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BUSINESS STUDIES

√ÿÊfl‚ÊÁÿ∑§ •äÿÿŸ
(319)

Day and Date of Examination :

(¬⁄UËˇÊÊ ∑§Ê ÁŒŸ fl ÁŒŸÊ¥∑§)

Signature of Invigilators :

(ÁŸ⁄UËˇÊ∑§Ê¥ ∑§ „SÃÊˇÊ⁄U) 1. 

2. 

General Instructions :

1. Candidate must write his/her Roll Number on the first page of the Question Paper.
2. Please check the Question Paper to verify that the total pages and total number of questions contained in the

Question Paper are the same as those printed on the top of the first page. Also check to see that the questions are
in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the specified
places will lead to disqualification of the candidate.

4. Write your Question Paper code No. 64/OSS/2-A on the Answer-Book.
5. (a) The Question Paper is in English/Hindi medium only. However, if you wish, you can answer in any one

of the languages listed below :
English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.
You are required to indicate the language you have chosen to answer in the box provided in the Answer-
Book.

(b) If you choose to write the answer in the language other than Hindi and English, the responsibility for any
errors/mistakes in understanding the question will be yours only.

‚Ê◊Êãÿ •ŸÈŒ‡Ê —
1. ¬⁄UËˇÊÊÕË¸ ¬˝‡Ÿ-¬òÊ ∑§ §¬„‹ ¬Îc∆U ¬⁄U •¬ŸÊ •ŸÈ∑˝§◊Ê¥∑§ •fl‡ÿU Á‹π¥–
2. ∑Î§¬ÿÊ ¬˝‡Ÿ-¬òÊ ∑§Ê ¡ÊÚ°ø ‹¥ Á∑§ ¬˝‡Ÿ-¬òÊ ∑§ ∑È§‹ ¬Îc∆UÊ¥ ÃÕÊ ¬˝‡ŸÊ¥ ∑§Ë ©ÃŸË „Ë ‚¥ÅUÿÊ „Ò Á¡ÃŸË ¬˝Õ◊ ¬Îc∆ ∑ §‚’‚ ™§¬⁄U ¿U¬Ë „Ò– ß‚

’ÊÃ ∑§Ë ¡ÊÚ°ø ÷Ë ∑§⁄U ‹¥ Á∑§ ¬˝‡Ÿ ∑˝ Á◊∑§ UM§¬ ◊¥ „Ò¥–
3. § ©ûÊ⁄U-¬ÈÁSUÃ∑§Ê ◊¥ ¬„øÊŸ-Áøq ’ŸÊŸ •ÕflÊ ÁŸÁŒ¸c≈U SÕÊŸÊ¥ ∑§§•ÁÃÁ⁄UÄÃ ∑§„Ë¥ ÷Ë •ŸÈ∑˝§◊Ê¥∑§ Á‹πŸ ¬⁄U ¬⁄UËˇÊÊÕË¸ ∑§Ê •ÿÊÇÿ ∆U„⁄UÊÿÊ

¡ÊÿªÊ–
4. •¬ŸË ©ûÊ⁄U-¬ÈÁSUÃ∑§Ê ¬⁄U ¬˝‡Ÿ-¬òÊ ∑§Ë ∑§Ê«U ‚¥ÅÿÊ 64/OSS/2-A Á‹π¥–
5. (∑§) ¬˝‡Ÿ-¬òÊ ∑§fl‹ Á„¥ŒË/•¥ª˝¡Ë ◊¥ „Ò–  Á»§⁄U ÷Ë, ÿÁŒ •Ê¬ øÊ„¥ ÃÊ ŸËø ŒË ªß¸ Á∑§‚Ë ∞∑§ ÷Ê·Ê ◊¥ ©ûÊ⁄ Œ ‚∑§Ã „Ò¥ —

•¥ª˝¡Ë, Á„¥ŒË, ©ŒÍ¸, ¬¥¡Ê’Ë, ’°ª‹Ê, ÃÁ◊‹, ◊‹ÿÊ‹◊, ∑§ãŸ«∏, Ã‹ÈªÈ, ◊⁄UÊ∆UË, ©Á«∏ÿÊ, ªÈ¡⁄UÊÃË, ∑§Ê¥∑§áÊË, ◊ÁáÊ¬È⁄UË, •‚Á◊ÿÊ,
Ÿ¬Ê‹Ë, ∑§‡◊Ë⁄UË, ‚¥S∑Î§Ã§•ÊÒ⁄U Á‚¥œË–
∑Î§¬ÿÊ ©ûÊ⁄U-¬ÈÁSÃ∑§Ê ◊¥ ÁŒ∞ ª∞ ’ÊÚÄ‚ ◊¥ Á‹π¥ Á∑§ •Ê¬ Á∑§‚ ÷Ê·Ê ◊¥ ©ûÊ⁄U Á‹π ⁄U„ „Ò¥–

(π) ÿÁŒ •Ê¬ Á„¥ŒË ∞fl¥ •¥ª˝¡Ë ∑§ •ÁÃÁ⁄UÄÃ Á∑§‚Ë •ãÿ ÷Ê·Ê ◊¥ ©ûÊ⁄U Á‹πÃ „Ò¥ ÃÊ ¬˝‡Ÿ ∑§Ê ‚◊¤ÊŸ ◊¥ „ÊŸ flÊ‹Ë
òÊÈÁ≈UÿÊ¥/ª‹ÁÃÿÊ¥ ∑§Ë Á¡ê◊UŒÊ⁄Ë ∑ fl‹ •Ê¬∑§Ë „ÊªË–

This Question Paper consists of 30 questions and 7 printed pages.

ß‚ ¬˝‡Ÿ-¬òÊ ◊¥ 30 ¬˝‡Ÿ ÃÕÊ 7 ◊ÈÁŒ˝Ã ¬Îc∆U „Ò¥–

Roll No.

•ŸÈ∑˝§◊Ê¥∑§
Code No.

∑§Ê«U Ÿ¥.
64/OSS/2

SET/‚≈ A
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BUSINESS STUDIES

√ÿÊfl‚ÊÁÿ∑§ •äÿÿŸ

(319)

Time : 3 Hours ] [ Maximum Marks : 100

‚◊ÿ — 3 ÉÊá≈U ] [ ¬ÍáÊÊZ∑§ — 100

Note : (i) All questions are compulsory.  There is no overall choice, however, alternative choices
are given in some questions.  In such questions, you have to attempt only one choice.

(ii) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate.  Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question.  No
extra time is allotted for attempting multiple-choice questions.

ÁŸŒ¸‡Ê — (i) ‚÷Ë ¬˝‡ŸÊ¥ ∑§ ©ûÊ⁄U Œ¥–  ¬ÍáÊ¸ ¬˝‡Ÿ-¬òÊ ◊¥ Áfl∑§À¬ Ÿ„Ë¥ „Ò¥, Á»§⁄U ÷Ë ∑È§¿U ¬˝‡ŸÊ¥ ◊¥ •Ê¥ÃÁ⁄U∑§ Áfl∑§À¬ „Ò¥–  ∞‚ ‚÷Ë
¬˝‡ŸÊ¥ ◊¥ •Ê¬∑§Ê ∞∑§ „Ë Áfl∑§À¬ ∑§Ê ©ûÊ⁄U ŒŸÊ „Ò–

(ii) ¬˝àÿ∑§ ¬˝‡Ÿ ∑§ ‚Ê◊Ÿ ©‚∑§ •¥∑§ Œ‡ÊÊ¸∞ ª∞ „Ò¥–

(iii) ¬˝‡Ÿ ‚¥ÅÿÊ 1 ‚ 10 Ã∑§ ∑§ ¬˝àÿ∑§ ¬˝‡Ÿ ◊¥ øÊ⁄U Áfl∑§À¬ - (A), (B), (C) ÃÕÊ (D) ÁŒ∞ ª∞ „Ò¥, Á¡Ÿ◊¥ ‚ ∞∑§
‚’‚ ©¬ÿÈÄÃ „Ò–  øÊ⁄UÊ¥ Áfl∑§À¬Ê¥ ◊¥ ‚ ‚„Ë ©ûÊ⁄U øÈŸ¥ ÃÕÊ •¬ŸË ©ûÊ⁄U-¬ÈÁSÃ∑§Ê ◊¥ ¬˝‡Ÿ ‚¥ÅÿÊ ∑§ ‚Ê◊Ÿ ©ûÊ⁄U
Á‹π¥–  ’„È-Áfl∑§À¬Ë ¬˝‡ŸÊ¥ ∑§ Á‹∞ •ÁÃÁ⁄UÄÃ ‚◊ÿ Ÿ„Ë¥ ÁŒÿÊ ¡Ê∞ªÊ–

1. This principle of management states that placement of man and materials should be properly
made :
(A) Unity of Command (B) Unity of Direction
(C) Scalar Chain (D) Order

¬˝’¥œ ∑§Ê ÿ„ Á‚hÊãÃ ©À‹π ∑§⁄UÃÊ „Ò Á∑§ üÊ◊ •ÊÒ⁄U ‚Ê◊ª˝Ë ŒÊŸÊ¥ ∑§Ë ©ÁøÃ √ÿflSÕÊ „ÊŸË øÊÁ„∞ —
(A) •ÊŒ‡Ê ∑§Ë ∞∑§ÃÊ (B) ÁŸŒ¸‡Ê ∑§Ë ∞∑§ÃÊ
(C) ‚Ê¬ÊŸ oÎ¥π‹Ê (D) ‚◊ÈÁøÃ √ÿflSÕÊ

2. Under functional foremanship who among the following has to ensure that output agrees to
the standard of quality set by the planning department :
(A) Inspector (B) Speed Boss
(C) Gang Boss (D) Time and Cost Clerk

∑§ÊÿÊ¸ŸÈ‚Ê⁄ ‚¥ª∆UŸ ∑§ •ãÃª¸Ã ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ ÿ„ ‚ÈÁŸÁ‡øÃ ∑§⁄UÃÊ „Ò Á∑§ ©à¬ÊŒŸ ÿÊ¡ŸÊ Áfl÷Êª mÊ⁄UÊ SÕÊÁ¬Ã ªÈáÊflûÊÊ
◊ÊŸ∑§Ê¥ ∑§ •ŸÈM§¬ „Ò —
(A) ÁŸ⁄UËˇÊ∑§ (B) ªÁÃ ŸÊÿ∑§
(C) ≈UÊ‹Ë ŸÊÿ∑§ (D) ‚◊ÿ ∞fl¥ ‹ÊªÃ Á‹Á¬∑§

1

1
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3. Which of the following type of organisation is managed by officially appointed managers ?

