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PROSPECTSAND PROBLEMS
OF TOURISM

You know that the capacity of tourists from rich countries to spare their
leisure time and money for holidaying combined with their business
enterprise hasled to steady growth of tourism industry. A part of the foreign
exchange we earn from international tourists in addition to what our
domestic sightseers contribute during their travel and stay is further spent
to improvetourism infrastructure. In turn, it adds to the number of incoming
tourists, generates more employment, foreign exchange brings peopl e closer
together and has a great impact upon area devel opment within the country.
The prospering tourism sustains the revival of traditional skills, local arts,
craft work, activities of the performing folk artists.

Asaresult of greater marketability of the visible and invisible or intangible
products, the reconstruction of regional aswell asnational economy hastaken
placein abig way.

Inthislesson, wewill learnin somedetail the present and future prospects of
tourist activities building up atravel and tourismindustry and givingrisetoa
number of new professionsfor the people. But the massive number of tourists
visiting only afew popular places, hasgone beyond their carrying capacity. We
shdll therefore, take up the problems of massor unplanned tourismand shall [ook
into the possibleregional aswell asnational policiesfor adopting measuresto
tacklethem.

z:’) OBJECTIVES

After studying thislesson, you will beableto:

e assestheexisting position of the growth of India’stourism asapreludeto
itsfurther promotional programmes;
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e explaintourismplayingitsroleasaserviceindustry for the development of
an areg;

e analyze the impact of growth of tourism on employment and income
generation through the promotion of its invisible exports, marketing of
local handicrafts and activities of performing folk artists;

e discern the danger signals (i.e. negative impact) posed by hoards of
incoming tourists,

e evauate the national and regional policies suggesting measures for
promotion of healthy people and area friendly tourism.

32.1 PROFILE OF TOURISM IN INDIA

It becomes convenient to understand the prospects of India’s tourism after
explaining the existing position of its growth in comparison with other
countries. Since 1970s during the current period of its development, South
Asia, to which our country belongs has not done that well to keep up its
share in the tourist market of the world.

Though our travel and tourism industry has been prospering and the number
of tourist arrivals has reached 3.36 million in 2004, even Hongkong and
Singapore, much smaller in area, are ahead of us. Every tenth human being
is a traveller in the present day world. With globalisation, the number of
travellers has risen to 800 million in the beginning of this century. Yet our
country ispositioned poorly withitslessthan haf percent tourist arrival sinrespect
of the global numbers.

At our own level, from mere 17000 foreign touristsin 1951 to over 3 million
in 2004, it is a massive increase. Tourism is a key economic activity and
is expected to contribute 5.3 percent to India’s total GDP (Gross Domestic
Product). India is now ranked as fifth top tourist destination—once
occupying 35th position in the world. Tourist arrivals are expected to be
4.55 million in 2007 by further improving our infrastructure. Our annual
growth in this respect will be 13.7% in 2003-07 period as compared to the
current 7.8% in 2002-04. In contrast, our relative share of employment in
travel and tourismis at present lower both in south east Asiaand the world.
While world’s share of this employment is 7.8% that of Indiais just 2.6%.

Yet the tourists have not been staying for more than 6 days in Singapore
because of its having only 1000 sg. km area and higher cost of living in
our comparison. The longer stay in India may be due to its large size, an
inexpensive standard of living.

Within the country itself, 2.3 million of domestic tourists (inclusive of 1.5
million pilgrims) in 1996, have increased to 3.5 million in the registered
category (inclusive of about 1.9 million pilgrims) in 2004. No true estimate
of our pilgrim tourists could be made so far. But a rise of 23.5% both in
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foreign and domestic tourist arrivals has been noticed in the year 2004 as
compared to the previous year.

It must be noted that international tourismishighly susceptibleto any crisisin
thecountry. It resultsinanimmediate sharp declineintourist arrivals. But pilgrim
tourismisseldom thefirst casualty. The devoteesfollow their fixed schedule
irrespective of any riskson theway. That iswhy, Rs. 200/- crores, 43% more
than in the previous year, have been separately provided for the upkeep of
domestictourist destinations.

Foreign ExchangeEarning

We earn agood chunk of our foreign exchange from what theincoming tourists
from European countries spend in India. They form about 50% of all tourist
arivas

In practical terms, India's total foreign exchange earning in US dollars did
rise was 4.122 billion dollars in 2004. It is an increase of 1.36 billion
dollars in the last decade. In proportion to further increase in world's
foreign exchange earningsfrom tourism over the year, the percentage share of
our country remainsat amost the same positionin 2004 asit was about ten year
edlier.

32.2 TOURISM THEN AND NOW

For thefirst time, tourismwas mentioned in India ssecond fiveyear planinearly
sixties. Government of Indiatook up aschemefor devel opment of facilitiesat
placesfrequently visited by foreign tourists. The state governmentswere asked
to attend to the needs of middle and low income domestic tourists at places
frequently visited by them. In early eighties of the last century, it wasfelt to
correctly estimate the future needs of tourist accommodation and also to protect
theenvironment in view of theincreasein the number of visitors.

It wasin 1985-90 plan period when the status of an industry was accorded to
tourism by anumber of states. The scopefor the sale of handicrafts by opening
new forms of tourism and to organise circuit tour suiting specific areas, was
considered important.

From this plan period onwards, the emphasi s has been on

(i) generationof employment throughitsactivities;
(i) inviting private and possibly foreign capital for its devel opment;

(i) preparation of 15-20 year plan by the statesfor developing various
segments of its infrastructure; and

(iv) enhancing the co-ordination between related government
departments and other agencies for its promotion.
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In the ninth plan period, the promotion of domestic tourism in
support of international tourism was considered important. A list of 21 pilgrim
townsall over the country has been drawn to providefacilitiesfor thelargest
number of our low-budget people gathering there from different parts of the
country.

Now the budget allocation for tourism hasincreased from Rs. 364.61 crores
in 1990-95 period to ailmost its double at Rs. 786/- croresin the years 2005-
06. Private funding of the schemeswill betappedin additiontoit. Thefollowing
break up of central government budget allocation for tourism in order to
understand the current phase of itsdevelopment :

0]

(i1)

(iii)

(iv)

Improvement of India stourism
infrastructure

promotion of overseas tourism
for publicising our tourist
attractions through advertise-
ments under the theme called
“Incredible India’

Promotion of domestic tourism
under the publicity tag called
“Atithi Devo Bhava'.
Improvement of tourist service
liketaxies, coaches, guides, tour
operator, drivers and other
human resource development

Total :

Provision of
Rs 350/- crores

Rs. 140/- crores

Rs. 70/- crores

Rs. 226/- crores

Rs. 786/- crores

The need for the above budgeting is self explanatory.

In terms of the numbers of international tourist arrivals, India has
crossed 3 million mark in the year 2004. Foreign exchange earning has
reached 4.12 hillion dollar in the same year.

Sincethedaysof second fiveyear plan, Indiahas steadily added to anumber
of stepsto develop all aspects of tourism, and providing greater budget
outlaysto get all benefitsby making it akey economic activity of modern

times

Indiahasrisento top 5th position from earlier 35th rank among world'stourist
destinations. Tourism industry has started contributing 5.3% of our GDP.
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1. Enumerate the four aspects of tourism emphasised since the status of an
industry wasgiventoit.

INTEXT QUESTIONS 32.1

2. What have beenthemain reasonsfor Indiahardly earning even one percent
of foreign exchangefromtourism ?

32.3 TOURISM SERVICES INDUSTRY : MEANING AND IMPACT

Tourismishighly labour intensiveindustry of auniquetype. It providesdifferent
servicesneeded aswel | asexpected by theincoming tourists. At theworld'sleve,
itisoneof thelargest in termsof money spent by touristsin the countriesthey
visit. Thisamount is said to exceed the GNP of many countrieswith the sole
exception of the USA.

According to thelatest estimates of theworld travel and tourism council, this
industry isexpected to generate about 6 percent of India stotal employment.

In the year 2004, about 11.5 million person forming 2.4% of our work force
are directly employed in the hospitality servicesrelated to tourism industry.
These workers are employed in hotels, restaurants, bars, transport services
running for tourists along popular trunk routes and in gift or souvenir shops
at tourist spots. A major chunk of directly employed workers look after
catering, all matters of accommodation and different modes of transport for
tourists in the host country.

