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CONSUMER EDUCATION

A\l of ususe avari ety of products everyday. A few of these products can be

made at home, whilefor otherswe haveto go to market and buy them fromthe
shops. Evenfor the onesthat we make at home, we need raw materiaswhichwe
buy from the market. What has been your experience while shopping? Haveyou
alwaysfound goodsasper your requirement? Have you beentotally satisfied by
your purchases? Do advertisementsand sale personsalwaysgiveyou correct and
completeinformation about the productsyou want to buy?

Indiaisonecountry wherealot of peopleareignorant andill informed. They rely
on theinformation and guidance provided to them by the manufacturersand shop-
keepers. A number of these manufacturers and shopkeeperswant to make quick
and easy money evenif it meansat the cost of the health and safety of innocent
people. Under such circumstances how can we make a satisfactory purchase
without being cheated ? How do we get the best return for our money?

L et usdiscussthese and other related questionsin thislesson.

OBJECTIVES

After reading thislesson youwill beableto:

e  definetheterms* consumer” and “ consumer education” and explaintheir
importance;

e listtheproblemsfaced by consumersand suggest possible solutionsfor
these problems;

e  specify rightsand responsibilitiesof the consumer;
®  describethelawsfor consumersprotection.
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17.1 DEFINITION OF A CONSUMER

Let usfirst see, whoisaconsumer.

Consumersare peoplewho buy goods and servicesto satisfy their needs.

Asisclear from the above definition, webuy alot of thingsto fulfil our needs.
Thesemay include*® goods’ likefood, clothing, fuel, paper, e ectronicitems, etc.
“Services’ arethefacilities offered to us by various agencieswith or without
payment. These include water, electricity, health and sanitation, education,
trangport, communications, etc. Thus, by theabove definitionwearedl consum-
ers irrespective of our age, social and economic background and level of
educstion.

17.2CONSUMER EDUCATION

Consumersare cheated in the market because they do not get proper “ consumer
education”.

Consumer education meansto educatethe consumersastowhat, where, when,
how and how much to buy and how to use what they have bought.

If you understand the above re
definition, youwill beabletoap- i““';,
preciate the rel evance of edu- SUR. MOMHE

cating people so that they can
make correct purchases. Con-
sumersare cheated inthe mar-
ket because they do not get
proper "consumer education”.

Consumer education hastoday

become an important part of -

school and college curriculum. :
Thatiswhy you arereading this Fig.17.1

lesson. As per the definition of consumer education wewant you to learn about
thefollowing:

e What to buy: You should buy those
productsthat meet your needs and priori-
tiesand are of good quality. Before buying,
conduct amarket survey and collect asmuch
information as possi ble about the product.
Then decideabout aparticular brand. Brand
nameisthe popular nameby which aprod-
uctisknown inthe market like Dhara for
vegetableoil, HMT for wrist watchesetc.
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How much to buy: Buy just theright quantity asper your need, money and
storage space available. Thisprevents spoilage and wastage.

Whereto buy: Purchasescan bemadeat retail shops, cooperative stores,
company showrooms, authorised dealersor at wholesale markets.

When to buy: Some goods should be bought when they are in season
(fruitsand vegetabl es) others should bebought during off season or ingenuine
discount sales (room cool ers, electric heaters, woollen clothesetc.). Visit
shopswhen the shopkeepersarerel atively free. Avoid Sundaysand eve-
ningsasfar aspossible.

How to buy: Things can bebought el -
ther in cash or on credit. You pay less
when you pay cash and if you buy on
credit you end up paying morethan the
origina price. You may saveand buy by
paying cash, or buy on credit within-
sdment payments. Andysethetermsand
conditionsinthe caseof instalment pur-
chases. If itisworthwhile, buy thegoods
on instalments rather than exhausting
your savings cash reserves. Choiceis Fig.17.3

yours! Also ask for the gurrantee and warranty cardsalong withthere-
celpt, itisyour right!

How to use: Learn about the proper use of any product or service. Read
ingtructionscarefully beforeuseand dwaysfollow them to avoid any prob-
lem. You can aso ask for ademonstration of usage.