(A) Informal (B) Formal

(C) Both (A) and (B) (D) None of the above

ÁŸêŸ ◊¥ ‚ Á∑§‚ ¬˝∑§Ê⁄U ∑§ ‚¥ª∆UŸ ∑§Ê ¬˝’¥œ •Áœ∑§ÊÁ⁄U∑§ M§¬ ‚ ÁŸÿÈÄÃ Á∑§∞ ª∞ ¬˝’¥œ∑§Ê¥ mÊ⁄UÊ Á∑§ÿÊ ¡ÊÃÊ „Ò?

(A) •ŸÊÒ¬øÊÁ⁄U∑§ (B) •ÊÒ¬øÊÁ⁄U∑§

(C) ŒÊŸÊ¥ (A) ÃÕÊ (B) (D) ©¬⁄UÊÄÃ ◊¥ ‚ ∑§Êß¸ Ÿ„Ë¥

4. This function of management helps in getting right people, for the right job and at the right
time :

(A) Planning (B) Organising (C) Staffing (D) Directing

¬˝’¥œ ∑§Ê ÿ„ ∑§Êÿ¸ ©ÁøÃ ‚◊ÿ ¬⁄U, ©ÁøÃ ¬Œ ∑§ Á‹∞ ÃÕÊ ©ÁøÃ ‹ÊªÊ¥ ∑§Ê ¬˝ÊåÃ ∑§⁄UŸ ◊¥ ‚„ÊÿÃÊ ¬˝ŒÊŸ ∑§⁄UÃÊ „Ò —

(A) ÁŸÿÊ¡Ÿ (B) ‚¥ª∆UŸ (C) ÁŸÿÈÁÄÃ∑§⁄UáÊ (D) ÁŸŒ¸‡ÊŸ

5. The maturity period of this money market instrument ranges from 15 days to one year :

(A) Call Money (B) Treasury Bill

(C) Commercial Paper (D) Certificate of Deposit

ß‚ ◊ÈŒ˝Ê ’Ê$¡Ê⁄U ¬˝¬òÊ ∑§Ë ¬Á⁄U¬ÄflÃÊ •flÁœ 15 ÁŒŸ ‚ ∞∑§ fl·¸ „ÊÃË „Ò —

(A) ◊Ê¥ª ◊ÈŒ˝Ê (B) ≈˛U$¡⁄UË Á’‹

(C) flÊÁáÊÁíÿ∑§ ¬˝¬òÊ (D) ¡◊Ê ¬˝◊ÊáÊ¬òÊ

6. A contract whereby one can use the assets of the other with due permission of the owner on
payment of rent without purchasing them is called :

(A) Foreign Investment (B) Lease Finance

(C) Retention of Profit (D) Cash Credit

∞∑§ ∞‚Ê •ŸÈ’¥œ Á¡‚∑§ •ãÃª¸Ã ∞∑§ √ÿÁÄÃ Á∑§‚Ë •ãÿ √ÿÁÄÃ ∑§Ë ¬Á⁄U‚ê¬ÁûÊÿÊ¥ ∑§Ê ©¬ÿÊª ◊ÊÁ‹∑§ ∑§Ë ‚„◊ÁÃ ‚
©ã„¥ ∑˝§ÿ Á∑§ÿ Á’ŸÊ Á∑§⁄UÊÿÊ ÷ÈªÃÊŸ ∑§⁄U∑§ ∑§⁄U ‚∑§ÃÊ „Ò, ∑§„‹ÊÃÊ „Ò —

(A) ÁflŒ‡ÊË ÁŸfl‡Ê (B) ¬^Ê ¬⁄U ÁflûÊËÿŸ

(C) ‹Ê÷Ê¥ ∑§Ê ‚¥øÿ (D) ŸªŒ ‚Êπ

1

1

1

1
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7. The function of marketing that involves collection and analysis of facts relevant to various
aspects of marketing is called :

(A) Product Planning and Development

(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

Áfl¬áÊŸ ∑§Ê fl„ ∑§Êÿ¸ Á¡‚◊¥ Áfl¬áÊŸ ‚ ‚¥’¥ÁœÃ ÁflÁ÷ãŸ ¬„‹È•Ê¥ ∑§ Á‹∞ ÃâÿÊ¥ ∑§Ê ‚¥ª˝„áÊ •ÊÒ⁄U Áfl‡‹·áÊ ‚Áê◊Á‹Ã
„Ò, ∑§„‹ÊÃÊ „Ò —

(A) ©à¬ÊŒ ÿÊ¡ŸÊ •ÊÒ⁄U Áfl∑§Ê‚

(B) Áfl¬áÊŸ ‡ÊÊœ

(C) ◊ÊŸ∑§Ë∑§⁄UáÊ •ÊÒ⁄U üÊáÊË∑§⁄UáÊ

(D) ©à¬ÊŒ ∑§Ê ‚¥flœ¸Ÿ

8. Which of the following is not an element of marketing mix ? 1

(A) Publicity (B) Product (C) Promotion (D) Price

ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ-‚Ê Áfl¬áÊŸ Á◊üÊ ∑§Ê ∞∑§ ÉÊ≈U∑§ Ÿ„Ë¥ „Ò?

(A) ¬˝øÊ⁄U (B) ©à¬ÊŒ (C) ¬˝flÃ¸Ÿ (D) ◊ÍÀÿ

9. Which of the following methods of pricing is used for introduction of new products ?

(A) Competition Based Pricing (B) Demand Based Pricing

(C) Cost Based Pricing (D) Objective Based Pricing

ÁŸêŸ ◊¥ ‚ ◊ÍÀÿÁŸœÊ¸⁄UáÊ ∑§Ë ∑§ÊÒŸ ‚Ë ÁflÁœ Ÿ∞ ©à¬ÊŒÊ¥ ∑§Ê ’Ê$¡Ê⁄U ◊¥ ©ÃÊ⁄UŸ ∑§ Á‹∞ ©¬ÿÊª ∑§Ë ¡ÊÃË „Ò?

(A) ¬˝ÁÃÿÊÁªÃÊ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ (B) ◊Ê¥ª •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ
(C) ‹ÊªÃ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ (D) ‹ˇÿ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ

10. Under which of the following Consumer Right a consumer has a right to receive knowledge
and skill to become informed consumer ?

(A) Right to be informed (B) Right to choose

(C) Right to be heard (D) Right to consumer education

ÁŸêŸ ◊¥ ‚ Á∑§‚ ©¬÷ÊÄÃÊ •Áœ∑§Ê⁄U ∑§ •ãÃª¸Ã ∞∑§ ©¬÷ÊÄÃÊ ∑§Ê ∞∑§ ‚ÍÁøÃ ©¬÷ÊÄÃÊ ’ŸŸ ∑§ Á‹∞ ôÊÊŸ ÃÕÊ
∑§ÊÒ‡Ê‹ ¬˝ÊåÃ ∑§⁄UŸ ∑§Ê •Áœ∑§Ê⁄U „Ò?

(A) ‚ÍøŸÊ ¬ÊŸ ∑§Ê •Áœ∑§Ê⁄U (B) øÿŸ ∑§Ê •Áœ∑§Ê⁄U

(C) ‚ÈŸflÊß¸ ∑§Ê •Áœ∑§Ê⁄U (D) ©¬÷ÊÄÃÊ Á‡ÊˇÊÊ ∑§Ê •Áœ∑§Ê⁄U

1

1

1
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11. Name the function of management that harmonises group efforts so as to achieve common
objectives.  Also list any five characteristics of this function.

¬˝’¥œ ∑§ ©‚ ∑§Êÿ¸ ∑§Ê ŸÊ◊ ŒËÁ¡∞ ¡Ê ‚◊ÊŸ ©g‡ÿÊ¥ ∑§Ë ¬˝ÊÁåÃ ∑§ Á‹∞ ‚◊Í„ ∑§ ¬˝ÿàŸÊ¥ ◊¥ ∞∑§M§¬ÃÊ ‹ÊÃÊ „Ò–  ß‚
∑§Êÿ¸ ∑§Ë Á∑§ã„Ë¥ ¬Ê°ø Áfl‡Ê·ÃÊ•Ê¥ ∑§Ë ‚ÍøË ÷Ë ŒËÁ¡∞–

12. Name and explain the concept in organising that refers to the systematic effort to delegate
authority at all levels of management and in all departments.