Indirectly, over 13 million people are aso employed, part or full time, in
numerousrelated services of secondary naturein thisevery year. In other words,
47 out of every 100 worker inthisindustry servethetouristsdirectly in hotels
and 53 are absorbed indirectly elther through an organisation or are self employed
inrelated jobswithin tourist areas. L ooking ahead, the economicimpact of all
thisisexpected to generate atotal of about 28 million jobs by the year 2014.
It would give ajump of more than 2% times to income over itstotal in 2004,
based on growing demand for travel and tourism. Outside the direct tourism
sector, indirectly availablejobsarenolesslucrative. They pertainto the plying
of taxiesor luxury coachesinlocal areas, provision of guide or interpreter, folk
artists, craft dealers, other transacting financia services, the supplying of sports
and photographic equipment of current tourist interest. Additiona jobscomeup
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inlaundries, medica storesand shopsdeding exclusvely withtourigts, intoiletries
or cosmetic goods.

Itisproper to say that tourismisneither asingle nor aspecific kind of industry
srictly located at aparticular Site. It isthesumtotal of ahost of servicesrendered
to thetouristsas soon asthey start gathering information from the host country
through any medium. Publicity servicesare run by tour operators of the host
country to helptouristsin preparing the plan scheduleto visit the places of their
choice. Trained chefsand other professionalslook to their comfortsduring stay
in hotels. Guidance servicestake up the duty of showing around thetourist Sites.
Salesmanshipisnolessimportant asacustomer service supplied though achain
of goressdlling articlesranging from jewel ry, garments, furnishings, or decorétive
art pieces which touristslike to carry as gifts or for their own use.

Such adevel opment of multifariousserviceindustriesisleast expansiveand for
less difficult to manage as a part of economic activity. The biggest resource
required to operate such an industry is human ingenuity and a creative skill.
Compareit to the devel opment of an areathrough agriculture or manufacturing
demanding hugeinvestmentsto exploit the required resources.

In course of time, tourism by itself starts contributing to further growth of
infrastructural resources that it needs. There are the means of transport,
communication network, transmission lines for electricity, generator sets or
transformers and water storage tankswithin the run of thelocal tourist area.

Asanindustry, tourism createsits demand by attracting tourists on the one hand.
Ontheother hand, it starts providing market for anumber of other industries.
Agriculture, manufacturing, building and road construction worksget boost from
increasing demand of tourism. More of hotel sand motel sopened inan areamean
multiplication of anumber of interconnected serviceindustries, onefollowing
another. Evenavisit to old monuments, building amachine (engines) of historic
importanceareincluded inwhat isnow called the* heritageindustry” . Thename
isappropriate because we earn out of them just aswe sell any other industrial
product.

It enlargesthe scope for the work of advertising bureaus and visual mediaas
well asfor thegovernmentstourist departmentsto luretouristsin evenincreasing
numbers. The side benefits create new sources of incomeand jobsfor the people
inan area. Both these outcomes become factorsin the devel opment of the area.

According to one estimate, an investment of one million rupees generated
generdly through the promotion of domestic tourism, creates89 jobsinthe hotel
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sector done. In comparison, the sameamount createsonly 45jobsin agriculture
and 13 job in the manufacturing sector.

Asthe network of tourist servicesgrows, the distribution of casual or seasonal
employment for alarge number of self-employed people becomeswidespread
all over the area around the places of tourist interest. Travel and tourism is
growing, twicefaster, astheworld’'slargest economicforceintheAsia-Pacific
region. Asit has now caught our attention, itsboom would no longer by-pass
India. It standsasahard fact that one million regular jobsin tourism sector can
alone generaterevenueto pay 40% of theentirebill of costly petroleum products
of Indiaayear. Foreign exchange earning through tourismwill additionally meet
thishill.

e Asan economic activity, commercialised nature of modern tourism has
converted it into an interconnected group of service industries running
into large numbers.

e They provide direct and indirect casua and regular jobs, one feeding
upon another, in hotels and related sectors and aso for a large number
of self-employed people.

32.4 INVISIBLE EXPORTS

The services rendered to foreign tourists visiting India are the invisible
products of tourist industry. These products, i.e. hospitality services of all
sorts for tourists turn into invisible exports because these are included in
this category without turning Indian soil. More the foreign exchange earnings,
greater isthegain. Inthe samemanner more than number of visitorsfromforeign
countries, moreisour foreign exchange earning. The host country hasonly to
provideall possiblefacilitiesto the quest visitorsto keep them entertained and
in aholidaying mood for thelongest possible period in hotels. Longer istheir
stay, more money they will spend and their earning is passed on to us.

Though our servicesto thetourists are nowhere appearing astangible articles
ininternational trade, we succeed in getting cash from them just asweget from
the export of other goods. Asthe sametime, the creativeitemslikeart pieces
fabricsinindigenousdesignsincluding heavy goodslike carpetsand alot more,
do not fail to carry an appeal for the sightseers. Their salein Indiaitself isan
additional advantage. By exporting the same product through an agent, our profit
getsreduced.

Moretheforeign trade of acountry, moreisthe number of tourists, including
alarge number of business entrepreneurs and professionals by way of their
frequent visits. This has given aboost to our tourist industry. Travel tourism
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createsitsown market because many touristsarethemselvestraders. Themoney
spent by aforeigntourist in Indiaoffsetsthel ossesincurred because of anadverse
bal ance of payment position. Export intheform of our tourist serviceshasrisen
t0 1.3%inyear 2004 from amere 0.6% in 1990. Among most of the developing
countriesof Asaand Africawe have becomethe second fastest growing tourism
economy intheworld.

Next to ready made garments, gems and jewelry, tourism is our largest
export item in termsof itsearnings. Whilein the case of jewelry etc., 75%is
the import component, less than 7% is spent on promoting tourism by our
overseas publicity bureaus. It clearly retains 93% of each dollar earned from
tourism.

e Servicesrendered toforeign tourist during their stay in Indiaarein away
theinvisible products and export of tourist industry.

e Services enjoyed by every outgoing Indian citizen abroad become non-
material items of our imports.

e Thetourismindustry inIndiaaccountsfor thethirdlargest shareinour foreign
exchangeearnings. It can meet 40% of our yearly bill of imported petrol and
petroleum products.

32.5 DEVELOPMENT OF UNDERDEVELOPED AREAS

Thetravel of foreign visitorsin our country formsthe basisfor development of
tourism as a kind of India’s export industry. It is a key to raise the level of
economic activity through the sale of productsand servicesto travellers. Away
from the centres of mass production, eachlocal areaisknown for some specimen
of its craftsmanship which catchesthefancy of the tourists. More the number
of visitors, greater is the demand for sale of a variety of such articles.
Correspondingly it increases the opportunities of employment inlocal areas.
These advantagesare of special interest to therelatively under-devel oped areas
withinthe country.

The non-industrilised or partly industrialised areas are largely populated by
peasants practising subsistence type of agriculture. There is a genera
scarcity of alternate resourceswhich can be utilised for productive economic
activity in such types of areas. Such areas form pockets of various sizes
widespread throughout the length and breadth of India

A part of the amount of expenditure spent by foreign tourists during their
stay is left as a direct source of income for the local residents. The money
paid by the visitors to business people turns into wages of workers used
for their services.
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The development of tourism provides at least seasonal employment to the
young unemployed people and asidejob to the women or the elderly persons.
The craftsmanship getsrevived. At the country level, thelist of such products
isvery long. Eventhearticleslooking just very ordinary arousetheinterest of
tourists. These are sold like hot cakes in the tourist markets, at a handsome
premium.

Theyoungstersfrom these areas usually migrate to urban centresto seek jobs.
In course of time, the sale of locally produced things and the jobs created for
serving the incoming tourists halts the drift of the youth from
underdevel oped localities. Tourism creates new sourcesof incomefor investors,
landownersand banks. It increasesthe scope of moretaxesfor the government.
Thishappensrapidly when projectsof building or renovating thetourist resorts
areundertaken. Money startsflowing in both from the public and private sources.
Bank may go in for raising loans in order to take up such ventures. This
money or the capital resources were earlier concentrated in a few
highly industrialised regions. They start getting transferred to the underdevel oped
aress.

Recreativetourism thus helpstofilter down thegrowth of economy from national
to lower order regions and to local levels. The trend corrects the regional
imbalances of development considerably inthelong run.

e The commonplace benefits of tourism are the creation of new sources of
incomeand jobs. But it also playsaspecid roleintoning up theloca economy
andraising thequality of lifein numerouswaysin country’sunder-devel oped
aress.

1. Nametwo typesof invisible exportsthrough tourism.

NTEXT QUESTIONS 32.2

2. Out of the international and domestic tourists, who are the providers of
foreign exchange?

3. Inwhat manner tourism raisesthe quality of lifein coastal areas?

4. What arethethreedternate resourcesto develop the under devel oped areas
?

5. What for a tourism called a service industry ?

6. Name three things included in ‘heritage industry’.
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LU 3? 6 PROBLEMS OF MASS TOURISM

Notes

Wewill discuss these problems under heads::
(8 Effectson Environment
(b) Effectsonloca economy

(c) Effectsonlocal cultures

A. Effectson Environment

Environment remainsasource of tourist attraction aslong asit isnot damaged
beyond control. But it needs agrater care to protect all its components from
the harmful effect of masstourism.