Advantagesof Consumer Education

What do you think are the benefits of consumer education? How canyou put to
usewhat you havelearnt sofar?Well, you may probably say that it helpsyou to:

developtheahility to decideand choosethingsintelligently,

demand safe, reliable and good quality productsat areasonableprice,
bedert, well informed and vigilant against corrupt practicesinthe market,
and

take suitabl e action when faced with aproblem.

All the pointslisted above are the advantages of consumer education.

r._mM

he {INTEXT QUESTIONS18.1

1.

I ndicate whether thefollowing statementsaretrueor falseby writing T or F
again each statement. Justify your answer in the space provided.

(i)  Childrenarenot consumers.
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(ii)

(i)

)

Saespersonsare not theonly source of providing information about
aproduct.

Whengoodsareavailableat alower price, itiswiseto buy theminas
much quantity asisavailable.

Itisbetter to buy expensive durable goodsoninstalmentsrather than
not buy themat al.

17.3PROBLEMSFACED BY CONSUMERS

When buying productsfrom the market you may face certain problems. Let us
discusssomeof them.

17.3.1 PriceVariation

Many timeswhile purchasing productsyou may noticethat the price of thesame
itemisdifferent in different shopswithin the samemarket. Therearea so price
variations between markets. Why do pricesvary? Sometimes pricesvary dueto
certain genuinereasons and at other times, they vary because the salespersons
want to over-chargeyou. L et usunderstand thereason first:

Pricesarelower for the same product in wholesale markets as compared

toretaill markets.

Prices of packed productsare higher than the price for the same product

when sold loose. Thisisdueto packaging chargesin packed goods.

Maximum Retail Price (inclusiveof dl taxes), d so caled MRP, printed on

thelabd of al productsincludesthecommission of thesdller. If heisready
toforgo apart of it, hesellsthe product at apricelower thanthe MRPto

attract consumersand makethem regular customers.
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—  Purchasing power of peoplevariesindifferent localities. Thesdllerscharge
morefrom peoplewho havethe capacity of paying more, for examplethey
clamthat they providethe products clean and well packed, showroomis
clean, attractive and the customer can move around and sel ect the prod-
ucts, thereisasofacility of freehomeddivery.

—  Productsare sold at areduced price during the " end-of-season” salesor at
adiscounted rate during "stock clearance” salesor for early birds.

—  Productsof better quality cost morethan thelower quality onesor those
nearing theexpiry dates.

Some of thewaysinwhich sdllersover-chargeyou are:
—  Sdlingacopy of the popular brand name.

—  MRPfor certain productsvariesin different states. Theseare mentioned on
thelabel, and the shopkeeper takes advantage of thisto chargethe highest
mentioned MRP.

—  Sdlingitemsloosewithout alabe or packaging so that you cannot read and
check itsreal price.

17.3.2 Adulteration and Poor Quality

Adulteration means addition of certain thingsor their removal from aproduct,
thereby, loweringitsquality. Adulteration can al so occur because of the use of
poor quality raw materialsor poor method of production or inappropriate storage
of finished products. Adulterationisusually intentional. Such products may be
harmful for the health and safety of consumers. However, dl low quality products
maly not necessarily be adulterated ones.

You may have heard of people suffering from diarrhoeaand vomiting after esting
food and sweetsfrom roadside hawkers. Thismay be dueto adulteration of the
food with harmful colours, staleingredients, poor quality cooking ail, etc. These
food itemsmay a so have been contaminated with germs. Thereforeit isimportant
that wecritically evaluatenutritional claimsfrom advertisementsand nutritionre-
lated news stories. Cases of people getting el ectric shocksfrom poorly designed
electricironsand immersion rod may aso not be new to you. Many fabricsshrink
or thecolour fades after thevery first wash. Readymade garmentsthat are stitched
badly or haveloose buttons are the other examples of poor quality products.

17.3.3 Non-availability - Hoardingand
Black Marketing

There may be occasions when you do not
find certain productsinthemarket. Thisnon-avail-
ability may be because of any of thefollowing
reasons.

Fig.17.4: Black Marketing
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Genuineand unavoidabl e reasonslike off-season, lower production or less
supply duetotrangportersstrike or anatura calamity likedrought or floods.

