourist circuits. The
golden triangle connecting Delhi-Agra-Jai pur isone example of such acircuit.
You can seein the accompanying diagrams how anumber of such circuitshave
come up or new ones are being proposed as rules of travelling tourists.

Motor transport comeforward to carry passengersto lesscostly innsalong the
highwaysaway from the crowded city hotels. Thisready-at-hand facility reduces
the unmanageabl e crowds of visitorsinsidethe great cities during busy season.
It also providesabigrelief tolow budget touristsand the vacationing students.
Indiaispaying greater attention to adding new roadsand improving the existing
ones, for thisreason. The construction of four to six laneshighways, stretching
over 5952 kmwill be connecting our four major metro citiesin responseto the
underlying demand of tourist traffic. A sideproposd isto completetwo corridor
roads connecting Srinagar and Kanyakumari from north to south and Silchar to
Porbandar from east to west direction. These corridorswill respectively extend
to 4000 km and 3300 km.

Bussystemisnow extensively developed for plying aong fastly emerging multi
lane highways. Manali-Leh, Darjealing-Gongtak and Madurai-K odailanal are
described asthrilling bus routes by the tourists. Road tourism is being better
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looked after in India s Himal ayan region where motorways are obviously the | in India
predominant means of transport.

D. Rail Transport

Organised tourist travel started onrailways sincethe close of second world war.

Bigrail network of our country could operate cheaply and quickly for travellers Notes —
of those days. It provided only the low budget comforts, while rail routes

connected magjor citieswithin 200 to 500 km distances, the very long distance

subcontinental service extended over several hundred kilometres.

Themost notabletrunk routes connecting Mumbai, Chennai, Kolkata, Delhi and

back to Mumbai form the ‘ golden quadrilateral’. diagonal routes within the

quadrilateral connect Mumbai and K olkataon one hand and Delhi and Chennai

on the other.
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A great north-south offshoot rail route has now reached Jammu-Udhampur in
Jammu and Kashmir (finally to be extended to Baramulavia Srinager) stateand
Kannayakumari in Tamil Nadu at theend of country’smainland. Inthe easterly
direction, it terminatesfar at the station of Murkongselek via north-east frontier
raillway in Arunacha Pradesh.

Almost al mgor rail routeshave been dectrified to ensureclean and quick travel.
Metrorailsarefast coming up in India’ sbusy metropolises as another tourist
attraction. How rightly itissaid that travelling Indiaby train offer thesights, sounds
and smellsof stationsaswell asavariety of people, over aroutelength of more
than 60,000 km.

There arefivelittle mountain trains connecting the most scenic hill resorts of
Shimla, Ooty (Udhagamandalam), Matheranin Maharastraand Darjedingtothe
north of Kolkata, for the pleasureloving tourists. Appropriately caled ‘toy trains

they offer varying natural scanery withriseinatitudeinthemountain. Thetracks
criss-crossanumber of bridges, over hundred tunnelsU turnsand acqueductions
ontheir way. Some steam enginesare still being used to attract tourist to their
historic memory. Himalayan Queen isthe romantic name given to an important
train plyingaongthisline.
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Another exampleof atrain pulled by the oldest seam locomotiveistheonewhich
runs between Delhi cantonment and Alwar in Rgjasthan. Onits 138 kmjourney,
thistrain called ‘fairy queen’ passesthrough Sariska Tiger Sanctuary. It cater
mostly to the ever growing demands of tourists.

A narrow gaugetrain runsnot up the mountai n assuch but through hillsand dales
from Pathankot to Jogindernagar in Himacha Pradesh passing through lush green
teagarden and paddy field of Kangravalley.

Konkan coasta railway isanewly completed wonder of engineering connecting
Mumbai to Manga ore (along Karnataka- Keralaborder) viaGoa. This760km
long scenic track has 10% of its track under tunnels or bridges.

A rightroyal trainknown as‘ Paaceon Whed’ providesanal inclusive package
tour of seven days coveringimportant tourist places of Ragjasthan besidesAgra
and Delhi. Itsluxury coacheshave al comforts and hospitality servicesonce
enjoyed by Mahargjas of native statesof theregioninther palaces. Touristswho
want to combinesight seeing of theregion with eating and travelling in thiskind
of clean and luxurious palace, canlook forward for the best attentioninthistrain
trueto its name.