The soil particlesget compacted or dislodged under an unbearabl e pressure of
pony traffic or of human feet. Heavier vehicular traffic createsruts on asphalt
or onthesoil of tourist trails. Therun-off of water or snow melt from therutted
surface and from over the compacted soil increases. The valuabletop soil from
jungletracksand along hill lopesoncelost distractsthetourist. agreater run-
off may even harm theroads and the foundations of buildingsinthetourist area.
Thelitter of non-degradable materidslikeplastics, tinsor chemicd pollutantsare
found scattered all over the sites, even on the seasonally important camping
grounds. Thegeneral touristsand thetrekkersneed to betold to keep their routes
and destinations clean. An unmanageabl e rush of touriststo any open spacein
thewildernesskillsthegrasses. Hardier and lessdesirable species start replacing
theorigina plant cover.

A declining biodiversity asaresult of al sortsof human activity isdecriedinthe
latest United Nations Report on assessment of ecosystems. Thewild animasand
the birdsalwaysmove away to avoid human contact. If it isnot possiblefor them
to keep away, they may evendie. Thelossof ground shelter, bad quality of water,
frequent dredging of silt fromwetlands, slting of wetlandsand an excessivenoise
disturbthewildlife. In Jawahar Lal Nehru’swords, “Man continuesto be not
only wild but more dangerousthan any of the so-called wild animalsinspite of
our cultureand civilisation.”

The poor people aso plundered the wilderness out of their compulsions.
The habitats for surviving wild animals are now being preserved in achain
of sanctuaries. But current reports of development work in their core areas
unfavourable to the conservation of wild life, are disturbing. For an
example, instead of relocating all villages away from the core of
Maharashtra's top tiger reserve of Melghat, taned roads have been built
init. Tigersoften burn their baws by walking on themin hot summer. Tiger not
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asocia animal isdisturbed by the noise of moving traffic. Roads aso giveeasy
mobility to their poaches.

A good quality and sufficient quantity of water isequally essential for keeping
alivethetouristindustry. The use of swimming pools, and of water required for
washing, drinking, sewerage and sanitation goeson increas ng asthe number of
touristsincreases. The shortage and the pollution of water addsto the prevailing
insanitary conditions and the diseasesin densely popul ated country like India.
Anunregulatedinflow of visitorsto tourist placesin thevicinity are so affected
by such conditionsthat they may decideto keep away from them the next time.
Thedebriskept lying for long asaresult of any developmental activity, kitchen
sewerage unlesstreated, garbage dumps, land fillsand fuel spillsdistract the
tourists. A great quantity of fish raised in the polluted water bodiesto meet an
increasing demand in restaurants suffer aloss.

How sengitiveisthetouristindustry to all the adverse changesin environment
if itisnot properly conserved isamoot question. It isaptly described that tourism
= nature’sbeauty + wild life+ cultural attractions+ ecology. All these arethe
components of onesingleand indivisible system. They need to be conservedin
order to protect the very resource base of tourism from destruction.

Many of our ancient monumentsare not looked after properly toretaintheir age
old attractions. Heavy rush of touristsday inand day out in Ajanta, Elloraand
Elephanta cavesisreported to be creating an excessive amount of humidity. It
checksfreecirculation of air insidethem. It hasled to the deterioration of wall
paintingsand the rock frescoes. The choked sewers closeto the popular tourist
destination of Jaisalmer’sfort townisadirty sight. Thetemplesand the statues
of Hampi show a number of scars as aresult of badly applied techniques of
restoration. Thevibrations caused by thetaking off and thelanding of aeroplanes
at arunway to closeto the Khajuraho temples are harming the scul ptures. This
air route was opened mostly for carrying the hordes of hurrying tourists. Even
Jantar Mantar at Delhi is no longer functioning astronomically because the
unchecked construction of sky scrapers around does not admit the required
sunlight toitsstructures.

One such exampleisthe successful effort supported through a court order to
clear a 10,500 sg. km area surrounding the Taj Mahal at Agrato keep it an
glimmering asiteasit wasearlier. Therewasthe danger that theworld famous
monument would loseits charm because of the pollutantsthrowninair around
from Mathuraoil refinery and thousands of factoriesnearby. Now thewholearea
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called ‘Tg Trapezium’' extending right upto Bharatpur bird sanctuary and
Firozabad glassfactorieshasbeen cleared of factory and agreen belt hasbeen
lad aroundit. Theair pollution from Mathurarefinery has also been controlled.
But theriverside of Yamunacontinuesto be asmuch dirty asmany other rivers
and the cites around are turning to be.

Another successstory istheresolution of Delhi’ sproblem of air pollution caused
by an uncontrolled increase in the number of petroleum using vehicles. Delhi
passed through troublesometimesfor switching over from petroleum drivenlocal
buses and taxiesto the use of CNG (condensed natural gas) aspeoplefriendly
materid. It hasresulted inradically reducing the quantity of pollutantsinair one
feelsthedifference by breathing freely and safely while moving aong theroads
of thecapital city. Still anumber of gutter adding factory garbage and untreated
sewerageto Yamunariver water remain to brought under control.

It has been realised that pollution levels must be reduced to save peoplefrom
badly affecting health pollutionsand origina appearance of thelargest numbers
of monumentsinthiscenturiesold city. Closetothenationd capitd, illegal mining
activity with dynamite in place of slow and steady manual digging has been
reported. It istelling upon the age-old beauty of rocksin the Braj Bhumi of
MathuraVrindavan.

Theaboveexamplesgiveusanideaof theincreasing pollution of air, water and
theland undermining the very resource base of tourism and also the changefor
the better where their ice effects could be checked.

It is an accepted wisdom that mass tourism, by and large is dreadful. It has
physically ruined many acoastline by encroachments of second rate building
structures or by wholesal e destruction of mangroveforests. It hasdegraded the
forested hill slopesreduced the normal discharge of surfacewater and there-
charge of ground water. The mere check oninflow of touristsasan exclusive
singlestep will not solvethe problem. The participation of local people and of
administration to protect their environment will be necessary.

Anexampleof great annoyanceof local communitieswith authoritiescontrolling
wildlifesanctuariesmaking their conservation unsustai nable standswitnesstoit.
Villagersdepending upon livestock have been moved out of the sanctuariesand
even small scaleagriculture hasbeen banned with no other alternative means of
living provided. Threelocal people could have been involved in cooperative
tourism. They could have been trained for running thetourist jeeps, guiding the
visitorsor managing the cateries. Neither their incomes have been secured, nor

GEOGRAPHY




MODULE - 10B

Geography of Tourism
in India

Prospects and Problems

their villagesrelocated or settlement rights protected. Even after controlling the
rapidly increasing number of tourists, effortsto conservewild animasand birds
areineffectivewithout resolving the clash of theinterestsof villagersand park
management.

e All componentsof environment, thesoil, florafaunaand water flower besides
themonuments of heritagetourism need to be protected from adverseimpact
of large scaletourism.

e Merdy controlling theinflux of touristsinisolation failsto secure sustainable
measures of conservation of environment in the absence of practising
cooperative tourismwith the participation of local communities.

B. Effect on Local Economy

Anirregulated rush of visitorsto areasof tourist interest also putsagresat pressure
onlocal resources. Thefirst effect of tourismisinthetransfer of money from
one region to another through the travel of tourists. Initself, it isawelcome
development. However, flow of money intorelatively lessdevel oped regionraises
new issues. Thereisan hikeinthe price of land because of the greater demand
for construction of hotelsfor thetourists. The pricesof daily needs especially
of perishablegoodslikemilk, eggs, vegetablesand fruitsshoot up inthe upcoming
tourist place. A risein thewages of labour occupied in the service of tourists
takes place The generation and rise in income are happy signs.

Thissituation soon after leadsto theincrease of alarge number of working people
from neighbouring areas of stagnant economy.

If they are constantly coming into afew already popular tourist destinations
unemployment problem may ceaseto stop despite the creation of new jobsin
initial stages. Thissituation goeson changing if the growth of new tourist sites
or tourist industry in the existing one keeps pace with it.