Artificialy created reasons by tradersto demand ahigher pricefromyou.
Thisisdueto hoarding or hiding of certain productsand their salein black
market i.e. at unreasonably high pricesto needy consumers. Many times,
when the manufacturerswant to rai se prices, they temporarily withhold the
supply of their productsfrom the market, thus causing artificial scarcity.
Eveninnormal periods, whenthe sellersexpect arisein prices, they hoard
products. For example, you may find such asituation for petrol, butter,
cooking ail, etc., inthemonths of January and February, that is, just before
the budget and Government announcements of new policiesontaxes, du-
ties, etc.

17.3.4 Defective Weights and Measures

Shopkeepersuse severad ma practiceswhile measuring or weighing what you buy.
Thesemay be:

useof irregular weightslikebricksor sonesor hollow bottom of ironweights
whichweighlessthantheactual weight,

use the wei ghing balance with awooden beam that doesnot remain hori-
zontal when the pansare empty,

pointersof welghing scalethat do no rest at zero evenwhen noweight isput
onthepans,

placement of apiece of magnet or cardboard under the pansof aweighing
scale,

metersat petrol pumpsand in auto-rickshaws and taxis not showing zero
readings,

use of ameasure that may be dented or with afalse bottom to give less
measurementsof liquidslikemilk or ail,

useof ashort or dented measuring rod, or by streching thefabric or mea-
suring the fabric on marked table tops to measure less fabric, etc. The
shopkeepers’ intention all thewhileisto giveyou lessthan the promised
quantity without your knowledge, thereby earning higher profits.

G — )

S T - -

Fig. 17.5: Variousmethodsof cheating consumer sin weightsand measures.
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17.3.5 Deceptive Trade Practices

You may have observed some of thefollowing deceptivetrade practicesby shop-
keepersand manufacturers:

—  packing of small goodsin large packets and packing poor quality goodsin
stylish wrappersthat cannot be opened for examining the productsinside.

— useof brand names, |abelsand packaging similar to good quality popul ar
productsfor low quality products.

—  offer of attractivefreegifts, salesand discountswith somelow qudity prod-
uctsor offer of cheap free giftsand discountsthat are not genuine, etc.

— «dlingexpired articlesat lower prices.

—  polishing and packing second hand articlesfor selling them at first hand
prices.
Thus, consumersare deceived and cheated.

17.3.6 Poor Consumer Guidance

We haveto oftenrely on the mercy of shopkeepersand manufacturersfor infor-
mation required to make any purchase. But they do not dwaysgive usthe correct
and completeinformation or they may themsel vesnot have sufficient information.
They talk positively about only those brands of productsthat they stock and get a
higher commission. Some salespersonsdo not pay attention to consumers. They
behaverudely and do not show al theitems. Thus, the consumersget very little
hel p from these sal espersonswhile making choices. Also thereareno standarized
consumer bookletsavailablethat one can refer to.

17.3.7 Lack of Standardised Products

Whileshopping haveyou ever noticed that some productsbear aquality standard
mark like ISI, AGMARK or FPO, along with some numbers? What do they
mean to you?Well, these marksare call ed standardization or certification marks
and areissued by the Government. The
numbersdisplayed along withthe marks
arethenumbersof Indian standards cor-
responding to aproduct and uniquefor it.
These marks convey that products bear-
ing them are of good quality, correct
weight and safeto use. Youwill reed more
about thesemarksl|ater. However, al the
productssoldinthemarketincluding some
very popular brands do not bear astan-
dardization mark. For example, whenyou
buy a pressure cooker, you may be un-

Fig.17.6: Way to standardised
products
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sureand unableto decide whether to buy apopular brand without astandardiza-
tion mark or to buy alesspopular brand with astandardization mark. Thisleaves
the consumer confused.

Someincidences of misuseand misrepresentation of standardization markshave

Notes

been reported wherein fake or duplicate products have been found bearing these

marks.

17.4 SOLUTIONSTO CONSUMER PROBLEMS

Having discussed the numerous problemsthat aconsumer can faceinthe market
today, what suggestions can you giveto overcomethese? Comparethemwith the
solutionsgiven below.

5] (s (&) [ (S

Alwaysconduct market surveysandtap al thesourcesof information (TV,
magazi nes, newspapers, sal espersons, and if possible somebody whois
already using the product) before buying aproduct.