A facility known asIndrail Passexistsfor touriststo chooseacircuit routefor
awidevariety of attractionswithout any enroutetravel restrictionswithinavalid
period ranging from 7 daysto 90 days. The choice of therouteis completely
left with the users. For domestictourists, acircular rail ticketisarranged reducing
the difficulty of getting connections on their way. Travel cars are arranged
for moving from point to point as per the schedule fixed by the travellers
themsdlves.

Although 25% of berthsarereserved for foreign travellers, the complaints till
post in that reservation are not confirmed till the eleventh hour. Itiscertainly
iniating for these tourist and may act asan hindrance for promotion of tourism.
But now-a-daysif thejob isassigned to areliable tour operator, reservations
stay assured. Of-course, our rail catering servicesneed to be further improved
to bring them on international standards.

e Transport system and transport routes of various types provide an easy
accessto tourist destinations.

e Cogtisof littleimportancefor speed loving busy touristscoming by air from
rich countries.

e Concessional air tickets offered to low-budget foreign tourists are an
incentive, air travel being their first preference.
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e Trave by seahaslog itsimportance except for cruisng and sight-seeing along
coastal watersor for visiting the nearby islands.

e Despitethe provision of many super-fast luxury trainsfor tourists, therail
journey eventotourist placeswithin Indiaisthe second preference of today’s
busy tourists.

e Since1970s, motor transport, use of private carsand luxury coachesalong
the highways or to point within a tourist circuit has been rising in its

popularity.

e Muchremainsto bedoneto makeall typesof travel more comfortableand
hospitality servicesat traffic terminalsattractivefor foreign tourists.

31.2 PLACE OF HOTELSIN TOURISM INFRASTRUCTURE

The need for accommodation in different classes of hotelssuiting thevarying
reguirements of touristsisno lessan important part of tourism infrastructure.
Accommodeation facilitiesin the host country has become such animportant part
of touristindustry that itisnow known ashotel industry by itself. Best possible
room and restaurant servicesarein great demand for alurethetourists. Chair
storessupplying fast food for localy prized itemsof art and craft work also exist
elther withinhotel complexesor in collaborationwith outside salling outlets. Such
hotel searn 50% of foreign exchangereaching usfrominternational touristsduring
their stay inIndia.

A great shortage of accommodationisstill being experienced inthetourist centres
all over the country because of aconstant increaseinthetraffic of al categories
of tourists. The hotel roomsavailablein our country are about 98000, agai nst
36 lakh and 20.5 lakh in Indonesia. Seeing the rate of growth of tourism and
the number of rooms under construction within the existing hotel spaceorina
few new hotels, our requirementsfor exceed the estimated availability to over
theyear. The change of land userulesfor construction of more hotelsand going
infor special allotment of land for construction of motelsare proposed astwo
immediate steps. Land isbecoming costlier morerapidly in metro citiesand the
rate of annual investment required to meet thetarget hasalso beenrisingat a
fast pace. The construction of hotelsat wayside places closeto such citiesand
at siteswithin easy connectivity from there hastaken place during thelast few
years. Thecharge of land userulesand special allotment of land would further
encourage such aconstruction activity.

Other thanthethreeto five star hotels, the hotel sarefurther graded into different
categoriesonthebasi sof comfortsprovided. Theseare named asmotels, tourist
bungal ows and tents or lodges for seasonal, shorter or longer stays. Lodging
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arrangements are also made in guest houses or in people's homes as paying
guests. Thesitesfor lodgesare chosen carefully in forests, now spring grounds,
close to camping grounds for putting up tents or waterbodies for floating
houseboats. All such sitesare considered astourist friendly in tourist resorts.
Many centres of tourist interest have small hotelswith lessluxuriesinside but
providefor agreat number of recreationsand sportsoutsdeintheir vicinity. These
are the examples of closer relationship between organisation of suitable
accommodation and varioustourist activities possiblefor aparticular duration
at atourist place.

Besdetheusud provisonof highlevel facilitiesand comforts, thebiginternationa
hotel shavelarge conference halls, communication linkagewith internet facilities,
cooking and recreational environment and even hedlth clubs. They have shopping
martsand trading outlets. Rather thereare hotelswithin alarger complex of hotels
for exclusive use of their businessinmatesfrom rich countrieslikethe USA or
Japan. Yet they suit such tourists more because their tariff rate is lower as
compared to theratesin New York, Paris, London or Tokyo in hotelsof similar
nature. At theother end, there are hotel slocated closeto major airportsoffering
short term accommodation and facilitiesto outgoing and incoming tourists.