Even amodest rush of touristsduring the short peak season to mountain resorts
puts a great strain on local supply of water and electricity. The provision of
packagetourshby aseparatefleet of busesfailsto meet theincreasing demands
of thevisitorsin adevel oping country likeIndia. The sharing of many of these
amenitiesby theloca peopleand thetouristsleadsto the suffering of theformer
by short suppliesand higher costs. The gainsin employment may resultinloss
of socia welfarefor thelocal residentsin such asituation. Rising pricesof land
may force out small landsowners. Thefarming population may start declining
dowly by the shifting of manpower to popular tourist spotsto pick up jobsthere.
Theproductivity of agricultura landislikely to get loweredinthe affected region.
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These and many others are essentially problems of transitional nature. The
matching of massivenumbersof touristiswith the carrying capacity of mgjor tourist
resortsintermsof growth of facilitiesneedsprior planning. Thetourist resources,
even unused ones, are perishableif the pressure of tourist traffic onloca economy
isnot kept withinitslimits.

e Evenamodest but unregulated rush of touristsrai sesthe wages of labour,
prices of land and of articles of daily usein thetourist region.

e More demand and less supply of water and power, shared by both the
touristsand thelocal residents, creates shortages—theworse sufferersare
alwaystheindigenouspeople.

e Tourist carrying capacity of aresort needs to be matched to the growing
tourist traffic and theincreasein thenumber of incoming job seekersto check

these problems

C. Effect on Local Cultures

Economic benefitsof tourism are alwayswelcomed in less devel oped countries
likelndia. But itssocid effectsarenot easy to digest. They arousereaction among
thepeoplelivinginthetourist regions. Itistheresult of the clash of two different
sets of values. It was said by no less a person than Gandhiji that nationslive
neither on democracy alone nor on economic growth. They must retain asense
of their own identity by keeping alivethe prideintheir heritage. Needlessto say
that since Independence of India, agreater care has been taken by our people
torevivether artsand culturesin abid to sharpentheidentitiesof different regions
of the country.

But therewas an attempt to hurt the pridein our heritage and culture. It crossed
its limits when there was once atalk to take over the popular beach town of
Mahabalipuram near Chennai for converting it into an wholesaletourist place.
It has been historically more famous for its ethnic art and sculpture. The
international intervention would havevirtually led to the moving out of local
people, dedicated for long to expresstheir legendsinto stonesthrough scul pture.
It would have paved theway giving full freedom to foreignersincluding their
femalestoliefreely onitsbeaches. A fashion craze which doesnot fit inwith
Indian custom. By accepting it asan internationa tourist town, the expected clash
of culturesbetween the visitorsand thelocal s could have been avoided in one
stroke. Those who were the proposers or the supporters started telling that it
will boost income earned from recreative tourism. But therewere otherscalling
itacultural coloniser coming back to an Independent India. Such cultureclashes
at different stages are reported from a number of other tourist resorts in the
country.
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Theadverse social effects of masstourism aretheresult of encountersbetween
thevisiting guest-touristsand thelocal hosts. Such encounterstakeplaceinthree
possibleways:

(i) Where tourists purchase goods or services which are offered to
them as commodities in the market, many persons in the host
region are frustrated because they do not share the economic
benefits earned from the sale of these services. Hospitality offered
tothetouristsisjust atechnique of selling aset of good or services
at best of the prices. Thereception to thetouristsisnot traditional but
ispurely commercidl. Itsstyledoesnot any longer reflect the persona
livesof thelocals.

(i) Wheretourists and the hosts are face to face with each other much
more directly, such contacts often lead to taking an uncalled for
photo of local families including the females. It raises doubts
because of theignorance of touristsabout the lifestyles, aspirations
or social practices of the hosts. A local person in such a contact
is generally treated as an object of curiosity. Sometimes tourist
free entry in temples, festivities or ceremonies without observing
the required decorum causes irritation. It is likely that frequent
visits or longer stays of tourists may eliminate such suspicions.

(iii)  Where the encounter between the two is side by side for seeking
or exchanging information and ideas, such a contact is the least
harmful asit aims primarily at mutual understanding of each other
cultures.

Theincoming tourists arouse new desiresamong thelocal youth particularly
among theyoung girlsto come out of their home-bound traditional lives. The
eldersof thelocal society losetheir control over theyoung ones. Theyoungsters
start imitating thelifestyle of thetourist visitors. By stayingin hotels, thetourist
get avery rare opportunity to participate or observe the lifestyle of the local
peoplefrom closequarters. Today’ smasstourism generatesan holiday atmaosphere
becausethevisitorsaremainly pleasureseekers. Anall timefreemixing between
themalesand femaesof the guestsand their scantily dressed young ladiesattracts
particularly thelocal males. In courseof time, thereisachangeintheloca youth's
pattern of consumption, stylesof eating out in hotelsand new aspirationsto enjoy
lifeasthetouristsdo. The presence of tourists weakensthe hold of their own
family traditionsin course of time. Even alarge part of what theyoungstersearn
fromtheir servicesto thetouristsisspent in their own pleasureswithout bringing
any benefit to their needy families. Thischangeiscalled the phenomenon of
‘culturd dienation’ of thelocd youth. Such anegativeimpact of tourismisgresater
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inasmall sized areawith alower density of population and alower level of
development.

Thisisthe situation we meet in our islands, in remote and small valleysinthe
mountains. Such effectsarerelatively lesser inalarge sized tourist region with
higher density of population, abetter infrastructure or wherealargefraction of
peopleisemployed in thisindustry. The reason being that the contacts between
touristsand the hosts become morefrequent arousing little suspicionin alarge
and adevel oped tourist resort. At the sametime, the cultural gapsor unhealthy
socid changesmay gradually disappear with higher educational levelsof theloca
residents. The host area may not be harmed by the negative effects of large-
scale tourismwhen thereisawider distribution of wealth and skillsamong the
local population and their traditions becomeflexible.

e Theencounter betweenforeigntouristsand thelocal peopleisaclash
between two setsof cultures observed at anumber of tourist resorts.

e Thereisonly acommercid relation between thetouristssand their hosts
just asisbetween the sellersand buyers of goodsand servicesinthe
market.

e Treating local people as objects of curiosity by the tourists cause
irritation among the former.

e Tourists are generally members of a high consumption society of
pleasure seekers landing in the midst of a society suffering from
wants.

e Youthsof the host area suffer from cultural aienation by imitating
the behavior pattern of the tourists and losing the hold of their
family traditions. It isthe major negative impact of mass tourism,
more harmful in the stages of its early growth.

. NTEXT QUESTIONS32.3

1. Citethreemgor negativeimpactsof masstourismonthelocd outh dienating
themfromtheir own cultures.

2. Giveoneexampleeach of pollution of air, water and land around tourist
places ?

3. What affects badly the temple sculpture at khajuraho ?

4. Givetwo examplesof theforce of publicvoice successful in protecting the
health of their environment for tourists.
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32.7A A RESUME OF PLANNING POLICY—ITSNEED
AND STRATEGIES

The prospects for future expansion of tourism in India are limitless. Our
advantagesfor devel oping an al purpose tourism have already been outlined.
A market relation devel oped between hostsand thetouristswhen alarge number
of them are ready to pay for the goods and services which we supply. This
relationship has now devel oped to such an extent that the term “tourist mart”
isused for today’s growth of tourism.

In early travels of individual explorers or drift tourists, there was an intense
relationship between the visitors and the hosts. But the current mass tourism
mostly inthe form of large groupsisorganised asall inclusive package tours
by certain institutions on commercial basis. For thisreason, these arethe days
of an“Ingtitutionalised tourism”. Such apackagetour ispre-planned by atravel
organisation for membersof thegroup. It coversalargecircuitinahectictravel
intheshortest time. It offersasort of protective environment to thetourists by
taking care of all their needs. But it leaves no freedom of movement for the
individual memberstotravel or stay asthey like, taking their own timeor opting
for aparticular type of activities.

A changeover iscompletefrom gradud to rapid masstourism, from exploratory
travelsto commercial or purely recreative touring. Fromindividual or family
tourist al inclusive packagetoursplanned by travel organisation or institutions.
Henceitisnamed as“ingtitutionalised tourism.” Itisaturning point inthe history
of travel promotion. In view of such seachangesin all aspects of tourism, a
planning policy at nationa and regiond |levelshasbecauseimperativefor laying
downthegoas, choiceand the strategiesfor itspromotion suiting acountry like
India

Detailed surveysabout the character of the area, itstourist potential and scope
for development of tourist resourcesisthefirst task. Then wemust haveanidea
about the present number of tourists and aforecast of the expected numbers
innear future. We must identify possible attractionswe can add to prolong their
stay. Expected changesinthe attitudes and interests of our customersalso need
to beinvestigated. Thisdatacan help usto assessthe carrying capacity of the
tourist centrefor the maximum numbers.