Buy from KendriyaBhandar, fair price shops, authorised company show-
rooms, cooperative stores or other reliable shops of good reputationin
your area. Thiswill enableyou to buy good quality productsat right price.
Obtain bills, receiptsand gurantee cardsfor al purchases made and keep
them safely. They will be of usein case of any fault in the products.

Instead of looseitems, preferably buy properly packed and labelled prod-
ucts.

Read |abd scarefully for brand names, ingredients, nett weight, MRP (maxi-
mumpretail price), expiry date and standardization mark.

Think of alternateitems, for thosethat arein short supply. Refuseto pay
more and discourage hoarding and black marketing.

Do not accept irregular weightslike bricksand stones. Bedert and vigilant
about the weights and measures and the procedure used by the sl er.

Do not get deceived by salestricksand salestalks, likefreegiftsand high
discounts.

AS PER FITTE}WITH I5: 1A%

SPECIFICATION ELEMENT

Fig. 17.7: Mideading use of standar dization marks
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—  Buy productsthat gurantee good quality and after-sales service.

— If younoticeany trader cheating or using unfair trade practicesdo not re-
main quiet. Report such casesto the concerned authorities.

r._mM

Le {[INTEXT QUESTIONS17.2

1.  Fllintheblankschoosing the correct wordsfrom the brackets.

(i) TheMRPisthe......cccorvrnennns priceat whichaproductissoldin
themarket. (minimum/maximum/moderate)

() Fooditemssoldloosehavehighchancesof ..............coc...... (theft/
breakage/adulteration)

(i)  Hiding away of scarceproductsandtheir sdeat ahighpriceiscalled
.......................... (hoarding/profiteering/black marketing)

(iv) Saleof small soap cakesinlargepacketsisa ........ccccccvveeeneee. sde
practice. (deceptive/positive/effective)

(v)  Shopkeepersand manufacturersshould providethe consumer with

althe....ccocovvevveene, to enable them to make a wise purchase.
(discounts/informetion/gifts) .

(vi) Productsbearing .......cc.ccccevrurvenee. marksare of good quality (iden-
tification/trade/standardization)

2.  Ligtany two effective solutionsto consumer problems.

Activity : Visit alocal market and observethe sellersweighing their
products. Makeanote of fair and unfair measures used.

17.5CONSUMER RIGHTSAND RESPONSIBILITIES

Do you know that asaconsumer you enjoy certain rights? Theserights have been
formaly givento usby thegovernment under the Consumer Protection Act. Let
uslearn about them.

17.5.1 Consumer rights

1. Righttosafety: Thisright protectsusagainst productsand servicesthat
areharmful to our lifeand property like adulterated food and unsafe el ectri-
ca appliances.

2. Righttobeinformed: Thisgivesustheright to beinformed about the
quality, quantity, and price of goodsand services. Henceall products must
havealableand thisinformation mut be mentioned onthelabdl.
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Right to choose: Thisentitlesustotheright to have accessto avariety of
goodsand servicesof satisfactory quality at areasonableprice.

Right tobeheard: Thisgivesustheright to voiceour protest against any
mal practi ce of thetradersand oppressive government policies, and receive
dueconsderation.

Right toredressal: Thismeansthat we havetheright to afair settlement
and compensation for genuineand just complaintsaganst faulty goodsand
Services.

Right to consumer education: Thisenablesusto acquire knowledge and
abilitiesto makewisechoices.

Therights mentioned above have been accepted al over theworld. A knowledge
of theserightswill helpsusto protect ourselvesagaingt thevariousunfair practices
of traders. However we should be careful and not misusethem.

17.5.2 Consumer Responsibilities

If youwant to enjoy certainrightsyou havetofulfill certainresponsibilitiesaswell.
You must dwaystry and behavein aresponsible manner and devel op good pur-
chasing habits.

Following are someof your responsbilities.

Take bills, receipts, guarantee cards,
etc., and keepthem safely and maintain
them asrecords. They arethe proof of
your purchase and help in getting
redressal in case of genuinegrievance.

Insist on buying good quality products
with standardisation marks, evenif they
arenot of popular names. Thiswill help
inremoving substandard productsfrom
themarket.