Motel isakind of hotel meant to serve especially the motor car tourists. We
find them on the peripheriesof citiesand along busy highways. The greater use
of car travellersin recent decades has been responsiblefor growth in the number
of motelsand roadside kiosks providing readymade fast food. Theseare very
commoninthe USA. Theideato openthem aongahighway ispicking up swiftly
inour country depending upon the number of passing vehiclesand flow of tourist
traffic. Motelsarelessexpensivein proportion to thefacilitiesthey provide, for
instance, they may provide cooking gas connections and facilities for self-
cooking. The state of Haryana provides a good example of constructing a
number of motelsinthevicinity of Delhi, aong the busy Grand Trunk National
Highway to Panchkulain the north, closeto itsborder with Himachal Pradesh.
The state has cashed on the great numbers of travellers passing thisvery road
tothetourist regionsof Himacha and Jammu-K ashmir. Even though Harayana
hasfewer tourist attractions, aseries of motels named after local birdstempt
the touriststo rest outside before taking the next lap of journey.

Tourist youth hostels, Sarais or innsand holiday homes managed by different
agenciesat variouslocationsimprovise accommodation for waysidetourists of
different budget levels.

GEOGRAPHY

MODULE - 10B

Geography of Tourism
in India

Notes

137



138

MODULE - 10B

Geography of Tourism
in India

Notes

and Growth of Tourism

e More than the travel facilities, hotels of various types and of different
categories have to meet the increasing demand of tourist traffic.

e Heavy investment of capital isthe need for meeting the shortage of hotels
and the number of roomsin them.

e Organisation of travel management and provision of hotelshasto servea
large numberswith widely varying needs, cultural backgroundsand budgets.

31.3 TOUR OPERATION AND MANAGEMENT

The management of tourism needsalarge number of trained supporting staff to
look after itsdifferent aspects. They includetrained tour guides, travel agents
or tour operators, stewards, chefs and ahost of their assistants. Out of these,
thetour guides and tour operators arethe key personnel of management staff.
They get associated with tourists sightsfrom the preplanning stage of travel to
thetimethey pack up for their homes. Their continuous supply hasto keep pace
with theexpansion of tourist industry for ensuring aprolonged and acomfortable
stay of tourists. The running of asensitive serviceindustry liketourismmainly
dependsupon their skill to bring about afruitful interaction with thetourists. If
they are absent from the scene or fail in performing arightful role, thetourist
arrival get reduced. And thisindustry ison the verge of collapse despitethebig
publicity driveto makeit popular. Their work at tourist destinations standson
equal footing with that of the hotelier and professional hotel manager.

A. Tour Guides

In thelong run, atour guide inducesthe visitorsto the attractions of atourist
place or atourist area and conducts them around the actual tourist spots. At
thelowest local level, tour guidanceisthe basic unit for promotion of thewhole
programme of tourism.

An effectivetour guide needsto be adequately aware of the geography of the
area, background of thelocalitiesof tourist interest, past history including legends
about templ es, shrines, monumentsruinsof old sitesand fortson thelist of sight
seeing. A good tour guideisexpected to talk about therelevant local traditions,
culture, folk lore, performing arts, festivalsand fairsfor making the narration into
an appedling story for thetourists. Thefactsabout thetourist sight must betold
clearly intheintroduction. He or she will better be speaking to thetouristsin
their language or the language they understand. An experienced guideiscapable
to know the attitude of touristsjust on enquiring about the country from where
they came. Thisknowledge makeshisor her responseswell taken and satisfies
their queries. Theskill of theguideliesinthrowing ininteresting ancedots about
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loca eventsand in highlighting thememorabl erol esplayed by personsassociated
withtourist sights. Thefirst timetour can beastarting point of next visitsif the
tour guide succeeds in creating a lasting interest among the tourists by his
performance. By awrongful doing of any kind, asingletour guidebring bad name
not only to him alone but to awhole group of such functionaries.

Hereit will be proper torefer to the example of thelocal tribalsacting asguides
for showing round the beautiful [imestone cavesand their cascading waterfalls,
deep within, inVishakhapatnam district of Andhra Pradesh. Till theyear 2001,
they used to earn about Rs.7000/- amonth astheir sharefor taking touristsinto
the caves, using kerosene lamps or torches along the way. In the year 2002,
the government got thefloor of caves cemented, light up theinterior and fixed
up alumpsum monthly salary of Rs. 3000/- to tribal guides, after dispensing with
most of the servicesthey rendered earlier. The government started earning large
amount of money at thecost of dropintheincomeof thelocals. Suchandienation
of local personsdepending upon guidance services spell sdisappointment for this
job.