Next arethetasksto assessthe provision of basic essential servicesthat tourists
would need, the sources of investment, private or public, to providefor them.
The promotion of travel-tourism on right lines cannot be planned without
estimating the amenitiesto be made available at right timeand in right places.
Thesearethetwo important side questions before the planners. The devel opment
of tourism will haveto befitted in the overall goals of our plansfor national
and regional development.
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Shouldthetourist industry betreated in the sameway asother industries? The
seasonal nature of jobsthat tourism generaly offer, resultsin under utilisation of
resourcesand effortsfor apart of theyear. Thereisthe need to search out some
alternate sources of employment such assmall scaleindustriesto absorbethe
workforcefully during the off-season.

B. SUSTAINABLE TOURISM

A rapid and massive movement of touristswithin ashorter span of tourist season
puts aheavy pressure on tourist resources. The usage of tourist attractionsis
likely to be damaged beyond repair and their life span may even get shortened.
Their popularity suffer aloss, the number of tourist arrivalsgradually fallsand
generation of job comesto ahalt. Aswe keep on taking some measuresto restore
the charm of tourist sitesthis stage of decline doesnot seemto havesetinfully.
But therearemany hill stations, beachesand monumentswhichwehavenot cared
to see that they shine and provide some job opportunities to the people.

In both situations, either thereisthe degeneration of tourist spots because of the
overuse or misuse of their resourcesor an unmindful neglect of their premisehas
left them underused. The growth of tourist culture demandsto practisetourism
on sustainable basis. A sustainable tourism allows to exploit tourist
resour ces for along time and never brings a fullstop to the creation of
job opportunities. Sight seersin summer tourist resorts keep people engaged
intourist occupations. In high altitude areas of the Himalaya, the induction of
winter tourism and keeping people occupied in replenishing the stock of the
cottage industry products for salein the next peak season have offered them
sustenance al theyear round. To keep alivethetourist friendly activitiesinal
tourist areas is the life and blood of sustainable tourism. Prolonging the
conservation of environmental attraction by avoiding anythingwhichisfatal to
it encourages peopleto derivethelr living continuoudy from tourist occupations.

Eco-tourism or environment friendly tourist activity formsacore segment of
sustainabletourism. It requiresto preservethe ecology and local culturesof an
area. A good qudity of air and water, well maintained biodiversity and organised
human effortsarethe mgjor components of eco-tourism. Keeping up harmonious
relationship among them isthe growing need because achain of interactions
lock them together. Thelocation of cement factorieswere started with full force
in tourist regions of Himachal Pradesh and Kashmir valley some years
back. Extraction of limestone, emission of dust, fumesand noise disturbed the
ecological balanceand wereleast eco-friendly in these statesdepending largely
ontourism.

GEOGRAPHY




MODULE - 10B

Geography of Tourism
in India

Prospects and Problems

A hard decision may soon berequired in regard to the promotion of regulated
or an area-selective type of mass tourism to let it not develop haphazardly
anywhereand everywhere. It isastrategy to regulate the tourist movement to
seethat it does not exceed the carrying capacity of atourist resort in terms of
itsenvironment and infrastructure.

Thisapproach keepsthe cultural legacy of the areas under check from getting
harmed and protects our youth from cultural aienation.

The important task ahead is to make our people accept tourist culture as an
instrument of devel opment social change and national integration. A threepoint
strategy has been framed to living homethefull potential of travel tourism. The
first tepisto create‘ Awareness for tourismwithin thecommunity. We ashosts
must be aware of our identity while welcoming the guest tourists. The second
is the step to tone up the ‘Infrastructure’ by providing adequate and easy
transport, all type of formal and informal accommodation as well as other
amenities. Third isthe step to awaken peoplefor effective‘ marketing’ of regiona
attractions of thelandscape, area’s heritage and varied servicesto thetourists.
Tourismisrightly described asan extremely complex product of the combined
efforts of numerous organisationsformed for carrying forward the aforesaid
drategy.

e Theturning point in history of travel promotion isthe change over from
gradual to mass tourism, and individual travels to commercia purely
recreative and all inclusive packages tours.

e Tourism is to be developed on a sustainable basis to provide work in
small scaleindustries for absorbing the workforce during off season and
during slack period occurring on any account.

e Anareaselective (gradual type of tourism) tourismin all possible forms
IS a strategy to minimise the influx of tourist traffic.

e Three point strategy, inclusive of awareness of tourism among people,
provision of infrastructure, marketing and management facilities is
important for making an area tourist friendly.

Let us now refer back to what we have discussed in these lesson for
summing up the policy measures for promotion of tourism at two different
beech.

. NTEXT QUESTIONS 32.4

1. Definethefollowing:
(i) Atourist mart
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(i) Sustainabletourism
(i) Eco-tourism
2. Givereasonsfor thefollowing
(i) Pre-panned packagetour and itsdisadvantages

(i) Mere provision of seasonal tourism results in under utilisation of
resources.

32.8 POLICY MEASURESAT NATIONAL LEVEL

Thenational authority of the union ministry of tourism and the apex body like
IndiaTourism Devel opment Corporation take policy decisionson the basis of
periodic survey reports. The necessary feedback for drawing the guidelinesis
also supplied from statetourism authorities, regiona bodiesof hotdiersand travel
companies.

The trend in respect of the number of incoming foreign tourists generally
exceeding the numbersof outgoing Indians hasreversed during thelast couple
of years. If Indians going abroad are more than the tourists coming into the
country as it happened in 2004. Our foreign exchange earnings tend to get
reduced. The National Tourism Authority hasto re-examine such achangein
order to keep it withinlimitsin country’slarger interest.

All aspects of the current status and changing trends of tourism are monitored
whilelaying down guiddinesfor regulating thetourist traffic and for incorporating
theamenitiesor incentivesrequired for itspromotion. Budget outlay for different
segments of tourism and travel industry are proposed accordingly.

A. Concessional Fares and Amenities

Now-a-days, anumber of travel promotional schemesare advertised to catch
thefancy of tourism conscious peopl e through point and el ectronic media. At
first thewholelot of literature on tourism produced for its publicity at the country
level proves handy for the international tourists. Incentives in the form of
discounted holiday packagesfor air andrail travel aremadeavailablefor different
age groups, members of families or group travellersfor high and low tourist
seasons. Privatisation of air lines both for domestic and international flights
included in the national policy has become areality in India. A good deal of
publicity for the sale of ticketsat reduced rates both by official and unofficial
agentsistheresult of growing competition among the air companies.
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‘ Apex Tickets arebeing sold between 50% and 60% cheaper than full economy
classfare, with certain condition. “ Apex” standsfor Advance Purchase Excursion
Fare. Theselow cost faresincreased the number of domestic tourists by 30%
during the year 2004. Another concession isknown as‘stand by’ discounted
ticket. It isdirectly available at the airport in case there is afree vacant seat
declared at thelast movement. A ‘round theworld’ ticket giving more discount
allows atourist to make several stop oversinto India.

Thepolicy adopted for allowing private airlinesto fly, not only givesachoice
of flight on many routesbut al so caresmoreto provide efficient servicesduring
thetravel. Asconcessionsin air faresmultiply, eventhereview of rail faresin
air conditioned coachesand luxury trains has become unavoidableto standin
competition.

Itisthejob of the National Authority to facilitate easier air connectionsfrom
sdlected air portsfor neighbouring countriesin Africaand Asafor internationa
tourists. Whilethe provision of travel services promotestourism, the concessions
and rebatesinticketing arethereal incentivesto add to the numbers of tourist
arrivals. Theupkeep of travel infrastructure also includescertainfollow up steps,
equally theresponsibility of thecentral authority. Thisrefersto cover upthegaps
and to remove the lacuna noticed in its operation. In cite oneinstance, travel
from Delhi to Bhubaneshwar ishighly popular among tourists but thereisonly
oneflight aday for thisside. Itislesscostlier to reach Bangkok in Thailand than
thisimportant destinationin Orissa.

The need for development of airportsto the highest international standardsand
expansion of their network in these days of speedy travel isan admitted fact.
The coming up of international airportsat Amritsar and Srinagar isagreat step
forward to boost traffic to tourist hubsin India snorth western region. Bringing
Guwahati ontheinternationa air map isaboon for the central corridor of Assam
valley, sofor untouched by activetourism. It will dlow it to act directly asatraffic
feeder for all our north-eastern states. Even the opening of more foreign
consulatesintheseareascan swell thenumber of internationa touristsby prompt
issuing of the visas. Another policy proposal to re-emphasi ze the opening of
selling outletsat subsidized rateswill beworthwhilefor promotion of tourism.

