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National Institute of Open Schooling
Secondary Course: Home Science
Lesson 22: Consumer Be Aware! Be Aware!
Worksheet -22

1. Enumerate thestandard marks for the following products:
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2. Give reasons for the following:

a)Milk sample turns blue black on adding few drops of Iodine solution.
b)Some tea leaves got stuck to the magnet when a magnet was brought near to it.
c)Few of the black pepper seeds were found floating in water.

3. Answer the following questions:

a)When was the COPRA Act amended?
b)What is the minimum duration a consumer can seek redressal?

c¢)What is the maximum duration for settling a dispute?
d)What is the procedure to file a complaint and seek redressal in a Consumer Court?



4. Answer the following questions:

a)  What does the signboard ‘Customer is King’ signify?

b)  What are the two concerns shared by Riya with her Dadaji?

c¢) How does Dadaji explain Rahul about shopkeepers keeping their customers happy?
d)  What Rights are talked about in this comic strip?

e)  What is the message delivered from this comic strip to the community?

[ DADAJ! AND WORLD
CONSLIMER DAY
By Vivek Chakravarty

DADAJI, WHY
DOES THIS SHOP'S
SIBNBOARD SAY
"CUSTOMER IS
KING"? HOW DOES
BEING A CUSTOMER ﬂn
MAKE YOU A KINGF |o

YES, THEY SHOULD. IF THEY
) DOM'T TREAT THEIR CUSTOMERS
WELL, THEN CUSTOMERS WON'T
BUY THINGS FROM THEIR SHOP.
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L= | DADAJI, HOW CAN SHOPKEEPERS

BUT DADAJI, SOME SHOPKEEPERS
NEITHER TREAT THEIR CUSTOMERS
WELL NOR DO THEY GIVE THEIR
| CUSTOMERS CORRECT INFORMATION
| AND WE CAN'T DO ANYTHING ABOUT IT.
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RIYA AND RAHLIL 60 TO THE MALL WITH DADAJI.

RAHUL, THE SUCCESS OF A SHOP,
THE POPLLARITY OF ITS
PRODUCTS ARE ALL THINGS THAT
DEPEND ON CUSTOMERS. THIS IS
WHY CLUSTOMER IS CALLED A KING.

SHOIJLD TREAT THEIR
CUSTOMERS WELL.

THEY SHOULD GIVE THEIR CUSTOMERS CORRECT
INFORMATION ABOUT PRODUCTS, THEY SHOULD
SELL THE PRODUCTS AT THE RIGHT PRICE,
THEY SHOLLD ALSO SOLVE ANY DOLBTS THAT )
CUSTOMERS HAVE AND MOST IMPORTANTLY, THEY }
SHOLULD TREAT THEIR CUSTOMERS PROPERLY.

= MAKE THEI STOMEES HAPPY? |7

THAT IS NOT TRUE, RIYA. DO YOL KNOW
THAT CUSTOMERS HAVE RIGHTS TOOF
THEY CAN USE THESE RIGHTS TO TEACH
A LESSON TO THOSE SHOPKEEPERS OR
MANUFACTURERS WHO SELL INFERIOR
PRODUCTS TO THEM.

5. Answer the following questions:

a)

b)
commodity?
¢)  What are various taxes added to
d)
e)

product?

Name the programme associated with Consumer Awareness.
What are the important points to be kept in mind while buying any packaged

the MRP of the product?

Why should a consumer bargain on the MRP of any product?
Where can a Consumer lodge his complaint in case the information is missing from the




f)  Which Ministry or Department is associated with such problems?