B. Tour Operators

The operation of tourism has now become ajob of specialized nature. Day by
day, it is becoming an uphill task for any single functionary to look after all
segments of the management of tourism. Thework of atour operator for that
matter, isentirely different from that of atour guide.

A tour operator hasthe job of managing the transport requirements, visaand
permit clearanceformalitiesand booking of hotel accommodation for thetourists.
Such aperson must go on updating the information about |atest changes made
frequently in the concerned rulesand regul ations. A tour operator hasto build
up aworking relationship with the personnel managing the booking of transport
and hotel reservationsat or closeto thetourist sites. He must also know from
whereto hiretents and other equipment for an adventuroustourism.

Now-a-days, atour programme hasto be decided much ahead of time. Those
daysaregonewhen one could start travel ling anytime onewished for abusiness
or leisuretimetour. A group of touristsor even asingletourist hasapre-fixed
schedulefor touring. They have only afew daysto sparein aparticular month
tovisit thedesired number of tourist places. Tourist destinationsfail to meet the
demands of agreat number of tourists during peak season because of therapid
growth of modern tourism. A number of formalitiesareto be goneinto onthe
part of atour operator well in time. These include the prior booking of a seat
or berthinairways, railwaysor roadways and of asuitable accommodationin
hotel or their alternatives whenever atourist hasto stay in atourist area.
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Tour operator can also help/guide to the proper route, discounts in fares,
restriction on ticketing if any and the feasible duration of journey. Apart
from cheap flights, a reliable tour agent looks for safe landing of their
customersat favourableports. If atourist hasspecia needsof any sort, asabout
food, travel insurance, photography of hisinterest and confirmation of ticketsby
apreferred flight, they get it managed well intime.

C. Training of Tour Guidesand Tour Operators

Each of these two jobs require to pick up necessary skills through aregular
training programmes as the first important step. Both of these functionaries
further develop the skills by actually participating in the activity in the
company of an already trained personnel.

The trainees are then attached to atravel agency in order to get themselves
equipped with detail sto function independently. It isthe second most important
step in this direction. Finally each of them is asked to prepare a report on
operation of tourism or guidance for atourism activity for aspecified area. In
thisthird step, they undergo atest for becoming aqualified professional either
asatour guideor atour operator. Rgasthanisasdifferent from Himalayan region
asarethe coastal beachesfrom templesand cultural sites. So thesefunctionaries
will be trained to perform for a specific need.

D. Travel Agency

Thetour guidesand tour operator or travel agentsat thelower level and atour
manager at the highest level act asteam membersof atravel agency. In other
words, thewhole group of workerstogether makeatravel agency. Each of them
playstheassigned rolesin catching hold of atourist from hispreparatory stage
to duration of stay and departurefor hishomeland.

Theagency directsitsworkersto attend to the enquiries of touristsprior to the
start of travel to maketheir travel and stay comfortable and satisfying. Itisalso
aforum to co-ordinate with another similar agency working in another areaof
tourist destinations. Thisroleof atravel agency helpsto prolongthestay of visitors
eager for hoping from one cluster of sitesto another. Inthelong run, it amounts
to educating thetouristsfor exploring therich potential of Indian tourisminone
or more than one trips.

Travel agencieshavetheir network all over thetourist areasand have meansto
supply every information by quickest mode of communication. They arrangefor
a package tour for a group along a circuit route providing for concessional
transport, accommodation and catering. Thisarrangement isspecialy helpful in
difficult areas such ashigh Himalayaswherefew such facilitiesareavailableon
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the spot. The agenciescontact on behalf of touriststhe concerned authoritiesfor
expediting theissue of permits, visaclearance certificateand currency transactions.
They look after the bothersomejob for confirmation of long distance transport
managing connectivity between its one sector and another and local transport
fromair portsor railway stationsto hotels. Travel agenciesso often act asabridge
between an interested tourist group and ingtitutestaking up training in maintaining,
skiing, heliskiing, helisking and snorting etc. They areready to givean helping
hand to touristsfor making purchases of local fabrics, handicraftsand artifacts
from genuinetourist rolling outlets or state emporia. Thework of travel agencies
isexpanding astourism itself is multiplying into anumber of offshoots. The
multifariousinterestsof touristsisthereal cause. Asakey intermediatory, the
travel agencies are forming contacts with dentists and institutes imparting
Ayurvedic massage and Yogatraining for promoting the new found interest of
tourigts.