Suchfacilitiesare of greater advantage not only for the touristsbut for the host
community aswell. It creates abooming employment for thelocal peopleand
isbound to make them gainfully enterprising in daysto come.
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B. Imbalancesin Tourism

India, because of itsvast size and a very long history, has a great scope for
vigorous tourism to countless types of its attraction. So far, we merely come
across afew ‘islands of developed tourism’ scattered amidst many areas of
stagnant tourism. The areaof activetourism aretoo small in proportion to the
country’ssizeand itsdiversities. Down south, Mysore-Bangal ore round about
isovervalued while northern Karnatakalies neglected for tourism. Along sea
beachesof Goa, Keralaand Orissaarefamoustourist destinationswhile beaches
of Karnataka, Maharashtraand Andhraareyet to pick up. Hill tourismin the
newly carved states of Uttaranchal and Jharkhand and tribal tourism in
Chattisgarh or inArunacha Pradesh areyet ininfancy. Aggressive marketing of
thesetourist statesisrequired to bring them to the level of what Kashmir and
Himachal Pradesh have achieved.

There are wide gaps also between the arrivals of international and domestic
tourists in a number of areas. Foreign tourists formed 75% of the total
number of tourists in Jammu and Kashmir and 55% in the tourist friendly
Rajasthan. But their proportion has been 10% in Goa and only about 3%
in Himachal Pradesh. How can anyone agree that Himachal Pradesh would
fail to attract them in larger numbers if practical steps are taken in that
direction ? On the other hand, a good number of foreign visitors comprise
over 3 million of tourists coming to see the Tgf Mahal every year and a
very few going to equally attractive Ajanta-Ellora caves. Surprisingly,
relatively moreforeignersarereported to bevisiting Macleodgan] (Dharmsald)
in Kangra district of Himachal Pradesh where Dalai Lama resides. Lesser
Numbers of them are seen in Kulu-Manali region of high Himalaya blessed
with for richer natural attractions and organised adventure sports. The lack
of an adequate and focussed publicity seems to be the cause of this current
trend.

Rajasthan could allure the highest numbers of high spending foreign visitors
by publicising the placesand Havelies of erstwhile Mahargjasand rich traders
of the desert state. Kerala succeeded by becoming the poster boy of beach
tourism combined with Ayurvedic practices

A nationd policy isbetter fitted to reduce such an unfair distribution of tourism
by publicising integrated tourism circuits. Thesecircuits can take off acrossall
states and atleast one destination in each of them can be developed asa base
station. There-designing of inter state package tours may be proposed to the
statesfor taking them upjointly.
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For example, Keralaand Tamil Nadu up and down their forested hill divide,
Himachal Pradesh, Jammu and Kashmir and Uttranchal along their tracks of
templetours and Buddhist monasteries hold agreat promise. An extension of
tour of the* San box’ of Rajasthan upto Gujarat coast provides adiversity of
refreshing experience. Already India s Central Tourism Ministry hasearmarked
Guwahati-Shillong and Arunachal Pradesh in three north-eastern statesasan
interstate circuit of eco-toursim and another of the Buddhist destinationsin and
around Bihar. The question of providing eventhe budget accommodation at prime
sportsin many wayside haltsin undevel oped tourist areas has al so been taken

up.

C. Management of National Disasters

Major natural or man-made disaster are termed as national disasterswhen they
extensively cover anumber of regions or states of the country. At one stroke
they snatch thelivelihood of peopledepending ontourism. Therecent destruction
brought about by Tsunami seismic seawaves over large areas of our coastal
regionshasbeen anationd disaster. Thecontinuing terroristsactivitiesof militants
in many other partsof Indiaare also man-made national disasters. Whenever
thevery existence of Seabeaches hasbeen washed away, beach tourismislost
completely. Similarly, in many of our tourist area, the highly sensitive tourist
industry has suffered large scal e wastage of amenitiesbecause of the militancy.
Kashmir isasingular example of such aregion. Such disaster can be managed
by adopting a national level strategy to restore tourist industry and heal the
wounds of the local people depending upon it. More than the funds, active
participation of thelocal people of lending ahel ping hand by their sympathiser
goalongway inreviving thetourist activities. Animportant exampleisthesupply
of bamboo to the victims of Tsunami disaster from the state of Mizoram. Sofor
away from the scene of the destruction. Thefreight for carrying them to Tamil
Nadu was borne by the north-eastern railway. Thisinstant wave of sympathy
for the suffering community resulted in re-building of living structuresfor them
so that they could re-start earning livelihood from tourism.

A single national agency could instantly pool itsresourcesfor evacuating all
international tourist not only from tsunami hit areasin our own country but also
from such areasin the neighbouring countries. Even visaswereissued overnight
to the stranded touristsin our neighbourhood. It has been and example of best
crisis management by national agencies working under the Govt. of India.
Developing theruined seabeacheswasno easy task. Still thebase minimumwas
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achieved to begintherestart of tourism asabooming industry once again Cheap
packages and incentives helpeditsrevival to such an extent that Port Blair was
reported asone of the most sought after foreign tourist destinationsin theworld.
Itispossiblefor aNational Agency to take up the launching of an awareness
campaign all over the country to extend an helping hand for the sufferers.

329 POLICY MEASURESAT REGIONAL LEVEL

Inplainterms, thewholetourist region by itself isan outlet for sellingitsvisible
and invisible products. The region markets its natural scenes and cultural
landscapeit inherits. Right fromthehillsand dales, multi coloured rocks, smokes,
sands, water, trees and lush green fields to sunny skies, cloudy shadows or
dripping rain aretheassetsfor tourism to cash. An attraction of atourist site,
itssounds smellsand seasonally changing coloursinvitethevisitorstowardsit.
Its marketing fetches good returnsfor itshost aswell. Obviously, measuresto
betakenfor itsupkeep arethefirstitemof aregiona policy. Thereisthe continued
need of exploring new attractive spotsthrough areastudies. The siteenvirons
accessibility and the scopeto impart or improve upon itsethnic imagery would
determineitschoice.

A. Case Studies from States

The statesknown for their hill tourismfail to cope with the rush of touristsin
accommodating them suitably in hotel sa though anumber of good hotelshave
been made availableat all major hill stations. Himachal tourism has proposed
to devel op three new small sized hill resortsat medium altitudein outer part of
the state where the greatest rush is noticed because of itslocationscloseto the
plains. Thismeasureisexpected also to maintain the tourist appeal of old hill
stations by reducing the unbearablerush fromthere. The state also looksforward
to build atourist city to suit NRIsin distant future, in abid to earn morerevenue.

At present thetouristsin peak season get concentrated in the three popular hill
resortsof Shimla, Manali and Dalhousie. By making the new sitesattractive by
providing all facilities, they will be morethan pleasant wayside halts. Thesites
lie undevel oped not becausethey arelessappealing for sight-seeing. Mostly the
general unawarenessor the notion to measure theworth of aresort by thecrowds
it drawsin are the causesfor ignoring them.

Himachal tourismaso thought of the possible stepsfor raising thetempo of tourist
activitiesin Kinnaur and Spiti areasinthe northerninner partsof the state. These
areareas of high and difficult mountains having fewer facilities expected by
tourigts. It hasbeen decided to ask thetribal people of villagesalong Hindustan-
Tibet Highway and Spiti valley road to spareaccommodation for incoming visitors
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within portion of their commodious houses. These areas are known for scenic
viewsof high snow clad range and age old frescoesrel ated to Buddhist theme
insidethe monasteries. The serioustouristsinterested in adventuroustrekking,
mountaineering or in unique culture of thislittle Tibet insde Indiawould liketo
passthrough these areas. Thereisan hopethat tourists of thiskind would come
forward to experience staying with theindigenous peoplein their homeseven
inthe absence of highlevel of amenities.

The state of Jammu and Kashmir isalso thinking of opening up 21 new tourist
destinationsfor making a fuller use of itsnumerous attractions. The underlying
purposeis of scattering the tourist traffic away from afew popular placesto
unfrequented yet unforgettable sports. In thelike manner themaharashtratourism
can no longer afford to neglect the hill resortson Satpurahillsand over adozen
undevel oped tourist places on the Sahayodri ranges. In order to keep alivethe
charm of afour excessively visited hill stationsduring peak season, it would do
well to reduce the abnormal rush of tourists from there. The only need isto
publicisethe so for neglected hill resortsby providing morefacilitiesand easier
access. It will serveadouble purpose of gaining from carrying tourismto new
partsof the state and keeping ol der hill stationstourist worthy for long. The state
of Uttar Pradesh a so proposesto devel op and publicise 10 relatively unknown
tourist spots mostly in its eastern and southern parts to achieve a balanced
distribution of the benefits of tourism.