‚¥ª∆UŸ ∑§Ë ©‚ •flœÊ⁄UáÊÊ ∑§Ê ŸÊ◊ ŒËÁ¡∞ ÃÕÊ ‚◊¤ÊÊß∞ Á¡‚∑§Ê •Õ¸ ©Ÿ ∑˝§◊’h ¬˝ÿàŸÊ¥ ‚ „Ò Á¡Ÿ∑§ mÊ⁄UÊ ¬˝’¥œŸ ∑§
‚÷Ë SÃ⁄UÊ¥ •ÊÒ⁄U ‚◊SÃ Áfl÷ÊªÊ¥ ◊¥ •Áœ∑§Ê⁄U •¥Ã⁄UáÊ „ÊÃÊ „Ò–

13. Explain the importance of business finance by giving any three points. 3

∑§Êß¸ ÃËŸ Á’ãŒÈ ŒÃ „È∞ √ÿfl‚ÊÁÿ∑§ ÁflûÊ ∑§ ‹Ê÷Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

14. Distinguish between ‘advertising’ and ‘publicity’ on the following basis : 3

(a) Payment (b) Identified Sponsor (c) Purpose

“ÁflôÊÊ¬Ÿ” ∞fl¥ “¬˝øÊ⁄U” ◊¥ ÁŸêŸ ∑§ •ÊœÊ⁄U ¬⁄U •ãÃ⁄U ŒËÁ¡∞ —

(a) ÷ÈªÃÊŸ (b) ÁŸÁ‡øÃ ¬„øÊŸ ∑§ ¬˝ÊÿÊ¡∑§ (c) ‹ˇÿ

15. Describe the various types of products on the basis of tangibility. 3

◊ÍÃ¸M§¬ÃÊ ∑§ •ÊœÊ⁄U ¬⁄U ÁflÁ÷ãŸ ¬˝∑§Ê⁄U ∑§ ©à¬ÊŒÊ¥ ∑§Ê fláÊ¸Ÿ ∑§ËÁ¡∞–

16. Explain any four points that highlights the nature of principles of management. 4

¬˝’¥œ ∑§ Á‚hÊãÃÊ¥ ∑§Ë ¬˝∑Î§ÁÃ ¬⁄U ¬˝∑§Ê‡Ê «UÊ‹Ÿ flÊ‹Ë Á∑§ã„Ë¥ øÊ⁄U Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

17. State any four benefits of training to employees. 4

∑§◊¸øÊÁ⁄UÿÊ¥ ∑§Ê ¬˝Á‡ÊˇÊáÊ ∑§ Á∑§ã„Ë¥ øÊ⁄U ‹Ê÷Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

18. Explain the need for business finance with the help of any four points. 4

Á∑§ã„Ë¥ øÊ⁄U Á’ãŒÈ•Ê¥ ∑§Ë ‚„ÊÿÃÊ ‚ √ÿfl‚ÊÁÿ∑§ ÁflûÊ ∑§Ë •Êfl‡ÿ∑§ÃÊ ∑§Ê ‚◊¤ÊÊß∞–

19. Explain ‘Awareness Programmes’ as means of Consumer Protection. 4

©¬÷ÊÄÃÊ ‚¥⁄UˇÊáÊ ∑§ ‚ÊœŸÊ¥ ∑§ M§¬ ◊¥ “¡ÊªM§∑§ÃÊ ∑§Êÿ¸∑˝§◊Ê¥” ∑§Ê ‚◊¤ÊÊß∞–

20. ‘Wholesalers and retailers provide useful services to both producers and consumers’.  In the
light of this statement explain the role of middleman in the Chain of distribution.

“ÕÊ∑§ Áfl∑˝§ÃÊ ∞fl¥ »È§≈U∑§⁄U Áfl∑˝§ÃÊ ©à¬ÊŒ∑§Ê¥ ∞fl¥ ©¬÷ÊÄÃÊ•Ê¥ ŒÊŸÊ¥ ∑§Ê ©¬ÿÊªË ‚flÊ∞° ¬˝ŒÊŸ ∑§⁄UÃ „Ò¥–”  ß‚ ∑§ÕŸ ∑§
¬˝∑§Ê‡Ê ◊¥ ÁflÃ⁄UáÊ oÎ¥π‹Ê ◊¥ ◊äÿSÕÊ¥ ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

3

3

4
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21. Explain ‘Work Studies’ as techniques of scientific management. 5

flÒôÊÊÁŸ∑§ ¬˝’¥œ, ∑§Ë ÁflÁœÿÊ¥ ∑§ M§¬ ◊¥ “∑§Êÿ¸ •äÿÿŸÊ¥” ∑§Ê ‚◊¤ÊÊß∞–

22. State any five points of importance of communication. 5

‚¥¬˝·áÊ ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

23. With the help of any five points explain the role of small business in India. 5

Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ë ‚„ÊÿÃÊ ‚ ÷Ê⁄UÃ ◊¥ ‹ÉÊÈ ©lÊª ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

24. Explain any five objectives of ‘Marketing’. 5

“Áfl¬áÊŸ” ∑§ Á∑§ã„Ë¥ ¬Ê°ø ©g‡ÿÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

25. Explain any five points of importance of external trade. 5

’Ês √ÿÊ¬Ê⁄U ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

26. Is management a ‘Science’ ?  Explain. 6

ÄÿÊ ¬˝’¥œ ∞∑§ “ÁflôÊÊŸ” „Ò?  ‚◊¤ÊÊß∞–

OR / •ÕflÊ

The three levels of management taken together form the ‘hierarchy of management’.  Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

¬˝’¥œ ∑§ ÃËŸÊ¥ SÃ⁄U ‚¥ÿÈÄÃ M§¬ ‚ “¬˝’¥œ ∑§ ‚Ê¬ÊŸ” ’ŸÊÃ „Ò– ∞∑§ ÁøòÊ ∑§Ë ‚„ÊÿÃÊ ‚ ¬˝’ãœ ∑§ ÁflÁ÷ãŸ SÃ⁄UÊ¥ ∑§
∑§ÊÿÊZ, ¬ŒÊ¥ ∞fl¥ ‚ê’ãœÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

27. ‘Planning is of great importance to management.  Inspite of this fact it suffers from many
limitations’.  Explain any three such limitations.

“¬˝’¥œ ∑§ Á‹∞ ÁŸÿÊ¡Ÿ ∑§Ê •àÿÁœ∑§ ◊„àfl „Ò–  ß‚ ∑§ ’Êfl¡ÍŒ ß‚∑§Ë ’„ÈÃ ‚Ë ‚Ë◊Ê∞° „Ò–”  ∞‚Ë Á∑§ã„Ë¥ ÃËŸ
‚Ë◊Ê•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

OR / •ÕflÊ

‘Directing is management in action’.  In the light of this statement state any six points of
importance of directing function of management.

“Á∑˝§ÿÊ‡ÊË‹ ¬˝’¥œ „Ë ÁŸŒ¸‡ÊŸ „Ò–”  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ÁŸŒ¸‡ÊŸ ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¿U— Á’ãŒÈ•Ê¥ ∑§Ê ©À‹π
∑§ËÁ¡∞–

6
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28. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ?  Do
you agree with this statement ?  Give reason in support of your answer by clearly stating
the meaning of speculation.

“∑È§¿U ‹Êª ‚≈˜U≈U’Ê¡Ë ∑§Ê •ÊÒ⁄U ∑È§¿U Ÿ„Ë¥ ’ÁÀ∑§ ¡È•Ê ‚◊¤ÊÃ „Ò •ÊÒ⁄U ß‚ ∞∑§ ŒÊ· ◊ÊŸÃ „Ò”–  ÄÿÊ •Ê¬ ß‚ ∑§ÕŸ
‚ ‚„◊Ã „Ò?  ‚^’Ê¡Ë ∑§ •Õ¸ ∑§Ê S¬c≈U M§¬ ‚ ©À‹π ∑§⁄UÃ „È∞ •¬Ÿ ©ûÊ⁄U ∑§ ‚◊Õ¸Ÿ ◊¥ ∑§Ê⁄UáÊ ŒËÁ¡∞–

OR / •ÕflÊ

‘The amount of working capital requirements varies from business to business and from
period to period.’  In the light of this statement explain any four factors affecting the working
capital requirements of business.

“∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ∞¥ ∞∑§ √ÿfl‚Êÿ ‚ ŒÍ‚⁄U √ÿfl‚Êÿ ∞fl¥ ∞∑§ •flÁœ ‚ ŒÍ‚⁄UË •flÁœ ◊¥ Á÷ãŸ „ÊÃË
„Ò”–  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ∞∑§ √ÿfl‚Êÿ ∑§Ë ∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ ∑§Ê ¬˝÷ÊÁflÃ ∑§⁄UŸ flÊ‹ Á∑§ã„Ë¥ øÊ⁄U
∑§Ê⁄U∑§Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

29. ‘The marketing concept is characterised according to the philosophy of the producer’.
Explain any four such marketing philosophies.

“Áfl¬áÊŸ •flœÊ⁄UáÊÊ ©à¬ÊŒ∑§ ∑§ Œ‡Ê¸Ÿ ∑§ •ÊœÊ⁄U ¬⁄U ø‹ÃË „Ò–”  ∞‚Ë Á∑§ã„Ë¥ øÊ⁄U Áfl¬áÊŸ •flœÊ⁄UáÊÊ•Ê¥ ∑§Ê
‚◊¤ÊÊß∞–

OR / •ÕflÊ

‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’.  Explain how ?

“•Ê¡ ÁflôÊÊ¬Ÿ ‚ Ÿ ∑§fl‹ ©à¬ÊŒ∑§Ê¥ ∑§Ê ‹Ê÷ „Ò, ’ÁÀ∑§ ª˝Ê„∑§Ê¥ •ÊÒ⁄U ‚◊Ê¡ ∑§ Á‹∞ ÷Ë ß‚∑§ ‹Ê÷ „Ò–”  ‚◊¤ÊÊß∞
∑Ò§‚?

30. ‘Franchise is a form of retailing wherein two parties enter into an agreement in which one
party authorises others to sell on produce and sell specified goods and services’.  In the
light of this statement state any six characteristics of franchise.