Fig.17.8: Solutionsto
consumer problems

Donolet yoursdlf get carried away by salestalks, attractivelabdls, pack-
aging, freegiftsand advertisementsand other such salestricksor gimmicks.

Follow the manufacturer'sinstruction for use, care and maintenance of a
product carefully.

Do not misusethe customer services offered by manufactures and shop-
keeperslikefree homedeivery, exchangewithin aspecified period, credit,
€tc.

Report cases of cheating and encourage other consumersalso to do the
same. Cooperatewith law enforcement agenciesin getting theguilty traders
punished.
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—  Donot waste any product. Make an effort to conserve resources so that
they canlastlonger.
F e“l
b IINTEXT QUESTIONS17.3
Notes

1. Whichof thefollowing areconsumersrights? Tick () thecorrect answers:
() Righttodiscount
(i) Righttochoose
(i) Righttosafety
(iv) Righttofreehomededivery
(v) Righttobeheard
(vi) Rightto standardized products
(vii) Righttoinformation
(viii) Right totechnology
(iX) Righttocommunicate
(X) Righttoconsumer education
(X)) Righttocomputer education
(xii) Righttoredressal
(xiii) Righttoreturn
2. Fillintheblankswiththe correct answer.
() I should be kept safely asit isaproof of purchase of

(i) Incidences of cheating and unfair trade practices should be
........................ to the concerned authoritiesto punish theguilty;

(i) Toensurelonglifeof aneectrica gadget itisvery important tofollow
itsmanufacturer's .........cccoeeeueneee. for use, careand maintenance.

3. Readthefolllowing problemsand statetheright the personwill need.

() Mohanwent to ashoepaace. Now heistrying to decidewhich oneto
buy out of Lotus Bawa, Adidas, Reebok and Nike.

RIGNETO. ...t

(i) Radhabought animmersion rod afew daysback which stopped work-
ing. She goes back to the shopkeeper and wantsit either replaced or
rectified by the shop owner.

RIGNETO. ...t
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(i) Minabought atin of desi ghee. When she openedit, it was smelling
bad. She went to the shopkeeper who refused to hear her complaint
because of which she wanted to be heard and approached the con-
sumer court.

RIGNETO. .. e

17.6 LAWSFOR CONSUMER
PROTECTION

Our government has passed certain lawsto
protect our rights as consumer. Under these
lawsany consumer with agenuinegrievance
canfileaforma complaint againgt atrader and
takehimto court. Theselawsarebriefly dis-

cussed below. Fig. 17.9

Agricultural Produce(Gradingand Marking) Act: Under thisAct, the
AGMARK gandardization mark isgiven by the Government to agricultural
or farm produce (e.g. wheat flour, gram flour, honey, spices, ghee, etc).
Thislaw ensuresthat these productsaretested for purity, graded according
totheir quality and packed suitably.

Drugsand CosmeticsAct: It regulates and ensuresthat only standard
quality medicinesand cosmeticsare sold in the market with aproper cash
memoor bill.

Prevention of Food Adulteration Act: Thislaw protectsthe consumer
againgt adulterated and spoilt food stuff.

Essential CommoditiesAct: Asper thisAct, the Government ensures
that all thegoodsand servicesessentid tolifeareavailableinthemarket at
areasonableprice. The Government list of essential commoditiesincludes
itemslikecereds, pulses, sugar, raw jute, cotton and wool lentextiles, medi-
cines, paper, coal, petrol and petroleum products, iron, stedl, cattlefodder,
etc.

Monopoliesand Restrictive Trade Practices(MRTP) Act: Thisact
protects consumersfrom being exploited by unfair trade practiceslikegiv-
ing false or mid eading statement and advertisements, sale of substandard
products, hoarding and blackmarketing. It also preventstradersfrom con-
ducting any contest or | ottery with no intention of giving the promised prizes.

Sandar dsof Weightsand M easuresAct: ThisAct preventsthe use of
non-standard wei ghts and measures. It makesit compulsory for all prod-
uctsto bear adetailed |abdl. Youwill learn about |abel sl ater.