In an around Hyderabad in Andhra Pradesh, Buddhist monuments, great
mosques, archaeol ogical sitesand museums arefound. The southern tirupati
zone is the gateway for the largest numbers of Hindu pilgrims worshipping
in the temple of Lord Venkateshwar in the Tirumala hills. The northern
Vishakapatnam zone is labelled for beach tourism, prehistoric caves,
hillocks, most ancient templesand for proximity to triba lifein the beautiful
Araku valley. The Eastern Ghats, rivers and the lake reservoirs have been
made public for experiencing the thrill of adventure games.

Tour schedules are planned for regulating tourist traffic to areas of their
specific interest by opting for either of the two approaches. They may like
to pay short wayside visits adjusted to festivals and other events arranged
generally on different days at different places. Another option is to go to
a specific zone to participate in the activities ascribed to it. The underlying
aimisthedispersal of touristsfor different partsinstead of their unmangeable
overcrowding. It is achieved by means of an appropriate publicity to
popularise infrastructural facilities along convenient circuit routes.

B. Innovative Tourism—Its Forms

Single track tourism is confirmed to a few sites once developed or a few
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inindia | performances repeated time and again without varying them in anyway and
anywhere. It may fail to sustaininterest for long. In the absence of innovations
or added sources of recreation, the regional tourism soon reachesits saturation
point. If such aplateau stage of tourism gets prolonged, it starts cutting short

the prolong stay of tourists. Some of them may not liketo repeat their visitsor

Notes may go elsewhere. Innovations are being talked about to pass over this stage.
Variousformsof innovative tourism can belabelled asfollows:

0]
(ii)
)

(vii)
(ix)

0]

(ii)

172

Rurd tourism (i) Weekendtourism
Farm housetourism (iv) Hedthtourism

Hatt tourism (v) Fedtivd tourism
Museumtourism (viii) Medical tourismand
Tiger or elephant tourism

Ideaof rural tourism has come from Himachal Pradesh. It proposes
toset upidedl tourist villages, providing dl theurban amenities, located
closeto aready existing villages. A tourist village will seem to be
mergingintherura setting. Itislooked upon to usethe best of region’s
rural scapesto usher in ethnictourism. It will help thetouriststo get
absorbed into the lifestyle of an hill village but in an entirely fresh
surrounding.

Daysfor enjoyinglong vacationsarenolonger availableto many busy
tourists. Inthese daysof internet facilities, atourist resort hasto fix
up with them for this catering and vacationing for short breaksat the
weekends. A weekend tourism isan exampleto integratetourismto
afast urban lifestyle. Matheranin Mumbai has successfully re-shaped
to tourismindustry by erecting 100 resortstoday whiletheir number
was 5 in 1980. It also retains its reputation as the only place not
allowing any non pedestriantrafficinit.

Prosperous agricultural stateslike Punjab and Harayanacan givea
new lease of life to tourism by inducting ‘farm house’' or ‘canal
tourism’. Intheselands of emerging farm houses, these can act ascore
points for short duration tourist meets. Taking tourists around the
gardensof Delhi inaday long trip isamobileform of farm house
tourist activities. Gurdan tourism can better be combined with prompt
picnicking and short recreations. Canal side rest houses are other
picnic spots for weekend or wayside holidays coming from easily
accessi blenearby cities. One such exampleisat Nangal township close
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to Bhakradam in Punjab. City dwellerslook upon such sportsasa
good escape from the humdrum of urban lifeand consider the outing
asaday well spent.

Health tourism is being popularised in Keralaand in hill resort of
Lonavalacloseto Mumbai. It offersfacilitiesfor invigorating yoga
exercise, massages and natureopathy herbal applications. Theseare
propagated during refresher courses for a month or more, than it,
depending upontheir classficationinto grades. Itispractised inrestful
environ, supplying hedthful dietsand aday long calender of activities.
An extensive course of treatment isitsmotto instead of administration
of amedicine.

Therecent growth of “Hatt tourism” hasaninteresting history. In olden
days, the mobile weekly bazar were a common sight in our major
villagesand towns. A centra siteinrural countrysideor inatownwas
earmarked asthe venue fixed for al thetime. Local produce of all
sortsincluding commonplace articlesof daily usewere brought there
from feeder villagesaround.

The organisation of colourful activities within the reach of local
community givesit theremblance of avillagefair. “Delhi Hatt” has
become popular by associating theidea of weekly bazar with tourism
on permanent basis. It hasbeen given anew meaning by encompassing
different statesof Indiain place of surrounding villagesof the past time.
Itisamarketing showpiece of mini India. Hatt tourism hasturnedinto
aclosedoor neighbour of multifarioustypes of tradefairsorganised
in Delhi and inmajor citiesperiodically onalarge scale.

Indiaisaland of countlesstypesof festivalsand fairs. The seasonal
festival s associated with the harvesting and sowing of crops under
different namesall over the country reflect asort of regional attraction
of tourism.

But many new ‘Avtar’ of festivals carrying afar greater appeal for
tourists have come up during recent years.

Desert festiva of Jaisalmer concentrating on camel ridesand folk dance
of theareg, cattlefair festival of Pushkar, Kulu and Mysore Dushera
of adifferent typeand that of kiteflying of Gujarat in Ahmedabad are
their examples, most popular among foreign tourists.
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d Problems of Tourism

Light and sound shows are organised at many placestoretell thelife
histories of famous persons and events. Most notable one are such
shows commemorating the historic eventstaken placearound theforts
of Delhi and that of Golconda, close to Hyderabad.

Organisation of festivalseven around half demolished heritagesitesas
one at QuilaMubarak at Patialarelived its past glory. It proved a
popular innovation for punjab tourismin fetching agood number of
tourists. All thesefestivals are added attractionsto the devel opment
of Indian tourism.

Theideaof putting up art gdleriesand avariety of loca level museums
arecatching thefancy of people. By portraying the associated history
or the great deeds of prominent regional personalities, the local
partronswill infact, be promoting the cause of * ethnictourism’. Ethnic
tourism focuseson preservation of loca traditions, cusomerscultures,
history and lifestoriesof local heroes. All thisispromoted aslegacy
of the people.

Medical tourismincluding what isbeing called dental tourismisthe
latest craze of foreign tourists coming from countries of thewestern
world. Asmedical treatment of deep seated serious diseases and of
dental troublesiscostlier in western countriesand good facilitiesare
now availablein selected cities of India, the health consciousforeign
touristsvisit our hospital centresduring their stay here. Undergoing
medical treatment isthe main chunk of their touring schedule.

Thestudy of wild life, particularly thetiger and the elephant intheir
habitat, isanother big tourist draw. Sadly our tiger population hasbeen
decreasing. Yet it isreported that next to the Tgj Mahal, tiger isthe
biggest attraction and tourists keep returning to visit the sanctuaries
and do not mind waiting for daysto catch the sight of thebig cat. A
dead tiger in black market fetches only 50,000$ while we stand to
gain 30 million#from tourist coming to view it alive. Tiger tourism
would boost the local economy of large number of areasin which
sanctuaries are situated. It could provide a sustained source of
employment to local peopleif we careto protect tigersjust asChina
advertisesits Pandaand AustraliaitsKoalaor bear by realising their
worth for tourismindustry.

Poaching would not be stopped by restricting accessto sanctuaries.
Local people would keep tiger or elephant alive if they have a
stakain it through the provision of employment. They will know
the merit of conservation of wild lifeif they are associated with its
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practical worth for them. Foreign tourists are particularly fond of
elephant ride. The short reachs of tiger pugmarks along their foot
tracksin the wilderness are covered by making use of e ephants.

C. Innovative Practices

Theeffortsof non-government socia organisation and religioustrustsare getting
appreciation in some regions to save public sector tourism from reaching its
saturation point. These organisations are coming forward to revive old source
of water supply like wells, baolis or tanks. They propose to repair the long
neglected inns and to take up the work of garbage disposal even by taking a
nominal feefromthetourists.

Strict rulesmay beframed for disallowing afree accessto ancient monuments
and heritage sitesfrom multi-points of entry on exit. A great number of visitors
does boost tourism but crowds at monuments during peak season need to be
regulated. In place of anywhere, anytime policy, rulesshould restrict the entry
and exit of visitorsfrom single point passages.

A nominal tax isnow being considered form tourists astrash of junk material
at tourist spotsisgeneraly left over fromtourist stays.

Tourism at hill stations and along mountains is to be checked from tight
commercialisation of the sites by opening up anumber of eateries.