“»˝Ò¥§øÊß¡ ∞∑§ ¬˝∑§Ê⁄U ∑§Ê »È§≈U∑§⁄U √ÿÊ¬Ê⁄U •ŸÈ’¥œ „Ò Á¡‚◊¥ ŒÊ ¬ˇÊ ∞∑§ ‚◊¤ÊÊÒÃÊ ∑§⁄UÃ „Ò, Á¡‚◊¥ ∞∑§ ¬ˇÊ ŒÍ‚⁄U ¬ˇÊ
∑§Ê ÁŸœÊ¸Á⁄UÃ flSÃÈ•Ê¥ •ÕflÊ ‚flÊ•Ê¥ ∑§Ê ’øŸ •ÕflÊ ©à¬ÊŒŸ ∑§⁄U ’øŸ ∑§ Á‹∞ •Áœ∑Î§Ã ∑§⁄UÃÊ „Ò–”  ß‚ ∑§ÕŸ
∑§ ¬˝∑§Ê‡Ê ◊¥ »˝Ò¥§øÊß¡ ∑§Ë Á∑§ã„Ë¥ ¿U— Áfl‡Ê·ÃÊ•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

OR / •ÕflÊ

State any six roles that consumer organisations perform to protect the consumers from
being exploited from business.

©¬÷ÊÄÃÊ ‚¥ª∆UŸÊ¥ mÊ⁄UÊ ©¬÷ÊÄÃÊ•Ê¥ ∑§Ê √ÿfl‚Êÿ ‚ „ÊŸ flÊ‹ ‡ÊÊ·áÊ ‚ ‚¥⁄UˇÊáÊ „ÃÈ ÁŸc¬ÊÁŒÃ ∑§Ë ¡ÊŸflÊ‹Ë Á∑§ã„Ë¥
¿U— ÷ÍÁ◊∑§Ê•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

- o O o -

6

6

6
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BUSINESS STUDIES

√ÿÊfl‚ÊÁÿ∑§ •äÿÿŸ

(319)

Time : 3 Hours ] [ Maximum Marks : 100

‚◊ÿ — 3 ÉÊá≈U ] [ ¬ÍáÊÊZ∑§ — 100

Note : (i) All questions are compulsory.  There is no overall choice, however, alternative choices
are given in some questions.  In such questions, you have to attempt only one choice.

(ii) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate.  Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question.  No
extra time is allotted for attempting multiple-choice questions.

ÁŸŒ¸‡Ê — (i) ‚÷Ë ¬˝‡ŸÊ¥ ∑§ ©ûÊ⁄U Œ¥–  ¬ÍáÊ¸ ¬˝‡Ÿ-¬òÊ ◊¥ Áfl∑§À¬ Ÿ„Ë¥ „Ò¥, Á»§⁄U ÷Ë ∑È§¿U ¬˝‡ŸÊ¥ ◊¥ •Ê¥ÃÁ⁄U∑§ Áfl∑§À¬ „Ò¥–  ∞‚ ‚÷Ë
¬˝‡ŸÊ¥ ◊¥ •Ê¬∑§Ê ∞∑§ „Ë Áfl∑§À¬ ∑§Ê ©ûÊ⁄U ŒŸÊ „Ò–

(ii) ¬˝àÿ∑§ ¬˝‡Ÿ ∑§ ‚Ê◊Ÿ ©‚∑§ •¥∑§ Œ‡ÊÊ¸∞ ª∞ „Ò¥–

(iii) ¬˝‡Ÿ ‚¥ÅÿÊ 1 ‚ 10 Ã∑§ ∑§ ¬˝àÿ∑§ ¬˝‡Ÿ ◊¥ øÊ⁄U Áfl∑§À¬ - (A), (B), (C) ÃÕÊ (D) ÁŒ∞ ª∞ „Ò¥, Á¡Ÿ◊¥ ‚ ∞∑§
‚’‚ ©¬ÿÈÄÃ „Ò–  øÊ⁄UÊ¥ Áfl∑§À¬Ê¥ ◊¥ ‚ ‚„Ë ©ûÊ⁄U øÈŸ¥ ÃÕÊ •¬ŸË ©ûÊ⁄U-¬ÈÁSÃ∑§Ê ◊¥ ¬˝‡Ÿ ‚¥ÅÿÊ ∑§ ‚Ê◊Ÿ ©ûÊ⁄U
Á‹π¥–  ’„È-Áfl∑§À¬Ë ¬˝‡ŸÊ¥ ∑§ Á‹∞ •ÁÃÁ⁄UÄÃ ‚◊ÿ Ÿ„Ë¥ ÁŒÿÊ ¡Ê∞ªÊ–

1. Which of the following is not an element of delegation ? 1

(A) Assignment of Responsibility (B) Granting Authority

(C) Creating Accountability (D) Decentralization

ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ ‚Ê •¥Ã⁄UáÊ ∑§Ê ∞∑§ Ãàfl Ÿ„Ë¥ „Ò?

(A) ©ûÊ⁄UŒÊÁÿàfl ∑§Ê ‚ÊÒ¥¬ŸÊ (B) •Áœ∑§Ê⁄U ‚ÊÒ¬ŸÊ
(C) ¡flÊ’Œ„Ë ÁŸœÊ¸Á⁄UÃ ∑§⁄UŸÊ (D) Áfl∑§ãŒ˝Ë∑§⁄UáÊ

2. Which of the following is not a step in the selection procedure ? 1

(A) Unsolisited Applications (B) Screening the applications

(C) Checking references (D) Issue of appointment letter

ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ ‚Ê øÿŸ ¬˝Á∑˝§ÿÊ ∑§Ê ∞∑§ ø⁄UáÊ Ÿ„Ë¥ „Ò?

(A) •¬˝ÊÁÕ¸Ã •ÊflŒŸ (B) •ÊflŒŸ ¬òÊÊ¥ ∑§Ë ¡Ê°ø
(C) ‚¥Œ÷ÊZ ∑§Ë ¡Ê°ø (D) ÁŸÿÈÁÄÃ ¬òÊ ¡Ê⁄UË ∑§⁄UŸÊ
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3. Debentures that are repayable on a specified date are called : 1

(A) Redeemable debentures (B) Convertible debentures

(C) Secured debentures (D) Registered debentures

∞∑§ ÁflÁ‡Êc≈U ÁÃÁÕ ¬⁄U Œÿ ´§áÊ¬òÊ ∑§„‹ÊÃ „Ò¥ —

(A) ‡ÊÊœŸËÿ ´§áÊ¬òÊ (B) ¬Á⁄UflÃ¸ŸËÿ ´§áÊ¬òÊ

(C) ‚È⁄UÁˇÊÃ ´§áÊ¬òÊ (D) ¬¥¡Ë∑Î§Ã ´§áÊ¬òÊ

4. This principle of management states that placement of man and materials should be properly
made :

(A) Unity of Command (B) Unity of Direction

(C) Scalar Chain (D) Order

¬˝’¥œ ∑§Ê ÿ„ Á‚hÊãÃ ©À‹π ∑§⁄UÃÊ „Ò Á∑§ üÊ◊ •ÊÒ⁄U ‚Ê◊ª˝Ë ŒÊŸÊ¥ ∑§Ë ©ÁøÃ √ÿflSÕÊ „ÊŸË øÊÁ„∞ —

(A) •ÊŒ‡Ê ∑§Ë ∞∑§ÃÊ (B) ÁŸŒ¸‡Ê ∑§Ë ∞∑§ÃÊ
(C) ‚Ê¬ÊŸ oÎ¥π‹Ê (D) ‚◊ÈÁøÃ √ÿflSÕÊ

5. Under which of the following Consumer Right a consumer has a right to receive knowledge
and skill to become informed consumer ?

(A) Right to be informed (B) Right to choose

(C) Right to be heard (D) Right to consumer education

ÁŸêŸ ◊¥ ‚ Á∑§‚ ©¬÷ÊÄÃÊ •Áœ∑§Ê⁄U ∑§ •ãÃª¸Ã ∞∑§ ©¬÷ÊÄÃÊ ∑§Ê ∞∑§ ‚ÍÁøÃ ©¬÷ÊÄÃÊ ’ŸŸ ∑§ Á‹∞ ôÊÊŸ ÃÕÊ
∑§ÊÒ‡Ê‹ ¬˝ÊåÃ ∑§⁄UŸ ∑§Ê •Áœ∑§Ê⁄U „Ò?

(A) ‚ÍøŸÊ ¬ÊŸ ∑§Ê •Áœ∑§Ê⁄U (B) øÿŸ ∑§Ê •Áœ∑§Ê⁄U

(C) ‚ÈŸflÊß¸ ∑§Ê •Áœ∑§Ê⁄U (D) ©¬÷ÊÄÃÊ Á‡ÊˇÊÊ ∑§Ê •Áœ∑§Ê⁄U

6. Which of the following methods of pricing is used for introduction of new products ?

(A) Competition Based Pricing (B) Demand Based Pricing

(C) Cost Based Pricing (D) Objective Based Pricing

ÁŸêŸ ◊¥ ‚ ◊ÍÀÿÁŸœÊ¸⁄UáÊ ∑§Ë ∑§ÊÒŸ ‚Ë ÁflÁœ Ÿ∞ ©à¬ÊŒÊ¥ ∑§Ê ’Ê$¡Ê⁄U ◊¥ ©ÃÊ⁄UŸ ∑§ Á‹∞ ©¬ÿÊª ∑§Ë ¡ÊÃË „Ò?