Thetour manager |ooks after the operational working of travel agency at the
supervisory levd. Itispart of their job to feel concerned with not only theroutine
management but also to strengthen the growing linkswith specidized ingtitutes
of diverse types. They monitor the whole range of work in order to supply
necessary feedback to the agency. Such afeedback isin other words a‘ data
base' . It helpsto improve upon the management of tourism, coversup the gaps
and passes on theinformation to the Government agencies or departmentsfor
bringing about necessary changesin tourism policy fromtimeto time.

31.4 SEASON SPECIFIC AND DESTINATION SPECIFIC TOUR
OPERATION

In contrast to the usual destination specific tour operations, certain areas are
suited only for touring in specific seasons.. Lahaul-Spiti in the northern half of
Himachal Pradesh comprising higher and deep interior of the Himalayas and
L adakh-Zaskar region of Kashmir tours such are examples. These are cut of f
fromthe main areas of the states by high snow blocked passesduring their long
and harshwinters. Redlly serious adventureloving touristsenter hereonly inshort
summer season. Although their harsh environment, barebut multi colour rocks
andicy windsareinhospitable, these are suitablefor touring in summer’ srainy
monthsfor another reason.

Lyingintherain shadow of the monsoon, they arefavourablefor travelling when
southern parts of these states arelashed by thefury of heavy rainfall. Any tour
operator isat an advantagefor offering thislandlocked areato aserioustourist
during thispart of theyear. Hecan sell it for its peculiar cultural attraction. It
isdotted with Buddhist monastriesat mountain top, overshadowed by snow clad
rangesretaining their age old architecture, wall painting and monastic legends.
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These attractions compensate enough for difficulties of journeying and lack of
good tourist facilities. Only thetourist should beready for sharing theindigenous
livingwithtribal familiesof the people.

Evenannua pilgrimage of devoteesto their chosen destinationsof Amarnathin
Kashmir, Badrinath, K edarnath and Hemkund in Uttarancha in high Hima ayas
are also accessible only for summer season specific tour operation.

At the other end, in Andamans and Nicobar Islands, rainy season should be
avoided. For that matter, alarge chunk of southern Indiais the choice better
for winter season touriststo enjoy itsmilder winter to escape the harsh winter
of India’ snorthern plain. In such cases, tourist’s preferenceis season specific
though one may belanded for one or more destinations. Sand dunes of Jaisalmer
in Ragjsthan, itsdesert and camel festivalsare meant for winter season touring.
The destination bound tour operationsare primarily marked by achoicetovisit
aparticular place or alocal areafor their tourist attraction. Beaches of Goa,
Keralaand Puri along coasts of Indiaare topmost tourist destinations because
of their sandsal ongside placid seas, the waterways, backwater and water sports.
Similarly tour operations are destination specific when conducted for hill sations
in Himalayas, central hill ranges, Western Ghats and Nilgiris. Thetravel and
duration of stay aretuned to what attraction the hill destination offfer.

e Fully trained tour guidesand tour managers, both asindividualsand asateam
have becomevital linksin the chain of management staff running atravel

agency.

e Travel operations are meant to get clearance of visa certificates and the
insurance of permitsto visit restricted areasin the case of foreign tourists.

e Servicesof travel tour operatorsarerequired for booking of accommodation,
getting tickets for reserved births or seats and for supplying any kind of
information to tourist so. Asreservation formalitiesareto be gonethrough
months ahead in these days of busy tourism, the services of tour operators
arevery important.

e While some tour operations are season-specific for areas experiencing
unfavourable weather conditions during a part of the year, other are
destination specific tuned to theinterest of touristsfor one or avariety of
tourist attractions.

e Themanagement of tourism has become a profession in the course of its
growth and thejob of trained functionariesis now of aspecialized nature.
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1. Suggest one appropriate term used for thefollowing :

NTEXT QUESTIONS31.1

(i) Anhotel floatinginalake.

(i) A small wayside hotel providing spacefor parking of carscloser to
the rooms and space to expand it future.

(i) Aroadsidestall selling fast food itemsto travellers.

(iv) atravel schedulearranged for taking around thetourist placesinan
area.

(v) The largest water wilderness in India mostly approachable by
waterways.

2. (i) Enlistthethreebusroutestermed asthrilling by tourists.
(i) Statefour special featuresof international hotelscomplex.