The much needed cooperation between the host community in an areaand the
visiting guestsisthe need of the hour. For aninstance, if farmer around Ghana
National Park near Bharatpur in Rajasthan do not release a part of the canal
water for thewetland eveninthetimesof drought, neither they will gain nor the
tourists. Thewetland will loseitsattraction of the migrating birdsand farmer won't

get the subsequent recharging of their ground water. Such areaspecificinnovative
practiceswill check the declinein the number of tourists.

e Publicity of tourist potential with proper focussing on promising
attractions of variousregionsisthe primary need for promoting an active
tourigm.

e Updatingtheamenitiesduring travel services, raisng thestandard of air ports
and opening of outletsfor subs dised shopping there, are necessary measures
to alurehigh spending tourists.
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Concessioninair andrail ticketsfor providing discounted faresfor different
categoriesa ongwith the efficient hospitality servicesoffered generously by
anumber of private, competitiveair linesare other incentivesto swell the
arrival of tourists.

A national policy hasto aim at abalanced spread of the culture of tourism
in place of afew scattered islands of developed tourism.

Encouragement of inter state package toursinclusive of the provision of
budget accommodation at theways de primehating spotsbecomesobligatory.

Only aNational Policy cantacklethe national level natural disaster which
adversely affect tourism over very extensive aress.

A regiond policy hasto take up anumber of measuresto avoid overcrowding
at tourist places and saving them from deterioration even by coopting private
enterpriseintheform of investmentsin socio-religiousvoluntary services.

Charging a nominal fee for cleanising the sites or for visiting
ancient monumentsin place of anytime anywhere free accessisan much
judtified.

The practice of innovative tourism by keep on finding out its new
typesisabold stepto let not allow any singletourism reach its saturation
point.

. NTEXT QUESTIONS 32.5

1. Namethestateswith which thefollowing may organiseintegrated package

tour on inter states basis:

() Rgasthan (i) Kerda (i) Himacha Pradesh
Write short note on thefollowing:

() Rurdtourism

(i) Hatttourism
(i) Medical tourism

. Define Apex air ticket. State itstwo advantages.

. Suggest three example of innovative tourism and one new step seeing

considered for promotion of tourism.
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WHAT YOU HAVE LEARNT

India sshareinworld stourismisstill very low both in the number of tourist
arrivalsand in foreign exchange earnings. Tourism accountsfor our third largest
export iteminthe country’sforeign tradein termsof earnings. Tourismindustry
creates new jobs at afaster pace and with relatively low investment. It tones
up the economy and quality of life in under developed areas as are the
geographically isolated tractsin the mountains. International tourism promotesthe
export of invisible products without sending them out of India, inthe form of
hospitality servicerendered to touristsduring the stay in our tourist areas. Itis
S0 because we earn foreign exchange out of what the foreign tourists spend.
Additionally, they adso carry many of our fanciful articleslike handicrafts, without
incurring any cost of their transport or advertisement by us. Cash earning from
the stay of foreign tourists makes up our unfavourable balance of trade. The
natural environment and heritage sitesremain asource of attraction aslong as
these are not damaged beyond control from their degradation or pollution.
Massivetourigt traffic, unlessregul ated createsthese mal-effects. Tourist carrying
capacity of aresort needsto be matched to minimisetheinconveniencesof loca
people during the period of tourist rush. Youths of the host areaare a'so to be
saved from culturd dienation by blindly initiating thelifestyle of foreignersduring
daysof recklessmassivetourism.

A planing for adopting asequence of stepslikeasurvey of theexisting position
of servicesand facilities needed by tourists and measuresfor devel opment of
a healthy and sustainabl e tourism, has become adire need.

A nationd level, an apex body hasto take stock of the statusand trends of tourism
incomparison with neighbouring countries. It will help apprai sethefuture needs,
the nature of variousincentivesfor alluring touristsand the gapsto beremoved
for better provision aswell as management of theinfrastructure.

A national policy aloneiscapableto giveafeed for organising integrated inter-
statecircuit tours. It helpsin reducing theimbalancesin spread of tourisminthe
country and in promptly rehabilitating the booming tourist areas extensively
damaged by natural disaster like the recent Tsunami seismic seawaves.

A regional review isneeded to keep up the continued attraction of sight-seeing
spotsand improve upon the connectivity for touriststo reachtheminlocal areas.
A full scale publicity driveiscrucial for making touristsaware of what inworth
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seeing intheregion and thelocal community to carefor proper marketing of its
landscape, heritageand skills. A continuoussupply of professiond intermediaries
at all levelswithinthelocal tourist areas cannot be neglected in theinterest of
promotion of tourism.

A regional organisation ismore capableto develop more sitesfor tourism and
to recommend innovative stepsliketheinduction of new formsof ethnictourism
whichisfound appealing both for thevisitor and thehost community. Innovations
are the need of the present so as to save regional tourism from reaching a
saturation point whichisitsdead end.

EI TERMINAL QUESTIONS

1. Answerthefollowing briefly

(i) Why arejobscreated by tourism preferred to thosein agriculturesor
industrial sector ?

(i) Explainbriefly thethreewaysinwhich encounterstake place between
guest touristsand members of the host community.

(i) How doestourism helpin stopping the migration of peoplefromand
undeveloped area ?

2. Disgtinguish betweenthefollowing briefly :
(i) Invisbleandvisbleexports
(i) Sustainabletourismand eco-tourism
3. Spdl out fivemgor stepsrequired for increasing thetourist arrivalsinIndia.

4. Discussthefollowing statement :

“Tourism creates its own demand as well as provides a market for other
industries.”

5. What is the significance of travel infrastructure for tourism ?
6. Explain the following statements :
(i) Domestic tourism market is always ready to be cashed.
(i) Tourism is a cluster of industries.
7. Explain how tsunami waves have destroyed our beach tourism entirely?

8. Give one examples each of tourist areas which are merely the ‘islands
of developed tourism and of under valued tourism.

9. Define the following in one sentence each :
(i) Single track tourism
(i) Hatt tourism
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(i) Rurd tourism
(iv) Ethnictourism
(v) Areasdectivetourism

ANSWERSTO INTEXT QUESTIONS

321

1. Referto 32.2

2. Haf percent of tourist arrivalsin respect of global numbers, onethird of those
in Thailand and Maayasia in 2004, 25% of them as from Pakistan and
Bangladesh stayed with their relativesin India

32.2
1. (a) Hospitality servicesfor tourist (b) facilitiesin hotel sprolonging their stay;
2. Internationa tourist;

3. Moremoney and increased prosperity through tourism raisesthe demand
for opening better schools, hospitalsand for alowing womento get socially
liberated.

4. Seashore sands, snows and sunshine on high mountain and greenery of the
countryside;

5. becauseit providesdifferent service expected and needed by theincoming
tourigts,

6. Old monuments, post independence period building of publicinterest, 3000
museumsor exhibitions of paintings/art price.

32.3

1. () Foreigntouristincludingtheir femalestoliveand morefreely. This
fashion craze does not fit in with our culture.

(i) Lack of observing the decorum where required

(i)  spending of money only for seeking pleasuresis copied by thelocal
youth. It finally alienatesthem from their own cultures.

2. Refer to 32.6A.

3. Vibrationsby landing and taking off of aeroplanesfrom arunway closer to
thetemples.

4. Refer to 32.6 A and C.
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1. () Referto32.7A
() Referto 32.7A
(i) Referto 32.7B
2. (i) Referto32.7A
() Referto 32.7A

1. () RagasthanandGujarat
() Keralaand Tamil Nadu
(i)  Himachal Pradesh, Jammu and Kashmir and Uttaranchal
2. (i) Referto part (i) of 32.9(B)
(i) Refer to part (v) of 32.9(B)
(i) Refer to part (viii) of 32.9(B)
3. Referto 32.8(A)
4. Referto32.9

HINTSTO TERMINAL QUESTIONS

1. () Referto32.3
(i) Referto parts (i) to (iii) of 32.6(C)
() Refer to 32.5

2. () Referto324
() Referto32.9(B)

3. Provisonof air or rail travel services, upkeep and expansion of their network
toal placesof tourist interest; concessionsand discounted farefor different
categoriesof travellers; scopefor organisation of circuit tour; provision of
professional intermediariesrendering hospitality servicesduring travel, in
hotelsand at tourist spots; devel opment of innovative tourism of oneor the
other form and the existence of multifarious attractionsin aspecific tourist
area

4. Refer to 32.3 and 32.4

5. Refer to 32.3 and 32.7B; in refer to 1-2 paras of 32.8A and include the
following lines: A prompt clearance of baggage and simplification of legal
formdlitiesat theair portsrefer to visaor immigration/emigration of travelling
tourists. Thisassi stance savestouristsfrom unnecessary irritation.
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6. () Referto32.1and32.2
(i) Referto32.3

7. Refer to 32.8C

8. Refer to 32.8B

9. (i) Refer to first para of 32.9B
(i) Refer to para (v) of 32.9B
(iii) Refer to part (i) of 32.9B
(iv) Refer to part (vii) of 32.9B
(v) Refer to 32.9A.
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