(A) ¬˝ÁÃÿÊÁªÃÊ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ (B) ◊Ê¥ª •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ
(C) ‹ÊªÃ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ (D) ‹ˇÿ •ÊœÊÁ⁄UÃ ◊ÍÀÿÁŸœÊ¸⁄UáÊ

7. Under functional foremanship who among the following has to ensure that output agrees to
the standard of quality set by the planning department :

(A) Inspector (B) Speed Boss

(C) Gang Boss (D) Time and Cost Clerk

∑§ÊÿÊ¸ŸÈ‚Ê⁄ ‚¥ª∆UŸ ∑§ •ãÃª¸Ã ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ ÿ„ ‚ÈÁŸÁ‡øÃ ∑§⁄UÃÊ „Ò Á∑§ ©à¬ÊŒŸ ÿÊ¡ŸÊ Áfl÷Êª mÊ⁄UÊ SÕÊÁ¬Ã ªÈáÊflûÊÊ
◊ÊŸ∑§Ê¥ ∑§ •ŸÈM§¬ „Ò —

(A) ÁŸ⁄UËˇÊ∑§ (B) ªÁÃ ŸÊÿ∑§

(C) ≈UÊ‹Ë ŸÊÿ∑§ (D) ‚◊ÿ ∞fl¥ ‹ÊªÃ Á‹Á¬∑§

1

1

1

1
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8. The function of marketing that involves collection and analysis of facts relevant to various
aspects of marketing is called :

(A) Product Planning and Development

(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

Áfl¬áÊŸ ∑§Ê fl„ ∑§Êÿ¸ Á¡‚◊¥ Áfl¬áÊŸ ‚ ‚¥’¥ÁœÃ ÁflÁ÷ãŸ ¬„‹È•Ê¥ ∑§ Á‹∞ ÃâÿÊ¥ ∑§Ê ‚¥ª˝„áÊ •ÊÒ⁄U Áfl‡‹·áÊ ‚Áê◊Á‹Ã
„Ò, ∑§„‹ÊÃÊ „Ò —

(A) ©à¬ÊŒ ÿÊ¡ŸÊ •ÊÒ⁄U Áfl∑§Ê‚

(B) Áfl¬áÊŸ ‡ÊÊœ

(C) ◊ÊŸ∑§Ë∑§⁄UáÊ •ÊÒ⁄U üÊáÊË∑§⁄UáÊ

(D) ©à¬ÊŒ ∑§Ê ‚¥flœ¸Ÿ

9. Which of the following is not an element of marketing mix ? 1

(A) Publicity (B) Product (C) Promotion (D) Price

ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ-‚Ê Áfl¬áÊŸ Á◊üÊ ∑§Ê ∞∑§ ÉÊ≈U∑§ Ÿ„Ë¥ „Ò?

(A) ¬˝øÊ⁄U (B) ©à¬ÊŒ (C) ¬˝flÃ¸Ÿ (D) ◊ÍÀÿ

10. The maturity period of this money market instrument ranges from 15 days to one year :

(A) Call Money (B) Treasury Bill
(C) Commercial Paper (D) Certificate of Deposit

ß‚ ◊ÈŒ˝Ê ’Ê$¡Ê⁄U ¬˝¬òÊ ∑§Ë ¬Á⁄U¬ÄflÃÊ •flÁœ 15 ÁŒŸ ‚ ∞∑§ fl·¸ „ÊÃË „Ò —

(A) ◊Ê¥ª ◊ÈŒ˝Ê (B) ≈˛U$¡⁄UË Á’‹

(C) flÊÁáÊÁíÿ∑§ ¬˝¬òÊ (D) ¡◊Ê ¬˝◊ÊáÊ¬òÊ

11. Explain ‘Remuneration’ and ‘Order’ as principles of management. 3

“¬ÊÁ⁄UüÊÁ◊∑§” ÃÕÊ “‚◊ÈÁøÃ √ÿflSÕÊ” ∑§Ê ¬˝’¥œ ∑§ Á‚hÊãÃÊ¥ ∑§ M§¬ ◊¥ ‚◊¤ÊÊß∞–

12. Describe the various types of products on the basis of tangibility. 3

◊ÍÃ¸M§¬ÃÊ ∑§ •ÊœÊ⁄U ¬⁄U ÁflÁ÷ãŸ ¬˝∑§Ê⁄U ∑§ ©à¬ÊŒÊ¥ ∑§Ê fláÊ¸Ÿ ∑§ËÁ¡∞–

13. Distinguish between ‘advertising’ and ‘publicity’ on the following basis : 3

(a) Payment (b) Identified Sponsor (c) Purpose

“ÁflôÊÊ¬Ÿ” ∞fl¥ “¬˝øÊ⁄U” ◊¥ ÁŸêŸ ∑§ •ÊœÊ⁄U ¬⁄U •ãÃ⁄U ŒËÁ¡∞ —

(a) ÷ÈªÃÊŸ (b) ÁŸÁ‡øÃ ¬„øÊŸ ∑§ ¬˝ÊÿÊ¡∑§ (c) ‹ˇÿ

1

1
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14. Explain the importance of business finance by giving any three points. 3

∑§Êß¸ ÃËŸ Á’ãŒÈ ŒÃ „È∞ √ÿfl‚ÊÁÿ∑§ ÁflûÊ ∑§ ‹Ê÷Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

15. Name and explain the concept in organising that refers to the systematic effort to delegate
authority at all levels of management and in all departments.

‚¥ª∆UŸ ∑§Ë ©‚ •flœÊ⁄UáÊÊ ∑§Ê ŸÊ◊ ŒËÁ¡∞ ÃÕÊ ‚◊¤ÊÊß∞ Á¡‚∑§Ê •Õ¸ ©Ÿ ∑˝§◊’h ¬˝ÿàŸÊ¥ ‚ „Ò Á¡Ÿ∑§ mÊ⁄UÊ ¬˝’¥œŸ ∑§
‚÷Ë SÃ⁄UÊ¥ •ÊÒ⁄U ‚◊SÃ Áfl÷ÊªÊ¥ ◊¥ •Áœ∑§Ê⁄U •¥Ã⁄UáÊ „ÊÃÊ „Ò–

16. State any four benefits of training to employees. 4

∑§◊¸øÊÁ⁄UÿÊ¥ ∑§Ê ¬˝Á‡ÊˇÊáÊ ∑§ Á∑§ã„Ë¥ øÊ⁄U ‹Ê÷Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

17. Explain any four points that highlights the nature of principles of management. 4

¬˝’¥œ ∑§ Á‚hÊãÃÊ¥ ∑§Ë ¬˝∑Î§ÁÃ ¬⁄U ¬˝∑§Ê‡Ê «UÊ‹Ÿ flÊ‹Ë Á∑§ã„Ë¥ øÊ⁄U Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

18. State any four characteristics of a stock exchange. 4

‡Êÿ⁄U ’Ê$¡Ê⁄U ∑§Ë Á∑§ã„Ë¥ øÊ⁄U Áfl‡Ê·ÃÊ•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

19. Explain any two elements of promotion mix. 4

¬˝flÃ¸Ÿ Á◊üÊ ∑§ Á∑§ã„Ë¥ ŒÊ ÃàflÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

20. ‘Wholesalers and retailers provide useful services to both producers and consumers’.  In the
light of this statement explain the role of middleman in the Chain of distribution.

“ÕÊ∑§ Áfl∑˝§ÃÊ ∞fl¥ »È§≈U∑§⁄U Áfl∑˝§ÃÊ ©à¬ÊŒ∑§Ê¥ ∞fl¥ ©¬÷ÊÄÃÊ•Ê¥ ŒÊŸÊ¥ ∑§Ê ©¬ÿÊªË ‚flÊ∞° ¬˝ŒÊŸ ∑§⁄UÃ „Ò–”  ß‚ ∑§ÕŸ ∑§
¬˝∑§Ê‡Ê ◊¥ ÁflÃ⁄UáÊ oÎ¥π‹Ê ◊¥ ◊äÿSÕÊ¥ ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

21. Explain any five objectives of management. 5

¬˝’¥œ ∑§ Á∑§ã„Ë¥ ¬Ê°ø ©g‡ÿÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

22. Explain any five points of importance of external trade. 5

’Ês √ÿÊ¬Ê⁄U ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

23. Explain any five objectives of ‘Marketing’. 5

“Áfl¬áÊŸ” ∑§ Á∑§ã„Ë¥ ¬Ê°ø ©g‡ÿÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

4

3
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24. With the help of any five points explain the role of small business in India. 5

Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ë ‚„ÊÿÃÊ ‚ ÷Ê⁄UÃ ◊¥ ‹ÉÊÈ ©lÊª ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

25. State any five points of importance of communication. 5

‚¥¬˝·áÊ ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

26. ‘The marketing concept is characterised according to the philosophy of the producer’.  Explain
any four such marketing philosophies.

“Áfl¬áÊŸ •flœÊ⁄UáÊÊ ©à¬ÊŒ∑§ ∑§ Œ‡Ê¸Ÿ ∑§ •ÊœÊ⁄U ¬⁄U ø‹ÃË „Ò–”  ∞‚Ë Á∑§ã„Ë¥ øÊ⁄U Áfl¬áÊŸ •flœÊ⁄UáÊÊ•Ê¥ ∑§Ê
‚◊¤ÊÊß∞–

OR / •ÕflÊ
‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’.  Explain how ?

“•Ê¡ ÁflôÊÊ¬Ÿ ‚ Ÿ ∑§fl‹ ©à¬ÊŒ∑§Ê¥ ∑§Ê ‹Ê÷ „Ò, ’ÁÀ∑§ ª˝Ê„∑§Ê¥ •ÊÒ⁄U ‚◊Ê¡ ∑§ Á‹∞ ÷Ë ß‚∑§ ‹Ê÷ „Ò–”  ‚◊¤ÊÊß∞
∑Ò§‚?

27. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ?  Do
you agree with this statement ?  Give reason in support of your answer by clearly stating the
meaning of speculation.

“∑È§¿U ‹Êª ‚≈˜U≈U’Ê¡Ë ∑§Ê •ÊÒ⁄U ∑È§¿U Ÿ„Ë¥ ’ÁÀ∑§ ¡È•Ê ‚◊¤ÊÃ „Ò •ÊÒ⁄U ß‚ ∞∑§ ŒÊ· ◊ÊŸÃ „Ò”–  ÄÿÊ •Ê¬ ß‚ ∑§ÕŸ
‚ ‚„◊Ã „Ò?  ‚^’Ê¡Ë ∑§ •Õ¸ ∑§Ê S¬c≈U M§¬ ‚ ©À‹π ∑§⁄UÃ „È∞ •¬Ÿ ©ûÊ⁄U ∑§ ‚◊Õ¸Ÿ ◊¥ ∑§Ê⁄UáÊ ŒËÁ¡∞–

OR / •ÕflÊ
‘The amount of working capital requirements varies from business to business and from
period to period.’  In the light of this statement explain any four factors affecting the working
capital requirements of business.

“∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ∞¥ ∞∑§ √ÿfl‚Êÿ ‚ ŒÍ‚⁄U √ÿfl‚Êÿ ∞fl¥ ∞∑§ •flÁœ ‚ ŒÍ‚⁄UË •flÁœ ◊¥ Á÷ãŸ „ÊÃË
„Ò”–  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ∞∑§ √ÿfl‚Êÿ ∑§Ë ∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ ∑§Ê ¬˝÷ÊÁflÃ ∑§⁄UŸ flÊ‹ Á∑§ã„Ë¥ øÊ⁄U
∑§Ê⁄U∑§Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

28. ‘Planning is of great importance to management.  Inspite of this fact it suffers from many
limitations’.  Explain any three such limitations.

“¬˝’¥œ ∑§ Á‹∞ ÁŸÿÊ¡Ÿ ∑§Ê •àÿÁœ∑§ ◊„àfl „Ò–  ß‚ ∑§ ’Êfl¡ÍŒ ß‚∑§Ë ’„ÈÃ ‚Ë ‚Ë◊Ê∞° „Ò–”  ∞‚Ë Á∑§ã„Ë¥ ÃËŸ
‚Ë◊Ê•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

OR / •ÕflÊ
‘Directing is management in action’.  In the light of this statement state any six points of
importance of directing function of management.

“Á∑˝§ÿÊ‡ÊË‹ ¬˝’¥œ „Ë ÁŸŒ¸‡ÊŸ „Ò–”  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ÁŸŒ¸‡ÊŸ ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¿U— Á’ãŒÈ•Ê¥ ∑§Ê ©À‹π
∑§ËÁ¡∞–

6

6

6
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29. Is management a ‘Science’ ?  Explain. 6

ÄÿÊ ¬˝’¥œ ∞∑§ “ÁflôÊÊŸ” „Ò?  ‚◊¤ÊÊß∞–

OR / •ÕflÊ

The three levels of management taken together form the ‘hierarchy of management’.  Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

¬˝’¥œ ∑§ ÃËŸÊ¥ SÃ⁄U ‚¥ÿÈÄÃ M§¬ ‚ “¬˝’¥œ ∑§ ‚Ê¬ÊŸ” ’ŸÊÃ „Ò– ∞∑§ ÁøòÊ ∑§Ë ‚„ÊÿÃÊ ‚ ¬˝’ãœ ∑§ ÁflÁ÷ãŸ SÃ⁄UÊ¥ ∑§
∑§ÊÿÊZ, ¬ŒÊ¥ ∞fl¥ ‚ê’ãœÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

30. Identify and give the meaning of a large scale retail trade which is owned by a cooperative
society.  Also, state any four merits of this retail trade.

©‚ ’«∏ ¬Ò◊ÊŸ ∑§ »È§≈U∑§⁄U √ÿÊ¬Ê⁄U ∑§Ê ¬„øÊÁŸ∞ ∞fl¥ ©‚∑§Ê •Õ¸ ŒËÁ¡∞ Á¡‚ ¬⁄U SflÊÁ◊àfl ∞∑§ ‚„∑§Ê⁄UË ‚Á◊ÁÃ ∑§Ê
„ÊÃÊ „Ò–  ß‚ »È§≈U∑§⁄U √ÿÊ¬Ê⁄U ∑§ Á∑§ã„Ë¥ øÊ⁄U ‹Ê÷Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

OR / •ÕflÊ

‘The business people generally face a number of problems in the process of foreign trade.
Explain any four such problems.

“‚Ê◊ÊãÿÃ— ’Ês √ÿÊ¬Ê⁄U ¬˝Á∑˝§ÿÊ ◊¥ ‹ÊªÊ¥ ∑§Ê ’„ÈÃ ‚Ë ∑§Á∆UŸÊßÿÊ¥ ∑§Ê ‚Ê◊ŸÊ ∑§⁄UŸÊ ¬«UÃÊ „Ò–  ∞‚Ë Á∑§ã„Ë¥ øÊ⁄U
∑§Á∆UŸÊßÿÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

- o O o -

6
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’ÊÃ ∑§Ë ¡ÊÚ°ø ÷Ë ∑§⁄U ‹¥ Á∑§ ¬˝‡Ÿ ∑˝ Á◊∑§ UM§¬ ◊¥ „Ò¥–
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BUSINESS STUDIES

√ÿÊfl‚ÊÁÿ∑§ •äÿÿŸ

(319)

Time : 3 Hours ] [ Maximum Marks : 100

‚◊ÿ — 3 ÉÊá≈U ] [ ¬ÍáÊÊZ∑§ — 100

Note : (i) All questions are compulsory.  There is no overall choice, however, alternative choices
are given in some questions.  In such questions, you have to attempt only one choice.

(ii) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate.  Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question.  No
extra time is allotted for attempting multiple-choice questions.

ÁŸŒ¸‡Ê — (i) ‚÷Ë ¬˝‡ŸÊ¥ ∑§ ©ûÊ⁄U Œ¥–  ¬ÍáÊ¸ ¬˝‡Ÿ-¬òÊ ◊¥ Áfl∑§À¬ Ÿ„Ë¥ „Ò¥, Á»§⁄U ÷Ë ∑È§¿U ¬˝‡ŸÊ¥ ◊¥ •Ê¥ÃÁ⁄U∑§ Áfl∑§À¬ „Ò¥–  ∞‚ ‚÷Ë
¬˝‡ŸÊ¥ ◊¥ •Ê¬∑§Ê ∞∑§ „Ë Áfl∑§À¬ ∑§Ê ©ûÊ⁄U ŒŸÊ „Ò–

(ii) ¬˝àÿ∑§ ¬˝‡Ÿ ∑§ ‚Ê◊Ÿ ©‚∑§ •¥∑§ Œ‡ÊÊ¸∞ ª∞ „Ò¥–

(iii) ¬˝‡Ÿ ‚¥ÅÿÊ 1 ‚ 10 Ã∑§ ∑§ ¬˝àÿ∑§ ¬˝‡Ÿ ◊¥ øÊ⁄U Áfl∑§À¬ - (A), (B), (C) ÃÕÊ (D) ÁŒ∞ ª∞ „Ò¥, Á¡Ÿ◊¥ ‚ ∞∑§
‚’‚ ©¬ÿÈÄÃ „Ò–  øÊ⁄UÊ¥ Áfl∑§À¬Ê¥ ◊¥ ‚ ‚„Ë ©ûÊ⁄U øÈŸ¥ ÃÕÊ •¬ŸË ©ûÊ⁄U-¬ÈÁSÃ∑§Ê ◊¥ ¬˝‡Ÿ ‚¥ÅÿÊ ∑§ ‚Ê◊Ÿ ©ûÊ⁄U
Á‹π¥–  ’„È-Áfl∑§À¬Ë ¬˝‡ŸÊ¥ ∑§ Á‹∞ •ÁÃÁ⁄UÄÃ ‚◊ÿ Ÿ„Ë¥ ÁŒÿÊ ¡Ê∞ªÊ–

1. The function of marketing that involves collection and analysis of facts relevant to various
aspects of marketing is called :

(A) Product Planning and Development

(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

Áfl¬áÊŸ ∑§Ê fl„ ∑§Êÿ¸ Á¡‚◊¥ Áfl¬áÊŸ ‚ ‚¥’¥ÁœÃ ÁflÁ÷ãŸ ¬„‹È•Ê¥ ∑§ Á‹∞ ÃâÿÊ¥ ∑§Ê ‚¥ª˝„áÊ •ÊÒ⁄U Áfl‡‹·áÊ ‚Áê◊Á‹Ã
„Ò, ∑§„‹ÊÃÊ „Ò —

(A) ©à¬ÊŒ ÿÊ¡ŸÊ •ÊÒ⁄U Áfl∑§Ê‚

(B) Áfl¬áÊŸ ‡ÊÊœ

(C) ◊ÊŸ∑§Ë∑§⁄UáÊ •ÊÒ⁄U üÊáÊË∑§⁄UáÊ

(D) ©à¬ÊŒ ∑§Ê ‚¥flœ¸Ÿ

1
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2. A contract whereby one can use the assets of the other with due permission of the owner on
payment of rent without purchasing them is called :

(A) Foreign Investment (B) Lease Finance

(C) Retention of Profit (D) Cash Credit

∞∑§ ∞‚Ê •ŸÈ’¥œ Á¡‚∑§ •ãÃª¸Ã ∞∑§ √ÿÁÄÃ Á∑§‚Ë •ãÿ √ÿÁÄÃ ∑§Ë ¬Á⁄U‚ê¬ÁûÊÿÊ¥ ∑§Ê ©¬ÿÊª ◊ÊÁ‹∑§ ∑§Ë ‚„◊ÁÃ ‚
©ã„¥ ∑˝§ÿ Á∑§ÿ Á’ŸÊ Á∑§⁄UÊÿÊ ÷ÈªÃÊŸ ∑§⁄U∑§ ∑§⁄U ‚∑§ÃÊ „Ò, ∑§„‹ÊÃÊ „Ò —