3. Whicharethefour bigincentivesmeant to increase thetourist traffic?

4. Why high classtravellersdo not careto avail of concession for discounts
offered by air travel companies?

5
F’G WHAT YOU HAVE LEARNT

Thedevel opment of infrastructural resourceslike an efficient transport network
hotel shospitdity serviceand variousother amenitiesarekeysfor the management
of modern tourism. The existence and growth of tourism, whether domestic or
international, badly depends upon an increased accommodation of all categories
to meet the rush of touriststo tourist places especially during busy peak times.
Thereistheneed to develop, air, water and land transport, both for short distance
and long distance travel. Various alternative modes of transport are to be
provided for usein an integrated manner so that the one may also supplement
the other.

A sengitiveserviceindustry liketourism equally depends upon the efficient work
of varioustour functionariesliketour guidesand tour operators adopting their
jobs astrained professionals. Both these jobs are now getting distinctly well
defined and are of aspecilised nature. These functionariesrequireto undergo
acareful programmeof trainingimparted in aseriesof stepsbeforealuring them
tointeract effectively with touristsof diversetypes.
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A foreign tourist depends on atour operator in the country of hisor her visit
right from pre-planning stage to departure backhome. They need to befed with
prior information and confirmation of their visaclearance, insurance of necessary
permits, ticketing and reservationsduring their travel and stay in hotels.

A tour operator helpsall type of touriststo plan their pre-fixed tour schedule
inview of therush of visitorsespecidly during peak season. Helooksto clearance
of legal formalitiesand of baggage of touristsat airports. A tour operation may
be a season specific or adestination specific catering to theinterest of tourists
for aparticular type or avariety of tourist attractions. While atour operator’s
duty extends from the home country or home place of atourist or agroup of
tourists preparing for apackagetour, the tour guide takes up thejob at atourist
spot. Both work under the overall management and monitoring of a tour
manager. All of them alongwith anumber of personsassisting them directly and
indirectly for various purposesareapart and parcel of awell established travel

agency.

El TERMINAL QUESTIONS

1. Answer thefollowing questionsbriefly
(i) Whatisthe potential of Konkan railway for tourism?
(i) Wherearemetro-failscomingupinindia

2. Statetheseriesof four stepsfollowed inthetraining of tour guidesand travel
agents?

3. Stateonemagjor step required to meet theincreasing tourist trafficinthe cases
of thefollowing:

() Roads
() Ralways
()  Airways
(v) Hotes

4. Whichfour statesare still operating narrow gauge mountain trains? Name
theterminal hill stationsreached by them.

5. Distinguish betweenthefollowing briefly :

() Modesand means of transport.
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(i) Goldentriangleand golden quadrilateral in India

(i) Tourist circuit and acircular railway ticket.
(iv) Toy trainsand helipad taxies.
(v) Fairy gueen and Himalyan queen. Notes

6. Whatistheresult of alienating thelocally availabletour guides? State giving
anexample.

ANS\NERSTO INTEXT QUESTIONS

311

1. () Houseboat (i) Mote (iii) Kiosk
(iv) Circuittour (v) Sunderban

2. (i) Manadli-Leh, Darjeding-Gangtok, Madurai-K odaikanal routes

(i) Conferencehals, communicationlinkageswithinternet facilities, hedlth
clubs, shopping marts/trading outlets.

3. (i) Increase in the capacity of transport system, (ii) procession of
comfortable seatsreasonably, (iii) high speeds, (iv) discountsin fares.

4. Refer to para 3 under 31.1A

HINTSTO TERMINAL QUESTIONS
1. () Refertoparaoneunder 31.1
(i) Referto31.1D

2. Ralil routesconnecting Delhi-K olkata, Delhi-Mumbai, Mumbai-Chennai and
Kolkata-Chennal form golden quadril ateral while Delhi-Agra-Jai pur and
back to Delhi tourist circuit roadway iscalled the golden triangle.

3. (i) Improvement of existing roadsby providing multi-lanes/efficiency in
clearing check post formalitiesand traffic jams.

(i)  Improvement of railway reservation and catering facilities.

(i) Better facilitiesensuring comforts, regularity and safety of flight.

(iv) Anefficient and trained management staff to provide good catering and
hospitality services.
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inindia § 4 Himachal Pradesh, West Bengal, Maharashtraand Tamil Nadu

Shimla, Darjeeling, Matheran and Ooty

5. () Thisnew railway routeopensout the most scenic Mumbai-Mangalore
i coastal area, (with seaon one side and sahyadari hills on the other)
Notes and the track connects a number of tourist hubs.

() Raasthan, Gujarat and Karnataka
(i) Ropeways, Pony-tongariding and sailing boats
(iv) (2)40%(b)60%
6. Refer to last but one para of 31.2A
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