Fruit Product Order (FPO): Under thisAct, itiscompulsory for al manu-
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facturersof fruit and vegetable productsto maintain acertain standardin
respect of quality, packing, labelling and sanitary conditionsduring produc-
tion, storageand sale. It ensuresthat safe canned, preserved and processed
productslikepickles, jams, juices, squashes, frozen vegetablesand fruits
aresoldinthe market. All productsthat meet the FPO specification are
given the FPO standardization mark.

—  Consumer Protection Act (CPA/COPRA): ThisAct clearly definescon-
sumer rightsand respongbilities. It seeksto provide consumerswith quick,
easy andinexpensiveredressa of their genuinecomplaints. Under thisAct,
the consumerscan file complaintsagainst goods and services provided by
not only private companiesbut a so the Government departments. For the
legal settlement of complaints, courtshavebeen set up at the Digtrict, State
and National level. Such courtsare called Consumer Redressal Forums.

—  Bureau of Indian Standards(BIS) Act: Under thisAct, thequality cer-
tification mark 1Sl isgiven to those productswhich meet the specifications
and standards set by the Bureau of Indian Standards. The Bl S gives speci-
fication for productsintermsof materia used, method of production, label-
ling, packing, storage and sale. For quality control the BIS conductssur-
prise checksof the | SI marked products. This Act also prohibitstheim-
proper use and misrepresentation of thelSI mark. Examplesof products
bearing | SI mark are ghee, biscuits, detergent, pressure cooker, electric
iron, immersionrod, geyser, LPG cylinders, etc.

F_"

hﬁ INTEXT QUESTIONS17.4

1. Matchtheitemslistedin column A withlawsmentionedin column B, under
whichyou canfilecomplaintsif theseareunsatisfactory.

ColumnA ColumnB

() Medicines (& Fruit ProductsOrder

(i) Ghee (b) Bureau of Indian Standards Act

(i) Mideadingadverti- (¢) Drugsand CosmeticsAct
Lements

(iv) Pickles (d) Essentid CommoditiesAct

(v) PressureCooker (e) Preventionof Food Adulteration Act

(vi) Aritificidly coloured (f) Agriculturd Produce(Grading/
Sweets Marking) Act

(9 MRTPAcCct

(hy Standardsof Weightsand
MeasuresAct.
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17.7 STANDARDIZATION MARKS

Sandardization Marks: You haveread about standardi zation marksinthe pre-
vious pages. What is standardization? What are standardi zation or certification
marks? On which products are they found? How to recognise them? For the
answer to all these questionsread on.

A standardization mark isamark given to aproduct which meets
certain standardswith respect to the quality of the product interms
of materia used, method of manufacture, |abelling, packing, sdleand
performance.

Look around in your house and check variousitemsfor the following marks.
Where haveyou seenthem?

ISI Mark: Thismark isgiven by the BIS over specifications and method of
testing products.

15000 standards covering avariety of vegetable, fruit and meat products, pro-
cessed foods, vanaspati, soaps, detergents, pa-

per, paint, nonstick utensils, electrical goods, | ;

stoves, LPG cylinders, cement etc. aregiven Sl ‘\:__'_"_L’._._J
marks. { s ELECTRUCAL
aoehs

Fig.17.10: ISI Mark

AGMARK: Sofar, standards have been pre-
scribed for about 142 agriculturd, horticultural,
forest and livestock products, likewhest floor,
pure ghee, honey, and spices.

Fig.17.11: Agmark
FPO: Thismark requiresall manufacturersof
fruit and vegetable productsto acquirealicence
for their production and sale after meeting the
FPO standards. Products like jams, pickles,
sguashes, juices and ketchupsare given FPO
mark.

Fig. 17.12: FPO
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Wool Mark: A standard mark of International Wool Secretariate was estab-
lishedin 1949. It promotes purewool products. It makesit necessary for manufact-
urersto mention theamount and identity of other fibresused along with purewool
onthelabel of wool and woolen garments.
ECO Mark: It hasbeen launched recently by Notes

theBIS. Itisgiventothose productswhich not
only meet 1Sl standardsbut areaso recyclable
and saveenergy; that is, they are environment
friendly. Such productshelp in reducing envi-
ronmenta pollution.