(A) ÁflŒ‡ÊË ÁŸfl‡Ê (B) ¬^Ê ¬⁄U ÁflûÊËÿŸ

(C) ‹Ê÷Ê¥ ∑§Ê ‚¥øÿ (D) ŸªŒ ‚Êπ

3. The maturity period of this money market instrument ranges from 15 days to one year :

(A) Call Money (B) Treasury Bill

(C) Commercial Paper (D) Certificate of Deposit

ß‚ ◊ÈŒ˝Ê ’Ê$¡Ê⁄U ¬˝¬òÊ ∑§Ë ¬Á⁄U¬ÄflÃÊ •flÁœ 15 ÁŒŸ ‚ ∞∑§ fl·¸ „ÊÃË „Ò —

(A) ◊Ê¥ª ◊ÈŒ˝Ê (B) ≈˛U$¡⁄UË Á’‹

(C) flÊÁáÊÁíÿ∑§ ¬˝¬òÊ (D) ¡◊Ê ¬˝◊ÊáÊ¬òÊ

4. This principle of management states that placement of man and materials should be properly
made :

(A) Unity of Command (B) Unity of Direction

(C) Scalar Chain (D) Order

¬˝’¥œ ∑§Ê ÿ„ Á‚hÊãÃ ©À‹π ∑§⁄UÃÊ „Ò Á∑§ üÊ◊ •ÊÒ⁄U ‚Ê◊ª˝Ë ŒÊŸÊ¥ ∑§Ë ©ÁøÃ √ÿflSÕÊ „ÊŸË øÊÁ„∞ —

(A) •ÊŒ‡Ê ∑§Ë ∞∑§ÃÊ (B) ÁŸŒ¸‡Ê ∑§Ë ∞∑§ÃÊ
(C) ‚Ê¬ÊŸ oÎ¥π‹Ê (D) ‚◊ÈÁøÃ √ÿflSÕÊ

5. Under functional foremanship who among the following has to ensure that output agrees to
the standard of quality set by the planning department :

(A) Inspector (B) Speed Boss

(C) Gang Boss (D) Time and Cost Clerk

∑§ÊÿÊ¸ŸÈ‚Ê⁄ ‚¥ª∆UŸ ∑§ •ãÃª¸Ã ÁŸêŸ ◊¥ ‚ ∑§ÊÒŸ ÿ„ ‚ÈÁŸÁ‡øÃ ∑§⁄UÃÊ „Ò Á∑§ ©à¬ÊŒŸ ÿÊ¡ŸÊ Áfl÷Êª mÊ⁄UÊ SÕÊÁ¬Ã ªÈáÊflûÊÊ
◊ÊŸ∑§Ê¥ ∑§ •ŸÈM§¬ „Ò —

(A) ÁŸ⁄UËˇÊ∑§ (B) ªÁÃ ŸÊÿ∑§

(C) ≈UÊ‹Ë ŸÊÿ∑§ (D) ‚◊ÿ ∞fl¥ ‹ÊªÃ Á‹Á¬∑§

1

1

1

1



4  [ Contd...64/OSS/2-319-C ]

6. Which of the following type of organisation is managed by officially appointed managers ?

(A) Informal (B) Formal

(C) Both (A) and (B) (D) None of the above

ÁŸêŸ ◊¥ ‚ Á∑§‚ ¬˝∑§Ê⁄U ∑§ ‚¥ª∆UŸ ∑§Ê ¬˝’¥œ •Áœ∑§ÊÁ⁄U∑§ M§¬ ‚ ÁŸÿÈÄÃ Á∑§∞ ª∞ ¬˝’¥œ∑§Ê¥ mÊ⁄UÊ Á∑§ÿÊ ¡ÊÃÊ „Ò?

(A) •ŸÊÒ¬øÊÁ⁄U∑§ (B) •ÊÒ¬øÊÁ⁄U∑§

(C) ŒÊŸÊ¥ (A) ÃÕÊ (B) (D) ©¬⁄UÊÄÃ ◊¥ ‚ ∑§Êß¸ Ÿ„Ë¥

7. This function of management helps in getting right people, for the right job and at the right
time :

(A) Planning (B) Organising (C) Staffing (D) Directing

¬˝’¥œ ∑§Ê ÿ„ ∑§Êÿ¸ ©ÁøÃ ‚◊ÿ ¬⁄U, ©ÁøÃ ¬Œ ∑§ Á‹∞ ÃÕÊ ©ÁøÃ ‹ÊªÊ¥ ∑§Ê ¬˝ÊåÃ ∑§⁄UŸ ◊¥ ‚„ÊÿÃÊ ¬˝ŒÊŸ ∑§⁄UÃÊ „Ò —

(A) ÁŸÿÊ¡Ÿ (B) ‚¥ª∆UŸ (C) ÁŸÿÈÁÄÃ∑§⁄UáÊ (D) ÁŸŒ¸‡ÊŸ

8. Which of following is a Market according to ‘Area’ ? 1

(A) Wholesale Market (B) Retail Market

(C) Rural Market (D) Fruit Market

ÁŸêŸÁ‹ÁπÃ ◊¥ ∑§ÊÒŸ ‚Ê ’Ê$¡Ê⁄U “ˇÊòÊ” ∑§ •ŸÈ‚Ê⁄U „Ò ?

(A) ÕÊ∑§ ’Ê$¡Ê⁄U (B) πÈŒ⁄UÊ ’Ê$¡Ê⁄U

(C) ª˝Ê◊ËáÊ ’Ê$¡Ê⁄U (D) »§‹Ê¥ ∑§Ê ’Ê$¡Ê⁄U

9. The channel of distribution in which there is one middleman i.e., retailer is known as : 1

(A) Zero Stage Channel of distribution

(B) One Stage Channel of distribution

(C) Two Stage Channel of distribution

(D) Three Stage Channel of distribution

fl„ ÁflÃ⁄UáÊ ◊Êäÿ◊ Á¡‚◊¥ ∞∑§ ◊äÿSÕ •ÕÊ¸Ã˜ »È§≈U∑§⁄U Áfl∑˝§ÃÊ „ÊÃÊ „Ò ¡ÊŸÊ ¡ÊÃÊ „Ò —

(A) ‡ÊÍãÿ SÃ⁄UËÿ ÁflÃ⁄UáÊ ◊Êäÿ◊

(B) ∞∑§ SÃ⁄UËÿ ÁflÃ⁄UáÊ ◊Êäÿ◊

(C) ŒÊ SÃ⁄UËÿ ÁflÃ⁄UáÊ ◊Êäÿ◊

(D) ÃËŸ SÃ⁄UËÿ ÁflÃ⁄UáÊ ◊Êäÿ◊

10. In case the aggrieved party is not satisfied with the order of the state commission he can
appeal to the National Commission with in how many days of passing the order ?

(A) 30 Days (B) 45 Days (C) 60 Days (D) 75 Days

⁄UÊíÿ •ÊÿÊª ∑§ •ÊŒ‡Ê ‚ ‚ãÃÈc≈U Ÿ „ÊŸ ¬⁄U Á¬Á«∏Ã ¬ˇÊ ©‚∑§ ÁflL§h ∞‚ •ÊŒ‡Ê ∑§Ê ¬ÊÁ⁄UÃ „ÊŸ ∑§ Á∑§ÃŸ ÁŒŸ ∑§
•ãŒ⁄U ⁄UÊc≈˛UËÿ •ÊÿÊª ◊¥ •¬Ë‹ ŒÊÿ⁄U ∑§⁄U ‚∑§ÃÊ „Ò?

(A) 30 ÁŒŸ (B) 45 ÁŒŸ (C) 60 ÁŒŸ (D) 75 ÁŒŸ

1

1

1
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11. Explain the importance of business finance by giving any three points. 3

∑§Êß¸ ÃËŸ Á’ãŒÈ ŒÃ „È∞ √ÿfl‚ÊÁÿ∑§ ÁflûÊ ∑§ ‹Ê÷Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

12. Name the function of management that harmonises group efforts so as to achieve common
objectives.  Also list any five characteristics of this function.

¬˝’¥œ ∑§ ©‚ ∑§Êÿ¸ ∑§Ê ŸÊ◊ ŒËÁ¡∞ ¡Ê ‚◊ÊŸ ©g‡ÿÊ¥ ∑§Ë ¬˝ÊÁåÃ ∑§ Á‹∞ ‚◊Í„ ∑§ ¬˝ÿàŸÊ¥ ◊¥ ∞∑§M§¬ÃÊ ‹ÊÃÊ „Ò–  ß‚
∑§Êÿ¸ ∑§Ë Á∑§ã„Ë¥ ¬Ê°ø Áfl‡Ê·ÃÊ•Ê¥ ∑§Ë ‚ÍøË ÷Ë ŒËÁ¡∞–

13. Name and explain the concept in organising that refers to the systematic effort to delegate
authority at all levels of management and in all departments.

‚¥ª∆UŸ ∑§Ë ©‚ •flœÊ⁄UáÊÊ ∑§Ê ŸÊ◊ ŒËÁ¡∞ ÃÕÊ ‚◊¤ÊÊß∞ Á¡‚∑§Ê •Õ¸ ©Ÿ ∑˝§◊’h ¬˝ÿàŸÊ¥ ‚ „Ò Á¡Ÿ∑§ mÊ⁄UÊ ¬˝’¥œŸ ∑§
‚÷Ë SÃ⁄UÊ¥ •ÊÒ⁄U ‚◊SÃ Áfl÷ÊªÊ¥ ◊¥ •Áœ∑§Ê⁄U •¥Ã⁄UáÊ „ÊÃÊ „Ò–

14. Explain ‘Promotion of the product’ as a function of Marketing. 3

“©à¬ÊŒ ∑§Ê ¬˝flÃ¸Ÿ” ∑§Ê Áfl¬áÊŸ ∑§ ∞∑§ ∑§Êÿ¸ ∑§ M§¬ ◊¥ ‚◊¤ÊÊß∞–

15. Describe the various types of products on the basis of tangibility. 3

◊ÍÃ¸M§¬ÃÊ ∑§ •ÊœÊ⁄U ¬⁄U ÁflÁ÷ãŸ ¬˝∑§Ê⁄U ∑§ ©à¬ÊŒÊ¥ ∑§Ê fláÊ¸Ÿ ∑§ËÁ¡∞–

16. Explain ‘Initiative’ and ‘Esprit de Corps’ as principles of management. 4

“¬„‹ ∑§⁄UŸ ∑§Ë ˇÊ◊ÃÊ” ÃÕÊ “‚„ÿÊª ∑§Ë ÷ÊflŸÊ” ∑§Ê ¬˝’¥œ ∑§ Á‚hÊãÃÊ¥ ∑§ M§¬ ◊¥ ‚◊¤ÊÊß∞–

17. ‘Wholesalers and retailers provide useful services to both producers and consumers’.  In the
light of this statement explain the role of middleman in the Chain of distribution.