Nowdaysyou might have observed agreen or
red dot onthelabel and advertisementsof veg-
etarian and non-vegetarian food products. This
mark isgivenintheform of adot enclosedina
sguare. Whenthissymbol isgreen, it isavegetarian product, whereasared sym-
bol indicatestheuseof non-vegetarianingredients. Thissymbol isuseful toidentify
vegetarian and non-vegetarian food products according to your eating habits. This
mark isan additional information provided by the manufacturersto help the con-
sumersmake an informed choice. You can seethissymbol on certain medicines
aso.

Fig.17.10: EcoMark

The standardization marks discussed above have been laid down by the Govern-
ment to prevent poor quality, duplicate and unsafe productsfrom coming into the
market. Thus, they help you to make wise choices without wasting your time,
energy and money.

Labels: A label may beapieceof paper withinformation engraved or attached
ontothe packaging of aproduct. It givesyou thefollowingimportant information
about aproduct.

e Nameof the product e Nettweight/volume/length
e Brandname e Maximumretail price(MRP)
e Manufacturer’snameand address inclusiveof dl taxes

e ContentdIngredients e Warning and precautions

e Useof theproduct e Guaranteeperiod

e Directionsfor use, careand

maintenance
e Datesof manufactureand expiry
e Dosageinthecaseof medicines
You must devel op the habit of reading label s carefully before buying aproduct.
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Onceweget into the habit of reading labelsit will bevery beneficial. Thisway we
get information about the consequences of various consumer products. Wecan
also save ourselvesfrom substance abuse, eg tobacco, alcohol. For example, if
you read alabel onthe cigeratte packet it reads” Smokingisinjuriousto health”.
Reading this can encourage you not to smoke.

Packaging

Packaging refersto the container or wrapper inwhich aproduct iskept for mar-
keting and sale. A good package helpsyouin many ways.

e it protectsthe productsfrom damage, breakage and spoilage,
e ithepsineasy handling, transportation and storage of products,
e itpreventstheproductsfrom pilferageand adulteration, and
e  dtractivepackaginginvitesyou to pick aproduct and buy it.

17.8ADVERTISEMENTS

You must have seen and heard about many advertisementsonradio, TV, newspa-
persand magazines. What isthe purpose of these advertisements?Yes, you are
right. The purpose of an advertisement isto inform the consumersabout theavail-
ability, use and special features of aparticular brand of product. A good adver-
tisement should giveyou correct information about aproduct and not misead you.
Some advertisements persuade you to buy thingsthat you may not need. Asa
consciousand dert consumer, you shouldjudgeaproduct by actualy examiningiit
and not on basisof itsadvertisement alone.

r._mM

he IINTEXT QUESTION 17.5

1. Following isalist of products, write the standardization mark (ISI/
AGMARK/FPO/Woolmark) usualy found on each in the space provided

() I 7= 1 P (i) eectriciron......ccocoveveeerienene
(i) NONEY.....ocvevveeveeeeeeece, (iv) cannedfruitjuice...................
(v) purewool shawl................... (Vi) ground spices.........cceerveeenene
(Vi) pureghee.......cccceoriininnens (vill) LPGeylinders........coccoveneee
(iX) knittingwooal..........ccoueee. (X) frozenpeas........ccccevveverennenne.

2. Fllintheblanks, with appropriatewords.

() Beforebuyingamedicineits.................... should beread carefully
(1) I savesaproduct from breakage and spoilage
(i) Anadvertisement gives............c...... about aproduct.
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(vi) Purchaseof productswith standardisation mark ensuresthat they are
of acertain minimum............c.......
3. Ligtany sixitemsof information that should be mentioned on alabel—
) S 1Y) I
0 ™) Notes

1. Advertisement fromanewspaper/magazinefor anelectrica item.
2. A handbill advertisement on discount salesof garments/food item.

List theinformation given on these advertisements. Check whether they giveall
theinformation you need to makeapurchase. Also check how many of themgive
correct information.

17.9 CONSUMER MOVEMENT

Thenumerous consumer problemsmentioned earlier clearly bring out theneed for
you to bewell informed and vigilant. Thiswill enableyouto makethe best pur-
chasesand get the maximum valuefor your money. It will lso discouragetraders
fromusing unfair and deceptive ways. However, you or the Government alone
cannot protect al theconsumers. Therefore, all consumersshouldfulfill their re-
sponghilitiesand uniteto protect themsa ves. A strong and active consumer move-
ment isthemost effectiveway of removing consumer problems. Consumer edu-
cation helps peopleto devel op astrong consumer movement.

Consumer movement isajoint action of consumersagainst unfair
practicesof thetradersand manufacturers.

I mportanceof Consumer M ovement

In our country whereamajority of consumersareill-informed and ignorant, a
strong consumer movement isrequired to exercise control over shopkeepersand
manufacturers, so that the consumersaregiven afair deal. By collectiveaction,
consumerscan look after their welfare.

A consumer movement hel psconsumersto

° beawareof their rightsand responsibilitiesand usethemregularly,
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take action and report cases of wrong practicesto concerned authorities. It
hel psconsumer to seek redressal and get the guilty punished,

shareinformation regarding new products, consumer lawsand schemes
beneficia tothem, and

represent the consumer intereststo the Government.

Asaresult of consumer movement, today, many motivated consumershave
cometogether and formed groupsto maketheir own unions, associations,
societies, cooperdives, etc. Presently there are about 600 such organisations
inIndia. To motivate and strengthen the consumer movement the Govern-
ment has declared 15th of March asthe Consumer RightsDay.

r._mM

Le IINTEXT QUESTIONS17.6

1.

Indicate whether thefollowing Satementsaretrueor falseby writing T or F
against each statement. Justify your answer in the space given bel ow.

(i) Itisnot possblefor al consumersto uniteand form consumer groups
for preventing tradersfrom using unfair sales practices.

(i) A strong consumer movement increases consumer rightsand de-
creases consumer responsibilities.

(i) Everyyear March 15" iscelebrated as Consumer Rights Day.

(iv) Consumerscan help in devel oping aconsumer movement that can
look after theinterestsof the consumersin Government policiesand
programmes.

(v) Someconsumer unionsassist consumersto takelegal action against
thequilty traders.
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WHAT HAVE YOU LEARNT

CONSUMER

FacesProblems

Knowledgeof Knowledge of Solutionto
Rights& Responshilities Consumer Laws Consumer Problems

Comesfrom

CONSUMER EDUCATION

TERMINAL EXERCISES

1.

Definethefallowingterms:
(1) Consumer (i) Consumer Education (iii) Consumer Movement

List thevariousproblemsfaced by the consumersinthe market today. Sug-
gest solutionsto any three problems.

Enumerate the consumer rightsand discuss consumer responsibilities.

What istheimportance of consumer protection laws? Describe thefollow-
inglaws. .

() Essentid CommoditiesAct

(i)  Monopoliesand Restrictive Trade PracticesAct
(i)  Consumer Protection Actand

(iv) Standardsof Weightsand MeasuresAct.
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Consumer Education

5.  Discusstheroleof thefollowing asconsumer aidsin assisting consumers
inmaking wise purchases:
(i) labels(ii) packaging (iii) advertisements

6. Whatisstandardization?List the standardization marksavailableintheln-
dian market and describethem.

7.  What doyou understand by wise buying habits? Explainindetail inrelation
tothe purchase of aneectriciron.

L% BIANSWERSTO INTEXT QUESTIONS

1712 () F (@) T, (i) F (iv) T, (v, T
17.2 (i) maximum, (i) adulteration, (iii) blackmarketing
(iv) deceptive,  (v) information, (vi) standardization
17.3 1. (i), (iii), (v), (vii), (X), (xii)
2. (i) bill / receipt/ guaranteecard/
(ii) reported
(iii) ingtructions
17.4 (i)c, (i) f, (iii) g, (iv) a (v) b, (vi) e
175 1. (i) IS, (i) IS, (iii)) AGMARK, (iv) FPO, (v) Wool mark
(Vi) AGMARK, (Vi) AGMARK, (viii) IS, (ix) Wool mark,
(x) FPO
2. (i) labd, (ii) packaging, (iii) information, (iv) standards
3. ReferText.
176 1. ()R (@()F (i) T,(v)Tand(v) T

AUDI O —Consumer Education—Rightsand Responsibilities

For more information visit
Log on to www.consumeronline.org/guest/community/
communitynews.asp
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