“ÕÊ∑§ Áfl∑˝§ÃÊ ∞fl¥ »È§≈U∑§⁄U Áfl∑˝§ÃÊ ©à¬ÊŒ∑§Ê¥ ∞fl¥ ©¬÷ÊÄÃÊ•Ê¥ ŒÊŸÊ¥ ∑§Ê ©¬ÿÊªË ‚flÊ∞° ¬˝ŒÊŸ ∑§⁄UÃ „Ò–”  ß‚ ∑§ÕŸ ∑§
¬˝∑§Ê‡Ê ◊¥ ÁflÃ⁄UáÊ oÎ¥π‹Ê ◊¥ ◊äÿSÕÊ¥ ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

18. Explain ‘Awareness Programmes’ as means of Consumer Protection. 4

©¬÷ÊÄÃÊ ‚¥⁄UˇÊáÊ ∑§ ‚ÊœŸÊ¥ ∑§ M§¬ ◊¥ “¡ÊªM§∑§ÃÊ ∑§Êÿ¸∑˝§◊Ê¥” ∑§Ê ‚◊¤ÊÊß∞–

19. Explain the need for business finance with the help of any four points. 4

Á∑§ã„Ë¥ øÊ⁄U Á’ãŒÈ•Ê¥ ∑§Ë ‚„ÊÿÃÊ ‚ √ÿfl‚ÊÁÿ∑§ ÁflûÊ ∑§Ë •Êfl‡ÿ∑§ÃÊ ∑§Ê ‚◊¤ÊÊß∞–

20. State any four benefits of training to employees. 4

∑§◊¸øÊÁ⁄UÿÊ¥ ∑§Ê ¬˝Á‡ÊˇÊáÊ ∑§ Á∑§ã„Ë¥ øÊ⁄U ‹Ê÷Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

4

3

3
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21. Explain ‘Work Studies’ as techniques of scientific management. 5

flÒôÊÊÁŸ∑§ ¬˝’¥œ, ∑§Ë ÁflÁœÿÊ¥ ∑§ M§¬ ◊¥ “∑§Êÿ¸ •äÿÿŸÊ¥” ∑§Ê ‚◊¤ÊÊß∞–

22. State any four benefits of training to employees. 5

∑§◊¸øÊÁ⁄UÿÊ¥ ∑§Ê ¬˝Á‡ÊˇÊáÊ ‚ „ÊŸ flÊ‹ Á∑§ã„Ë¥ øÊ⁄U ‹Ê÷Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

23. Explain any five points of importance of external trade. 5

’Ês √ÿÊ¬Ê⁄U ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

24. With the help of any five points explain the role of small business in India. 5

Á∑§ã„Ë¥ ¬Ê°ø Á’ãŒÈ•Ê¥ ∑§Ë ‚„ÊÿÃÊ ‚ ÷Ê⁄UÃ ◊¥ ‹ÉÊÈ ©lÊª ∑§Ë ÷ÍÁ◊∑§Ê ∑§Ê ‚◊¤ÊÊß∞–

25. Explain any five objectives of ‘Marketing’. 5

“Áfl¬áÊŸ” ∑§ Á∑§ã„Ë¥ ¬Ê°ø ©g‡ÿÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

26. ‘The marketing concept is characterised according to the philosophy of the producer’.  Explain
any four such marketing philosophies.

“Áfl¬áÊŸ •flœÊ⁄UáÊÊ ©à¬ÊŒ∑§ ∑§ Œ‡Ê¸Ÿ ∑§ •ÊœÊ⁄U ¬⁄U ø‹ÃË „Ò–”  ∞‚Ë Á∑§ã„Ë¥ øÊ⁄U Áfl¬áÊŸ •flœÊ⁄UáÊÊ•Ê¥ ∑§Ê
‚◊¤ÊÊß∞–

OR / •ÕflÊ

‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’.  Explain how ?

“•Ê¡ ÁflôÊÊ¬Ÿ ‚ Ÿ ∑§fl‹ ©à¬ÊŒ∑§Ê¥ ∑§Ê ‹Ê÷ „Ò, ’ÁÀ∑§ ª˝Ê„∑§Ê¥ •ÊÒ⁄U ‚◊Ê¡ ∑§ Á‹∞ ÷Ë ß‚∑§ ‹Ê÷ „Ò–”  ‚◊¤ÊÊß∞
∑Ò§‚?

27. Is management a ‘Science’ ?  Explain. 6

ÄÿÊ ¬˝’¥œ ∞∑§ “ÁflôÊÊŸ” „Ò?  ‚◊¤ÊÊß∞–

OR / •ÕflÊ

The three levels of management taken together form the ‘hierarchy of management’.  Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

¬˝’¥œ ∑§ ÃËŸÊ¥ SÃ⁄U ‚¥ÿÈÄÃ M§¬ ‚ “¬˝’¥œ ∑§ ‚Ê¬ÊŸ” ’ŸÊÃ „Ò– ∞∑§ ÁøòÊ ∑§Ë ‚„ÊÿÃÊ ‚ ¬˝’ãœ ∑§ ÁflÁ÷ãŸ SÃ⁄UÊ¥ ∑§
∑§ÊÿÊZ, ¬ŒÊ¥ ∞fl¥ ‚ê’ãœÊ¥ ∑§Ê ‚◊¤ÊÊß∞–

6
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28. ‘Planning is of great importance to management.  Inspite of this fact it suffers from many
limitations’.  Explain any three such limitations.

“¬˝’¥œ ∑§ Á‹∞ ÁŸÿÊ¡Ÿ ∑§Ê •àÿÁœ∑§ ◊„àfl „Ò–  ß‚ ∑§ ’Êfl¡ÍŒ ß‚∑§Ë ’„ÈÃ ‚Ë ‚Ë◊Ê∞° „Ò–”  ∞‚Ë Á∑§ã„Ë¥ ÃËŸ
‚Ë◊Ê•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

OR / •ÕflÊ

‘Directing is management in action’.  In the light of this statement state any six points of
importance of directing function of management.

“Á∑˝§ÿÊ‡ÊË‹ ¬˝’¥œ „Ë ÁŸŒ¸‡ÊŸ „Ò–”  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ÁŸŒ¸‡ÊŸ ∑§ ◊„àfl ∑§ Á∑§ã„Ë¥ ¿U— Á’ãŒÈ•Ê¥ ∑§Ê ©À‹π
∑§ËÁ¡∞–

29. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ?  Do
you agree with this statement ?  Give reason in support of your answer by clearly stating
the meaning of speculation.

“∑È§¿U ‹Êª ‚≈˜U≈U’Ê¡Ë ∑§Ê •ÊÒ⁄U ∑È§¿U Ÿ„Ë¥ ’ÁÀ∑§ ¡È•Ê ‚◊¤ÊÃ „Ò •ÊÒ⁄U ß‚ ∞∑§ ŒÊ· ◊ÊŸÃ „Ò”–  ÄÿÊ •Ê¬ ß‚ ∑§ÕŸ
‚ ‚„◊Ã „Ò?  ‚^’Ê¡Ë ∑§ •Õ¸ ∑§Ê S¬c≈U M§¬ ‚ ©À‹π ∑§⁄UÃ „È∞ •¬Ÿ ©ûÊ⁄U ∑§ ‚◊Õ¸Ÿ ◊¥ ∑§Ê⁄UáÊ ŒËÁ¡∞–

OR / •ÕflÊ

‘The amount of working capital requirements varies from business to business and from
period to period.’  In the light of this statement explain any four factors affecting the working
capital requirements of business.

“∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ∞¥ ∞∑§ √ÿfl‚Êÿ ‚ ŒÍ‚⁄U √ÿfl‚Êÿ ∞fl¥ ∞∑§ •flÁœ ‚ ŒÍ‚⁄UË •flÁœ ◊¥ Á÷ãŸ „ÊÃË
„Ò”–  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ∞∑§ √ÿfl‚Êÿ ∑§Ë ∑§Êÿ¸‡ÊË‹ ¬Í°¡Ë ∑§Ë •Êfl‡ÿ∑§ÃÊ ∑§Ê ¬˝÷ÊÁflÃ ∑§⁄UŸ flÊ‹ Á∑§ã„Ë¥ øÊ⁄U
∑§Ê⁄U∑§Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

30. ‘External Trade is an important indication of the economic condition of a nation’.  In the
light of this statement explain any four points of importance of external trade.

“’Ês √ÿÊ¬Ê⁄U ∞∑§ ⁄UÊc≈˛U ∑§Ë •ÊÁÕ¸∑§ ÁSÕÁÃ ∑§Ê ‚Íø∑§ „ÊÃÊ „Ò–”  ß‚ ∑§ÕŸ ∑§ ¬˝∑§Ê‡Ê ◊¥ ’Ês √ÿÊ¬Ê⁄U ∑§ ◊„àfl ∑§
Á∑§ã„Ë¥ øÊ⁄U Á’ãŒÈ•Ê¥ ∑§Ê ‚◊¤ÊÊß∞–

OR / •ÕflÊ

What is the main objectives of Consumer Protection Act, 1986 ?  State its four salient
features.

©¬÷ÊÄÃÊ ‚¥⁄UˇÊáÊ •ÁœÁŸÿ◊ 1986 ∑§Ê ¬˝◊Èπ ©g‡ÿ ÄÿÊ „Ò?  ß‚∑§Ë øÊ⁄U ¬˝◊Èπ Áfl‡Ê·ÃÊ•Ê¥ ∑§Ê ©À‹π ∑§ËÁ¡∞–

- o O o -

6

6

6




